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Total Male Female 18-34 35-54 55+ ABC1 C2DE Egham Addlestone Chertsey

Q01 How did you travel to (Addlestone / Egham / Chertsey) Town Centre today?

Car — driver 31.7% 95 34.5% 41 29.8% 54 14.8% 16 38.7% 29 42.7% 50 32.5% 64 30.1% 31 26.0% 26 27.0% 27 42.0% 42
Car — passenger 5.3% 16 3.4% 4 6.6% 12 4.6% 5 53% 4 6.0% 7 51% 10 5.8% 6 5.0% 5 9.0% 9 2.0% 2
Bus 4.0% 12 0.0% 0 6.6% 12 3.7% 4 13% 1 6.0% 7 3.0% 6 58% 6 6.0% 6 3.0% 3 3.0% 3
Bicycle 1.7% 5 25% 3 1.1% 2 1.9% 2 0.0% 0 2.6% 3 1.0% 2 29% 3 1.0% 1 2.0% 2 2.0% 2
Rail 4.0% 12 59% 7 2.8% 5 10.2% 11 1.3% 1 0.0% 0 4.1% 8 3.9% 4 8.0% 8 4.0% 4 0.0% 0
Taxi 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0
On foot 52.7% 158 52.1% 62 53.0% 96 63.9% 69 53.3% 40 41.9% 49 53.8% 106 50.5% 52 52.0% 52 55.0% 55 51.0% 51
Other (PLEASE WRITE IN) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0
Mobility vehicle 0.7% 2 1.7% 2 0.0% 0 09% 1 0.0% 0 09% 1 0.5% 1 1.0% 1 2.0% 2 0.0% 0  0.0% 0
Base: 300 119 181 108 75 117 197 103 100 100 100
Mean score [minutes]

Q02 How long do you intend to stay in (Addlestone / Egham / Chertsey) Town Centre today?

Less than 30 minutes 35.0% 105 39.5% 47 32.0% 58 37.0% 40 36.0% 27 32.5% 38 34.0% 67 36.9% 38 34.0% 34 38.0% 38 33.0% 33
30- 59 minutes 25.0% 75 28.6% 34 22.7% 41 30.6% 33 22.7% 17 21.4% 25 25.4% 50 24.3% 25 32.0% 32 26.0% 26 17.0% 17

1 hour — Thour 59 minutes 233% 70 202% 24 254% 46 13.9% 15 21.3% 16 333% 39 213% 42 272% 28 17.0% 17 23.0% 23 30.0% 30
2 hours — 2 hours 59 minutes ~ 5.7% 17 25% 3 79% 14 3.7% 4 93% 7 51% 6 6.1% 12 49% 5 3.0% 3 2.0% 2 12.0% 12
3 hours — 3 hours 59 minutes ~ 2.0% 6 08% 1 28% 5 09% I 27% 2 2.6% 3 2.0% 4 1.9% 2 1.0% 1 3.0% 3 2.0% 2

4 hours and over 9.0% 27 8.4% 10 9.4% 17 13.9% 15 8.0% 6 51% 6 11.2% 22 49% 5 13.0% 13 8.0% 8 6.0% 6
Mean: 74.50 65.17 80.64 76.81 76.00 71.41 79.26 65.39 76.50 69.00 78.00
Base: 300 119 181 108 75 117 197 103 100 100 100

Mean score [times per week]

Q03 How often do you visit (Addlestone / Egham / Chertsey) Town Centre (including Sunday)?

7 days a week 21.3% 64 244% 29 193% 35 17.6% 19 26.7% 20 214% 25 183% 36 272% 28 10.0% 10 23.0% 23 31.0% 31
4-6 days a week 263% 79 269% 32 26.0% 47 30.6% 33 21.3% 16 25.6% 30 28.9% 57 21.4% 22 34.0% 34 23.0% 23 22.0% 22
2-3 days a week 30.7% 92 26.1% 31 337% 61 324% 35 30.7% 23 29.1% 34 31.0% 61 30.1% 31 36.0% 36 28.0% 28 28.0% 28
Once a week 103% 31 11.8% 14 9.4% 17 10.2% 11 8.0% 6 12.0% 14 9.1% 18 12.6% 13 9.0% 9 14.0% 14 8.0% 8
Once every 2 weeks 3.3% 10 2.5% 3 39% 7 37% 4 4.0% 3 2.6% 3 4.6% 9 1.0% 1 4.0% 4 2.0% 2 4.0% 4
Once every month 3.0% 9 3.4% 4 2.8% 5 28% 3 27% 2 3.4% 4 2.0% 4 49% 5 4.0% 4 3.0% 3 2.0% 2
Once every 3 months 2.0% 6 0.8% 1 28% 5 1.9% 2 1.3% 1 2.6% 3 25% 5 1.0% 1 1.0% 1 3.0% 3 2.0% 2
Less often than once every 3 2.3% 7 34% 4 1.7% 3 0.0% 0 4.0% 3 3.4% 4 3.0% 6 1.0% I 1.0% 1 3.0% 3 3.0% 3
months
First time today 0.7% 2 0.8% 1 0.6% 1 09% 1 1.3% 1 0.0% 0 0.5% 1 1.0% 1 1.0% 1 1.0% 1 0.0% 0
Mean: 3.71 3.84 3.62 3.70 3.81 3.65 3.62 3.87 3.42 3.62 4.08
Base: 300 119 181 108 75 117 197 103 100 100 100
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Total Male Female 18-34 35-54 55+ ABC1 C2DE Egham Addlestone Chertsey
Q04 What is the MAIN reason for your visit here today?
To buy food items (not 38.0% 114 403% 48 36.5% 66 42.6% 46 24.0% 18 427% 50 37.6% 74 388% 40 50.0% 50 23.0% 23 41.0% 41
take-away / café /
restaurant)

To buy non-food goods (e.g. 12.0% 36 10.9% 13 12.7% 23 93% 10 12.0% 9 14.5% 17 11.7% 23 12.6% 13 14.0% 14 14.0% 14 8.0% 8
shoes, clothes, jewellery)

For services (e.g. post office, 17.3% 52 19.3% 23 16.0% 29 11.1% 12 253% 19 179% 21 183% 36 15.5% 16  8.0% 8 18.0% 18 26.0% 26
building society,
hairdressers)

To use a leisure facility (eg. 2.3% 7 0.8% 1 33% 6 1.9% 2 27% 2 2.6% 3 3.0% 6 1.0% 1 0.0% 0 5.0% 5 2.0% 2
sports centre)

As a day visitor to the Town  0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Centre

As a staying visitor to the 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Town Centre

Eat out (e.g. take-away / café ~ 5.7% 17 5.0% 6 6.1% 11 5.6% 6 8.0% 6 43% 5 61% 12 49% 5 2.0% 2 11.0% 11 4.0% 4
/ restaurant)

Work 77% 23  84% 10 7.2% 13 83% 9 12.0% 9 43% 5 8.1% 16  6.83% 7 8.0% 8 11.0% 11 4.0% 4
To meet someone 73% 22 6.7% 8 7.7% 14 7.4% 8 10.7% 8 51% 6 6.1% 12 9.7% 10 8.0% 8 11.0% 11 3.0% 3
Library / public services 2.3% 7 2.5% 3 22% 4 1.9% 2 1.3% 1 3.4% 4 3.0% 6 1.0% 1 0.0% 0 0.0% 0 7.0% 7
(doctor, dentist, etc)
Other (PLEASE WRITE IN)  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
College / University 2.3% 7 1.7% 2 2.8% 5 6.5% 7 0.0% 0 0.0% 0 1.5% 3 39% 4 7.0% 7 0.0% 0 0.0% 0
For a walk 1.7% 5 1.7% 2 1.7% 3 09% 1 1.3% 1 2.6% 3 2.5% 5 0.0% 0 0.0% 0 0.0% 0 5.0% 5
Passing thorugh 2.3% 7 1.7% 2 2.8% 5 4.6% 5 1.3% 1 09% 1 05% 1 58% 6 1.0% 1 6.0% 6 0.0% 0
Walking the dog 0.7% 2 0.8% 1 0.6% 1 0.0% 0 1.3% 1 09% 1 1.0% 2 0.0% 0 1.0% 1 1.0% 1 0.0% 0
Base: 300 119 181 108 75 117 197 103 100 100 100
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Total Male Female 18-34 35-54 55+ ABC1 C2DE Egham Addlestone Chertsey

Mean score [£]

Q05 How much have you spent, or do you intend to spend on food shopping (i.e. main and top-up shopping) today in (Addlestone / Egham / Chertsey)Town Centre?
Those who said food items at Q.4

Nothing 0.9% I 21% 1 0.0% 0  0.0% 0 0.0% 0 2.0% 1 1.4% 1 0.0% 0 0.0% 0 43% 1 0.0% 0
£1-£5 16.7% 19 14.6% 7 182% 12 19.6% 9 222% 4 12.0% 6 14.9% 11 20.0% 8 24.0% 12 13.0% 3 98% 4
£6-10 17.5% 20 16.7% 8 182% 12 23.9% 11 5.6% 1 16.0% 8 23.0% 17 7.5% 3 14.0% 7 30.4% 7 14.6% 6
£11-£20 263% 30 29.2% 14 242% 16 21.7% 10 16.7% 3 34.0% 17 23.0% 17 32.5% 13 22.0% 11 21.7% 5 34.1% 14
£21-£30 17.5% 20 16.7% 8 182% 12 21.7% 10 16.7% 3 14.0% 7 21.6% 16 10.0% 4 22.0% 11 87% 2 17.1% 7
£31-£40 4.4% 5 42% 2 45% 3 22% I 56% 1 6.0% 3 27% 2 15% 3 8.0% 4 0.0% 0 24% 1
£41-£50 5.3% 6 83% 4 3.0% 2 43% 2 5.6% 1 6.0% 3 41% 3 75% 3 4.0% 2 43% 1 73% 3
£51-£100 8.8% 10 6.3% 3 10.6% 7 43% 2 222% 4 8.0% 4 6.8% 5 12.5% 5 4.0% 2 13.0% 3 122% 5
£101-£150 0.9% 1 0.0% 0 15% 1 22% 1 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 43% 1 0.0% 0
£151-£200 0.9% 1 0.0% 0 15% 1 0.0% 0 56% 1 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 24% 1
£201-£250 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Over £250 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't Know) 0.9% I 21% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 25% I 2.0% 1 0.0% 0 0.0% 0
Mean: 23.38 20.48 2545 19.67 38.47 21.33 22.84 24.42 18.42 25.22 28.29
Base: 114 48 66 46 18 50 74 40 50 23 41

Mean score [£]

Q06 How much have you spent, or do you intend to spend on non-food shopping (e.g. clothing & footwear, personal goods, gifts, household goods, etc.) today in (Addlestone / Egham / Chertsey) Town

Centre?
Those who said non-food items at Q.4

Nothing 2.8% I 0.0% 0 43% 1 0.0% 0 0.0% 0 59% 1 43% 1 0.0% 0 71% 1 0.0% 0 0.0% 0
£1-£5 19.4% 7 15.4% 2 21.7% 5 10.0% 1 222% 2 235% 4 21.7% 5 15.4% 2 21.4% 3 143% 2 25.0% 2
£6-10 13.9% 5 15.4% 2 13.0% 3 10.0% 1 11.1% 1 17.6% 3 43% 1 30.8% 4 71% 1 28.6% 4 0.0% 0
£11-£20 22.2% 8 77% 1 30.4% 7 10.0% 1 222% 2 29.4% 5 13.0% 3 38.5% 5 71% 1 28.6% 4 37.5% 3
£21-£30 11.1% 4 23.1% 3 43% 1 20.0% 2 11.1% 1 59% 1 13.0% 3 77% I 71% 1 71% 1 25.0% 2
£31-£40 5.6% 2 15.4% 2 0.0% 0 0.0% 0 11.1% 1 59% 1 87% 2 0.0% 0 0.0% 0 14.3% 2 0.0% 0
£41-£50 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£51-£100 5.6% 2 77% 1 43% 1 0.0% 0 11.1% 1 59% 1 87% 2 0.0% 0 0.0% 0 71% 1 12.5% 1
£101-£150 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£151-£200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
£201-£250 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Over £250 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't Know) 19.4% 7 15.4% 2 21.7% 5 50.0% 5 11.1% 1 59% 1 26.1% 6 1.7% 1 50.0% 7 0.0% 0 0.0% 0
Mean: 17.07 23.18 13.33 15.00 22.19 15.16 21.18 11.25 7.86 18.93 21.88
Base: 36 13 23 10 9 17 23 13 14 14 8
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Total Male Female 18-34 35-54 55+ ABC1 C2DE Egham Addlestone Chertsey
Q07 Which type of shop are you most likely to visit today? [MR]
Those who said food or non-food items at Q.4
Food & Grocery 66.7% 100 65.6% 40 674% 60 71.4% 40 63.0% 17 642% 43 68.0% 66 642% 34 703% 45 37.8% 14 837% 41
Clothing & Footwear 8.0% 12 98% 6 6.7% 6 54% 3 37% 1 11.9% 8 62% 6 11.3% 6 3.1% 2 18.9% 7 6.1%
Fumniture, Carpets, Soft 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Household Furnishings
DIY and Decorating Goods 1.3% 1.6% 1 1.1% 1 0.0% 0 0.0% 0 3.0% 2 1.0% 1 19% 1 0.0% 0 27% I 2.0%
Domestic Appliances 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
CDs, DVDs, games, books 4.0% 6 1.6% 1 56% 5 71% 4 3.7% 1 15% 1 62% 6 0.0% 0 94% 6 0.0% 0 0.0% 0
etc....
Other specialist Non-Food 6.0% 9 6.6% 4 5.6% 5 1.8% 1 11.1% 3 7.5% 5 82% 8 1.9% 1 94% 6 8.1% 3 0.0% 0
Items
(None of the above) 10.7% 16 13.1% 8 9.0% 8 89% 5 14.8% 4 10.4% 7 72% 7 17.0% 9 94% 6 18.9% 7 6.1% 3
(Don’t know) 53% 8 33% 2 6.7% 6 54% 3 37% 6.0% 4 52% 5 57% 3 3.1% 2 13.5% 5 2.0% 1

Base: 150 61 89 56 27 67 97 53 64 37 49

)
—_—

S

—_

Q08 What is the SECONDARY reason for your visit here today?

To buy food items (not 21.7% 65 202% 24 227% 41 16.7% 18 26.7% 20 23.1% 27 234% 46 18.4% 19 17.0% 17 29.0% 29 19.0% 19
take-away / café /
restaurant)

To buy non-food goods (e.g. 15.7% 47 8.4% 10 204% 37 13.9% 15 13.3% 10 18.8% 22 17.8% 35 11.7% 12 14.0% 14 14.0% 14 19.0% 19
shoes, clothes, jewellery)

For services (e.g. post office, 9.3% 28 10.9% 13 83% 15 7.4% 8 8.0% 6 12.0% 14 9.1% 18 9.7% 10 7.0% 7 5.0% 5 16.0% 16
bank, building society,
hairdressers)

To use a leisure facility (eg. 1.3% 4 0.0% 0 22% 4 19% 2 0.0% 0 1.7% 2 1.0% 2 1.9% 2 2.0% 2 0.0% 0 2.0% 2
sports centre)

As a day visitor to the Town  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

As a staying visitor to the 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Town Centre

Eat out (e.g. take-away / café 10.0% 30 15.1% 18 6.6% 12 10.2% 11 13.3% 10 7.7% 9 112% 22 78% 8 10.0% 10 12.0% 12 8.0% 8
/ restaurant)

Work 1.3% 4 0.8% 1 1.7% 3 1.9% 2 1.3% 1 09% 1 1.5% 3 1.0% 1 3.0% 3 0.0% 0 1.0% 1
To meet someone 1.0% 3 1.7% 2 0.6% 1 1.9% 2 1.3% 1 0.0% 0 05% 1 1.9% 2 1.0% 1 2.0% 2 0.0% 0
Library / public services 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(doctor, dentist, etc)
Other (PLEASE WRITEIN)  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
No other reason 37.0% 111 403% 48 34.8% 63 42.6% 46 333% 25 342% 40 32.0% 63 46.6% 48 43.0% 43 37.0% 37 31.0% 31
For a walk 1.0% 3 08% 1 1.1% 2 09% 1 0.0% 0 17% 2 1.5% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3
Social interaction 0.3% 1 0.0% 0 0.6% 1 0.0% 0 1.3% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Walking the dog 0.3% 1 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
College / University 1.0% 3 08% 1 1.1% 2 28% 3 0.0% 0 0.0% 0 1.0% 2 1.0% 1 3.0% 3 0.0% 0 0.0% 0
Base: 300 119 181 108 75 117 197 103 100 100 100
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Q09 What are the names of the Town Centre Businesses you have visited, or intend to visit today? [MR]

Chertsey
Aldi 53% 16 42% 5 61% 11 4.6% 5 6.7% 5 51% 6 51% 10 58% 6 0.0% 0 0.0% 0 16.0% 16
Birdie Bikes 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
C.J Smith (Electrical Good 1.0% 3 0.0% 0 1.7% 3 09% I 27% 2 0.0% 0 1.0% 2 1.0% 1 0.0% 0 0.0% 0 3.0% 3
Carlo (delicatessen) 0.7% 2 1.7% 2 0.0% 0 0.0% 0 0.0% 0 1.7% 2 05% 1 1.0% 1 0.0% 0 0.0% 0 2.0% 2
Carpetrama (Floor and 1.0% 3 08% 1 1.1% 2 0.0% 0 27% 2 09% 1 1.0% 2 1.0% I 0.0% 0 0.0% 0 3.0% 3
Carpet Supplies)
Charity Shops (various) 3.0% 9 17% 2 39% 7 28% 3 13% 1 43% 5 3.6% 7 19% 2 0.0% 0 0.0% 0 9.0% 9
Chertsey Opticians 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Co-Op 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cycle Surgery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
D’Eyncourt Antiques 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Electric Centre (Electrical 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Goods)
Essential Pet Supplies 1.3% 4 0.8% 1 1.7% 3 09% I 27% 2 09% 1 1.0% 2 1.9% 2 0.0% 0 0.0% 0 4.0% 4
Full of Surprises (stationery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
and gifts)
Games Room Company 0.3% 1 0.8% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
(Furniture)
Green Health 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Heaters Bakery 2.0% 6 25% 3 1.7% 3 09% I 13% 1 34% 4 15% 3 29% 3 0.0% 0 0.0% 0 6.0% 6
Honeycomb Pharmacy 2.7% 8 17% 2 33% 6 19% 2 27% 2 34% 4 3.6% 7 1.0% 1 0.0% 0 0.0% 0 8.0% 8
House of Flowers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lucy’s (clothing) 0.7% 2 0.8% 1 0.6% 1 0.0% 0 13% 1 09% 1 05% 1 1.0% 1 0.0% 0 0.0% 0 2.0% 2
Martin’s Newsagent 1.3% 4 25% 3 0.6% 1 0.0% 0 27% 2 1.7% 2 0.0% 0 3.9% 4 0.0% 0 0.0% 0 4.0% 4
Music Search (Music shop) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
One-Stop 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
R & D Hitch (Electrical 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
goods)
Robert’s Butcher 8.0% 24 6.7% 8 88% 16 4.6% 5 12.0% 9 85% 10 9.1% 18 58% 6 0.0% 0 0.0% 0 24.0% 24
Sainsbury’s 123% 37 84% 10 149% 27 74% 8 12.0% 9 17.1% 20 142% 28 87% 9 0.0% 0 0.0% 0 37.0% 37
Sam’s News (newsagent) 1.3% 4 1.7% 2 1.1% 2 09% 1 13% 1 1.7% 2 1.0% 2 1.9% 2 0.0% 0 0.0% 0 4.0% 4
Snow & Rock 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
T. H. Collison Ltd Opticians ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Chertsey Bookshop 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Y Pay More 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Allure Blind Shop 0.3% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
AQ Riva Dry Cleaners 0.7% 2 0.8% 1 0.6% 1 0.0% 0 13% 1 09% 1 05% 1 1.0% 1 0.0% 0 0.0% 0 2.0% 2
Costa Coffee 3.0% 9 25% 3 33% 6 2.8% 3 6.7% 5 09% 1 41% 8 1.0% 1 0.0% 0 0.0% 0 9.0% 9
Frederico Hair & Beauty 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Holland & Barrett 1.0% 3 1L7% 2 0.6% 1 09% I 0.0% 0 1.7% 2 1.5% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3
Istanbul Turkish Barber 0.3% I 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
Joe's Cafe 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Ladybird's Cafe 1.0% 3 08% 1 1.1% 2 0.0% 0 27% 2 09% 1 15% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3
Leah Durrant Hair Salon 1.0% 3 0.0% 0 1.7% 3 0.0% 0 27% 2 09% 1 15% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3
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Luis

Mumma Mia Bakes

Ohanas Cafe Bistro

PhoneFix4U

Post Office

Poundstretcher

Restaurant Marco

Revive Coffee Shop

Roy Barlow & Sons

The Dinky Dove

The Fish House

The Prince Regent

Tina & Catherines Beauty

Addlestone

A.H Spittle (Electrical
Goods)

Addlestone Carpet and Bed
Warehouse

Addlestone Model Centre

Addlestone Pet Supplies

Aladins Cave (closed)

Archive Records

Bella Fiori Florists

Charity Shops (various)

Corfe Books

Cosmic (Electrical Goods)

Costa

Greggs (Bakery)

Iceland

J F Sawyer (Clocks and
Watches)

Leightons Opticians

Lloyds Pharmacy

Martin’s Newsagent

Peacocks Sewing & Craft
Centre

S&J Gift Shop

Sugar Sculpture

Superdrug

Surrey Cycles

Tesco Extra

The Local (Off Licence)

Addlestone Hardware

Anytime Fitness

Bet Fred

Bread and Roses

Carlos Barbers

Total

0.3%
0.3%
0.7%
1.0%
5.0%
5.7%
0.3%
0.3%
0.3%
3.0%
0.7%
0.3%
0.3%

0.0%

—_—
[SEN ' IV RSN I U FC I NS R S,

(=}

(=}
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OhRhIMNVNOONO OO~

S = W o

NEAEADNDDWONDNOOOO

Male

0.8%
0.8%
0.0%
1.7%
42%
2.5%
0.0%
0.0%
0.8%
0.0%
0.0%
0.8%
0.0%

0.0%
0.0%

0.8%
0.0%
0.0%
0.8%
0.0%
3.4%
0.0%
0.0%
5.9%
1.7%
42%
0.0%

0.0%
0.8%
0.8%
0.0%

0.0%
0.0%
0.0%
0.0%
8.4%
0.0%
1.7%
0.0%
1.7%
2.5%
3.4%

O— OO — OO WWULNO——

S

(= =) SUNNOORO—OO — o

—_
LN ONMNOODODOOO

Female

0.0%
0.0%
1.1%
0.6%
5.5%
7.7%
0.6%
0.6%
0.0%
5.0%
1.1%
0.0%
0.6%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
9.9%
0.0%
0.0%
2.8%
2.8%
5.0%
0.0%

0.0%
1.1%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
12.2%
0.0%
0.6%
1.1%
0.0%
0.6%
0.6%
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—ON VOO~ —=hOoO—=NOO

S

S
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18-34

0.0%
0.0%
0.9%
1.9%
1.9%
1.9%
0.0%
0.0%
0.0%
3.7%
0.9%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
9.3%
0.0%
0.9%
0.9%
0.0%
0.0%
2.8%

SO~ B OODONNNDN—OO
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35-54

0.0%
0.0%
0.0%
0.0%
10.7%
6.7%
1.3%
0.0%
0.0%
2.7%
1.3%
0.0%
1.3%

0.0%

0.0%
2.7%
1.3%
0.0%

0.0%
0.0%
0.0%
0.0%
8.0%
0.0%
1.3%
1.3%
0.0%
1.3%
1.3%

55+

0.9%
0.9%
0.9%
0.9%
43%
8.5%
0.0%
0.9%
0.9%
2.6%
0.0%
0.9%
0.0%

—HO R NOO— WS OO0 O

S

0.0%

O =N O ODWLWULMOONOD — OO — [=}
o o o
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ABC1

0.0%
0.0%
0.5%
1.5%
6.6%
5.1%
0.5%
0.5%
0.5%
3.6%
1.0%
0.5%
0.5%

0.0%
0.0%

0.5%
0.0%
0.0%
0.5%
0.0%
6.6%
0.0%
0.0%
4.1%
2.0%
3.0%
0.0%

0.0%
1.0%
0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
7.1%
0.0%
1.5%
0.5%
0.0%
1.5%
2.0%

—_—
NN ==, O MWW = O O

S

S

—
S P OVNODODWO— OO —

(=N SN}
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PrULUO—~WORROoOODOO

C2DE

1.0%
1.0%
1.0%
0.0%
1.9%
6.8%
0.0%
0.0%
0.0%
1.9%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
8.7%
0.0%
0.0%
3.9%
2.9%
7.8%
0.0%

0.0%
1.0%
1.0%
0.0%

0.0%
0.0%
0.0%
0.0%
17.5%
0.0%
0.0%
1.0%
1.9%
1.0%
1.0%

SO WhOODLOODODOOO o o S OONOOOIAINO —=——
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Egham

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
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Addlestone
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Chertsey

1.0%
1.0%
2.0%
3.0%
15.0%
17.0%
1.0%
1.0%
1.0%
9.0%
2.0%
1.0%
1.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%
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Coral

Esquires Coffee

Golden Cafe

Hannah's Nail Bar

Luca Hair

Mooboo

Nationwide

Oasis Nails

Post Office

Savers

Seymours Estate Agents

Specsavers

Waitrose

William Hill

Wimpy

Zeki

Egham

A & J's (DIY)

Andrew Riley (Music Shop)

Ascot Flowers

Boots Opticians

Boots Pharmacy

Budgens

Card Factory

Charity Shop (various)

Clinton Cards

Deli-Rumbles (delicatessen)

Egham Essentials (household
goods)

Egham Food & Wine

Goodley's Jewellers

Holland and Barrett

Iceland

Leightons Opticians

M & Co (clothing)

Martin's Newsagent

Millman Pharmacy

Post Office

Purrfect Pet Care (pet shop)

Robinson & Lamb Optician

Specsavers Opticians

Sugar N Spice (bakery)

Superdrug

Tesco

The Local (Off Licence)

Venus News (newsagent)

Victoria's Jewellers

Total

O — — o — — 00 B —m O — — bW —

—_
NMNO— AN OOOO

(=)
DO DXV R OO~ NO~NOO

Male

0.8%
0.0%
0.8%
0.0%
0.0%
0.0%
0.0%
0.0%
1.7%
0.0%
0.0%
0.0%
3.4%
0.0%
0.0%
0.8%

0.0%
0.0%
0.0%
0.0%
0.8%
0.0%
0.0%
3.4%
0.0%
0.0%
0.8%

0.0%
0.0%
1.7%
0.8%
0.0%
0.0%
0.8%
0.0%
1.7%
0.0%
0.0%
0.8%
0.8%
0.0%
24.4%
0.0%
0.0%
0.0%

— OO RODOONODODODOO —O —

—O O hRhRODO—~OOOO

[
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Female

0.0%
1.7%
1.7%
0.6%
0.6%
1.1%
0.6%
0.6%
1.1%
4.4%
0.6%
0.6%
4.4%
0.6%
0.6%
0.6%

0.0%
0.0%
0.0%
0.0%
1.7%
0.0%
1.1%
6.6%
0.6%
0.0%
0.6%

0.0%
0.0%
0.0%
0.0%
0.0%
1.1%
0.0%
0.0%
22%
0.0%
0.0%
0.0%
0.0%
4.4%
21.5%
0.0%
0.0%
0.0%

— e 00— O R — R om0 WO
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18-34
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35-54

55+ ABC1
0 09% 1 0.0%
1 1.7% 2 0.5%
0 1L7% 2 1.5%
1 0.0% 0 05%
0 09% 1 05%
0  0.0% 0 1.0%
0 09% 1 05%
0 0.0% 0 05%
2 1.7% 2 1.5%
3 2.6% 3 2.0%
0  0.0% 0  0.0%
0 0.0% 0 05%
3 6.0% 7 4.6%
0 0.0% 0 05%
1 0.0% 0 05%
1 09% 1 0.0%
0  0.0% 0  0.0%
0  0.0% 0  0.0%
0 0.0% 0 0.0%
0 0.0% 0 0.0%
1 09% 1 2.0%
0 0.0% 0 0.0%
1 09% 1 1.0%
3 43% 5 61%
0 09% 1 0.0%
0 0.0% 0 0.0%
0 09% 1 05%
0 0.0% 0 0.0%
0  0.0% 0  0.0%
0 0.0% 0 1.0%
0  0.0% 0 05%
0 0.0% 0  0.0%
0 09% 1 05%
0 09% 1 0.0%
0 0.0% 0 0.0%
2 09% 1 2.0%
0 0.0% 0  0.0%
0  0.0% 0 0.0%
1 0.0% 0 05%
0 09% 1 0.0%
0 09% 1 3.0%
10 13.7% 16 25.9%
0 0.0% 0 0.0%
0 0.0% 0 0.0%
0 0.0% 0 0.0%

O~ = O — O hWrE—=N——W—=O

—_
—OOMNNORODOOO

W
OO~ O~ OO ROO—~O—~NOO

C2DE

1.0%
1.9%
1.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.0%
3.9%
1.0%
0.0%
2.9%
0.0%
0.0%
1.9%

0.0%
0.0%

0.0%

1.0%

0.0%
0.0%
0.0%
0.0%
0.0%
1.0%
1.0%
0.0%
1.9%
0.0%
0.0%
0.0%
1.0%
1.9%
16.5%
0.0%
0.0%
0.0%
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Waitrose
Anna's Nail Salon
Burger Max
Cafe Nero
Caremark
Costa Coffee
Dominos Pizza
GK's Barber
Jays Pharmacy
Nationwide
Natwest

STS Italian Deli
Vape X Cell

Other (PLEASE WRITE IN
SPECIFIC SHOPS)

(Don’t know)
None

Base:

Total

33%
0.3%
0.3%
1.0%
0.3%
2.3%
0.3%
1.0%
0.7%
0.3%
0.3%
1.0%
0.7%
0.0%

4.3%
23%

O W= =N W—= = W=—=0

—
~ W

300

Male

3.4%
0.0%
0.8%
1.7%
0.0%
3.4%
0.8%
2.5%
0.8%
0.8%
0.0%
0.8%
0.0%
0.0%

3.4%
2.5%

CO— O == W= hOoON—Oh

[SINN

119

Female

33%
0.6%
0.0%
0.6%
0.6%
1.7%
0.0%
0.0%
0.6%
0.0%
0.6%
1.1%
1.1%
0.0%

5.0%
22%

O~ O~ OO W——=O—OQ

Nl

181

18-34

3.7%
0.0%
0.9%
0.9%
0.0%
3.7%
0.9%
2.8%
0.9%
0.9%
0.0%
1.9%
1.9%
0.0%

3.7%
2.8%

OO == W—hOoO—~=r~O+h

N

108

35-54

2.7%
0.0%
0.0%
1.3%
1.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.3%
0.0%
0.0%

6.7%
1.3%

55+

3.4%
0.9%
0.0%
0.9%
0.0%
2.6%
0.0%
0.0%
0.9%
0.0%
0.9%
0.0%
0.0%
0.0%

OO~ OO —=—OON

W

3.4%
2.6%

~
(O N

SO OO OO WO—~O—~h
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117

ABC1

2.0%
0.5%
0.5%
1.0%
0.0%
3.0%
0.5%
1.0%
1.0%
0.0%
0.0%
1.5%
0.5%
0.0%

2.0%
1.5%

O~ WO O~ AN — — A

[SIN

197

C2DE

5.8%
0.0%
0.0%
1.0%
1.0%
1.0%
0.0%
1.0%
0.0%
1.0%
1.0%
0.0%
1.0%
0.0%

8.7%
3.9%

Egham

10.0%
1.0%
1.0%
3.0%
1.0%
7.0%
1.0%
3.0%
2.0%
1.0%
1.0%
3.0%
2.0%
0.0%

5.0%
2.0%

O W= =W 0= W=—=0

W

100

Addlestone

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

7.0%
5.0%

SO OO OO OO OO0 O

~

100

Chertsey

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

1.0%
0.0%

SO DD OO O

100
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Total Male Female 18-34 35-54 55+ ABC1 C2DE Egham Addlestone Chertsey

Q10 Which other CENTRE or RETAIL PARK do you regularly visit (once a month or more)? [MR]

Bath Road Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Slough
Bridge Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wokingham
Brighton Hill Retail Park 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brunel Retail Park, Reading 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hatchwarren Retail Park 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ladymead Retail Park, 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Guildford
Lion Retail Park, Woking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Paddocks Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weybridge
Peel Centre, Bracknell 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reading Gate Retail Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reading
Retail parks, Burlington 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, New Malden
Retail parks, Kingston Road,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
New Malden
Slough Retail Park, Slough 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Centre, Feltham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Meadows, Camberley 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Two Rivers Retail Park, 143% 43 10.9% 13 16.6% 30 11.1% 12 21.3% 16 12.8% 15 157% 31 11.7% 12 12.0% 12 11.0% 11 20.0% 20
Staines
Westgate Retail Park, Slough  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Addlestone 3.7% 11 3.4% 4 39% 7 1.9% 2 53% 4 43% 5 3.0% 6 49% 5 3.0% 3 0.0% 0 8.0% 8
Ascot 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashford 0.7% 2 1.7% 2 0.0% 0 09% 1 0.0% 0 09% 1 1.0% 2 0.0% 0 1.0% 1 0.0% 0 1.0% 1
Bracknell 1.3% 4 08% 1 1.7% 3 1.9% 2 27% 2 0.0% 0 1.5% 3 1.0% 1 3.0% 3 0.0% 0 1.0% 1
Brooklands 1.3% 4 1.7% 2 1.1% 2 0.0% 0 13% 1 2.6% 3 1.5% 3 1.0% 1 0.0% 0 3.0% 3 1.0% 1
Byfleet 0.7% 2 1.7% 2 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 19% 2 0.0% 0 1.0% I 1.0% 1
Camberley 1.3% 4 0.8% 1 1.7% 3 0.0% 0 13% 1 2.6% 3 2.0% 4 0.0% 0 0.0% 0 2.0% 2 2.0% 2
Chobham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cobham 0.3% 1 0.8% 1 0.0% 0 0.0% 0 1.3% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Egham 0.7% 2 08% 1 0.6% 1 0.0% 0 13% 1 09% 1 05% 1 1.0% 1 0.0% 0 1.0% 1 1.0% 1
Englefield Green 0.7% 2 1.7% 2 0.0% 0 0.0% 0 0.0% 0 1.7% 2 1.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Esher 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Guildford 1.7% 5 1.7% 2 1.7% 3 09% 1 4.0% 3 09% 1 2.0% 4 1.0% I 1.0% 1 4.0% 4 0.0% 0
Kingston 4.0% 12 1.7% 2 55% 10 9.3% 10 2.7% 2 0.0% 0 3.6% 7 49% 5 4.0% 4 7.0% 7 1.0% 1
Maidenhead 2.3% 7 08% 1 33% 6 0.9% 1 4.0% 3 2.6% 3 25% 5 1.9% 2 0.0% 0 0.0% 0 7.0% 7
New Haw 1.0% 3 0.8% 1 1L.1% 2 1.9% 2 1.3% 1 0.0% 0 1.0% 2 1.0% 1 0.0% 0 0.0% 0 3.0% 3
Ottershaw 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reading 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Royal Holloway University 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of London (Campus),
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Egham
Slough
Staines-Upon-Thames
Sunbury
Sunningdale/ Sunninghill
Thorpe
Virginia Water
Walton on Thames
Weybridge
Windsor
Woodham
Woking
Other (PLEASE WRITE IN)
Ashtead
Basingstoke
Catford
Chertsey
East Ham
Exeter
Hayling Island
London
Putney
Wimbledon
1 do not visit any other centre
regularly
(Don't know)

Base:

Total

0.0%
15.0%
7.7%
0.0%
0.0%
0.0%
1.3%
3.3%
3.0%
0.7%
7.3%
1.7%
0.3%
0.3%
0.3%
23%
0.3%
0.3%
0.3%
1.0%
0.3%
0.3%
12.3%

7.0%

N

—_
N = W= == === NN OO RO OOWWBnOo

W

300

Male

0.0%
13.4%
6.7%
0.0%
0.0%
0.0%
0.0%
2.5%
2.5%
0.8%
5.9%
2.5%
0.8%
0.0%
0.8%
3.4%
0.8%
0.0%
0.8%
0.8%
0.0%
0.0%
17.6%

10.9%

—

—_—O O = O A= O = Wd— WWwoooowoa o

[\S)

119

Female

0.0%
16.0%
8.3%
0.0%
0.0%
0.0%
22%
3.9%
3.3%
0.6%
8.3%
1.1%
0.0%
0.6%
0.0%
1.7%
0.0%
0.6%
0.0%
1.1%
0.6%
0.6%
8.8%

4.4%

18-34

38

NO ) RO OONO~R A~ hW—LOOoOOWUVOO

—_

108

35-54

55+ ABC1
0 0.0% 0 0.0% 0
7 103% 12 152% 30
6 10.3% 12 7.6% 15
0 0.0% 0 0.0% 0
0  0.0% 0 0.0% 0
0 0.0% 0 0.0% 0
2 09% 1 1.0% 2
2 43% 5 3.6% 7
2 2.6% 3 41% 8
0 09% 1 1.0% 2
7 17% 9 6.6% 13
1 0.0% 0 1.5% 3
0 0.0% 0 05% 1
0  0.0% 0 05% 1
0 09% 1 0.0% 0
1 3.4% 4 2.0% 4
1 0.0% 0 05% 1
0 09% 1 05% 1
0 09% 1 05% 1
1 09% 1 1.5% 3
0 0.0% 0 05% 1
0 09% 1 05% 1
3 145% 17 9.1% 18
7 10.3% 12 6.1% 12

75 117 197

C2DE

0.0%
14.6%
7.8%
0.0%
0.0%
0.0%
1.9%
2.9%
1.0%
0.0%
8.7%
1.9%
0.0%
0.0%
1.0%
2.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
18.4%

8.7%

Egham

Addlestone Chertsey

0 0.0% 0 0.0% 0
36 9.0% 9 0.0% 0
0 0.0% 0 23.0% 23
0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0
1 3.0% 3 0.0% 0
0 10.0% 10 0.0% 0
7 0.0% 0 2.0% 2
0 0.0% 0 2.0% 2

1 21.0% 21 0.0% 0
5 0.0% 0 0.0% 0
0 1.0% 1 0.0% 0
0 0.0% 0 1.0% 1
0 1.0% 1 0.0% 0
2 5.0% 5 0.0% 0
0 1.0% 1 0.0% 0
0 1.0% 1 0.0% 0
0 1.0% 1 0.0% 0
0 1.0% I 2.0% 2
0 1.0% 1 0.0% 0
0 1.0% 1 0.0% 0
22 13.0% 13 2.0% 2
1 0.0% 0 20.0% 20
100 100 100
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Total Male Female 18-34 35-54 55+ ABC1 C2DE Egham Addlestone Chertsey

Q11 What is the purpose of your visit to this other centre or retail park (MENTIONED AT Q.10)

Those who mentioned a location at Q10

To buy food items (not 18.6% 45 259% 22 147% 23 11.2% 10 15.4% 10 284% 25 162% 27 24.0% 18 14.3% 11 23.0% 20 17.9% 14
take-away / café /
restaurant)

To buy non-food goods (e.g. 64.5% 156 51.8% 44 713% 112 69.7% 62 662% 43 58.0% 51 659% 110 613% 46 67.5% 52 552% 48 71.8% 56
shoes, clothes, jewellery)

For services (e.g. bank, 1.2% 3 0.0% 0 1.9% 3 22% 2 0.0% 0 1.1% 1 1.8% 3 0.0% 0 2.6% 2 1.1% 1 0.0% 0
building society,
hairdressers)

To use a leisure facility 3.7% 9 59% 5 25% 4 6.7% 6 0.0% 0 3.4% 3 42% 7 27% 2 52% 4 4.6% 4 13% 1
(cinema, sports centre,
bowling)

As a day visitor to the Town 1.2% 3 12% 1 1.3% 2 22% 2 0.0% 0 1.1% 1 0.6% 1 27% 2 39% 3 0.0% 0 0.0% 0
Centre

As a staying visitor to the 0.4% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.6% 1 0.0% 0 0.0% 0 1.1% 1 0.0% 0
Town Centre

Eat out (e.g. take-away / café ~ 2.5% 6 24% 2 25% 4 1.1% 1 7.7% 5 0.0% 0 24% 4 27% 2 13% 1 4.6% 4 13% 1
/ restaurant)

Work 2.5% 6 24% 2 25% 4 45% 4 1.5% 1 1.1% 1 24% 4 2.7% 2 13% 1 57% 5 0.0% 0

To meet someone 3.3% 8 59% 5 1.9% 3 22% 2 31% 2 45% 4 3.6% 6 2.7% 2 39% 3 4.6% 4 13% 1

Library / public services 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(doctor, dentist, etc)

Other (PLEASE WRITEIN)  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0

General shopping 2.1% 5 35% 3 1.3% 2 0.0% 0 62% 4 1.1% 1 24% 4 13% 1 0.0% 0 0.0% 0 6.4% 5

Base: 242 85 157 89 65 88 167 75 77 87 78
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Total Male Female 18-34 35-54 55+ ABC1 C2DE Egham Addlestone Chertsey

Q12 What do you like most about (Addlestone / Egham / Chertsey) Town Centre? [MR]

Near / convenient 44.0% 132 45.4% 54 43.1% 78 42.6% 46 453% 34 444% 52 42.6% 84 46.6% 48 43.0% 43 57.0% 57 32.0% 32
Good public transport links 1.0% 3 1.7% 2 0.6% 1 1.9% 2 1.3% 1 0.0% 0 1.5% 3 0.0% 0 1.0% 1 2.0% 2 0.0% 0
Parking is easy 7.0% 21 10.1% 12 5.0% 9 1.9% 2 10.7% 8 9.4% 11 8.6% 17 3.9% 4 2.0% 2 11.0% 11 8.0% 8
Parking is cheap 1.0% 3 0.8% 1 1.1% 2 0.0% 0 2.7% 2 09% 1 05% 1 1.9% 2 0.0% 0 3.0% 3 0.0% 0
Lack of congestion on roads 0.3% 1 0.8% 1 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Pedestrianised streets 3.0% 9 2.5% 3 33% 6 1.9% 2 0.0% 0 6.0% 7 3.0% 6 2.9% 3 6.0% 6 3.0% 3 0.0% 0
Little traffic-pedestrian 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
conflict
Good directional signs to 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Convenient drop off / pick 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
up stops for buses / good
location of bus station

Ease of access to all (with 0.3% 1 08% 1 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0
pushchairs, wheelchairs,
etc)

Well signposted route ways/  0.3% 1 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0
good local maps

General cleanliness of 1.0% 3 08% 1 1.1% 2 1.9% 2 13% 1 0.0% 0 05% 1 19% 2 2.0% 2 1.0% I 0.0% 0
shopping streets

Feels safe / absence of 6.7% 20 42% 5 83% 15 93% 10 2.7% 2 6.8% 8 6.1% 12 7.8% 8 16.0% 16 2.0% 2 2.0% 2
threatening individuals /

groups

Presence of police / other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

security measures
Nice street furniture / floral 1.0% 3 08% 1 1.1% 2 0.0% 0 13% 1 1.7% 2 1.0% 2 1.0% 1 0.0% 0 3.0% 3 0.0% 0

displays
Nice busy feel 37% 11 5.0% 6 2.8% 5 4.6% 5 13% 1 43% 5 41% 8 2.9% 3 6.0% 6 5.0% 5 0.0% 0
Not too crowded 10.0% 30 10.1% 12 99% 18 11.1% 12 12.0% 9 17% 9 102% 20 97% 10 17.0% 17 120% 12 1.0% 1
Character / atmosphere 12.7% 38 12.6% 15 12.7% 23 13.0% 14 12.0% 9 128% 15 11.7% 23 14.6% 15 27.0% 27 2.0% 2 9.0% 9
Historic buildings / tourist 43% 13 42% 5 44% 8 0.9% 1 8.0% 6 5.1% 6 56% 11 19% 2 3.0% 3 0.0% 0 10.0% 10
attractions
Selection / choice of 57% 17 1.7% 2 83% 15 5.6% 6 53% 4 6.0% 7 76% 15 19% 2 5.0% 5 1.0% 1 11.0% 11
independent / specialist
shops
Presence of an outdoor 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
market
Presence of a large 63% 19 59% 7 66% 12 28% 3 6.7% 5 94% 11 66% 13 58% 6 4.0% 4  8.0% 8 7.0% 7
supermarket

Selection / choice of multiple ~ 4.7% 14 42% 5 5.0% 9 4.6% 5 4.0% 3 51% 6 4.6% 9 49% 5 3.0% 3 4.0% 4 7.0% 7
shops (i.e. high street

chains such as Boots etc)

Quality of shops 1.7% 5 1.7% 2 1.7% 3 09% I 13% 2.6% 1.0% 2 29% 3 3.0% 3 1.0% I 1.0%
Specified shops (PLEASE 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
WRITE IN)

—_
w
—_—
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Prices are competitive in
shops compared to other
town/district centres

Town centre events

Play area for children

Range of places to eat

Range of pubs / bars

Range of services (banks,
insurance, hairdressers,
etc)

Range of leisure facilities

Other (PLEASE WRITE IN)

1 like everything about the
Town Centre

Community feel

Compact

Familiarity

Friendly

Has everything I need

It's small

Old fashioned appeal

Quaint

Quiet

Quirky

Sainsbury's

Specified shops - Betfred

Specified shops - Cafe Nero

Specified shops - Coral

Specified shops - Iceland

Specified shops - Nandos

Specified shops - Tesco

The poeple

The walks

(Nothing in particular)

Base:

Total

0.3%

0.0%
0.7%
2.7%
1.0%
1.0%

3.7%
0.0%
8.0%

1.3%
0.7%
1.7%
5.7%
1.0%

0.7%
1.7%

0.3%
2.3%
0.7%
0.3%
12.0%

W woon o

Male

0.8%

0.0%
0.0%
3.4%
0.0%
0.0%

3.4%
0.0%
10.1%

0.8%
0.8%
1.7%
2.5%
0.0%
0.8%
0.8%
0.8%
0.0%
0.0%
0.8%
0.8%
0.0%
0.8%
0.0%
0.0%
0.8%
0.8%
0.0%
17.6%
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Female

0.0%

0.0%
1.1%
2.2%
1.7%
1.7%

3.9%
0.0%
6.6%

1.7%
0.6%
1.7%
7.7%
1.7%
1.1%
0.6%
2.2%
3.9%
0.6%
0.0%
0.0%
0.6%
0.0%
0.6%
0.6%
33%
0.6%
0.6%
8.3%
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18-34

0.0%

0.0%
1.9%
3.7%
2.8%
1.9%

4.6%
0.0%
11.1%

0.9%
0.0%
0.0%
6.5%
1.9%

0.0%

0.0%
2.8%
0.0%
0.0%
9.3%

N WA NDO

—
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35-54

0.0%

0.0%
0.0%
0.0%
0.0%
1.3%

5.3%
0.0%
53%

2.7%
0.0%
1.3%
5.3%
1.3%
1.3%
0.0%
1.3%
4.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.3%
0.0%
0.0%
16.0%

55+

0 09%

0.0%
0.0%
3.4%
0.0%
0.0%

—o oo o

1.7%
0.0%
6.8%

S~ O N

0.9%
1.7%
3.4%
51%
0.0%
1.7%
1.7%
2.6%
1.7%
0.0%
0.9%
0.9%
0.0%
0.9%
0.9%
0.9%
2.6%
1.7%
0.9%
12.0%
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ABC1

0.0%

0.0%
0.5%
2.5%
1.5%
1.5%

4.6%
0.0%
5.6%

2.0%
0.5%
1.5%
7.1%
1.5%
1.0%
0.5%
1.5%
2.0%
0.5%
0.5%
0.0%
0.5%
0.0%
0.0%
0.0%
1.5%
0.5%
0.0%
12.2%
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24
197

C2DE

1.0%

0.0%
1.0%
2.9%
0.0%
0.0%

1.9%
0.0%
12.6%

0.0%
1.0%
1.9%
2.9%
0.0%
1.0%
1.0%
1.9%
2.9%
0.0%
0.0%
1.0%
0.0%
1.0%
1.0%
1.0%
3.9%
1.0%
1.0%
11.7%

SO W= O

[=3 S}

—
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Egham

0.0%

0.0%
0.0%
3.0%
2.0%
1.0%

1.0%
0.0%
12.0%

1.0%
0.0%
0.0%
4.0%
0.0%

0.0%

0.0%
2.0%
0.0%
0.0%
8.0%

— N W oo

VOO OO~ OO OW—OOO OO~

100

Addlestone

1.0%

0.0%
1.0%
5.0%
0.0%
1.0%

10.0%
0.0%
9.0%

0.0%
0.0%
0.0%
2.0%
0.0%

0.0%

1.0%
5.0%
0.0%
0.0%
12.0%

—_0 W = O
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Chertsey

0.0%

0.0%
1.0%
0.0%
1.0%
1.0%

0.0%
0.0%
3.0%

3.0%
2.0%
5.0%
11.0%
3.0%

2.0%

0.0%
0.0%
2.0%
1.0%
16.0%
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Total Male Female 18-34 35-54 55+ ABC1 C2DE Egham Addlestone Chertsey

Q13 What are your favourite places in (Addlestone / Egham / Chertsey) Town Centre?

Chertsey

Abbeyfields 3.7% 11 34% 4 3.9% 7 28% 3 27% 2 51% 6 3.0% 6 49% 5 0.0% 0 0.0% 0 11.0% 11
Aldi 2.3% 7 2.5% 3 22% 4 37% 4 13% 1 1.7% 2 3.0% 6 1.0% 1 0.0% 0  0.0% 0 7.0% 7
Alessandro Hair Studio 0.7% 2 0.8% 1 0.6% 1 09% 1 0.0% 0 09% 1 1.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Carlos Deli 3.3% 10 1.7% 2 44% 8 1.9% 2 53% 4 34% 4 4.6% 9 1.0% 1 0.0% 0  0.0% 0 10.0% 10
Church 2.7% 8 2.5% 3 28% 5 0.0% 0 4.0% 3 43% 5 2.0% 4 39% 4 0.0% 0 0.0% 0 8.0% 8
Costa Coffee 1.3% 4 1.7% 2 1.1% 2 1.9% 2 27% 2 0.0% 0 1.5% 3 1.0% 1 0.0% 0 0.0% 0 4.0% 4
Dentist 0.3% 1 0.8% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
D'eyncourt Antiques 0.3% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.5% 1 0.0% 0 0.0% 0  0.0% 0 1.0% 1
Federico Hair & Beauty 0.7% 2 0.0% 0 1.1% 2 0.0% 0 13% 1 09% 1 1.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Flaming Grill 0.7% 2 0.8% 1 0.6% 1 0.0% 0 13% 1 09% 1 0.5% 1 1.0% 1 0.0% 0  0.0% 0 2.0% 2
Gogmore Farm 2.0% 6 3.4% 4 1.1% 2 2.8% 3 27% 2 09% 1 25% 5 1.0% 1 0.0% 0 0.0% 0 6.0% 6
Heaters Bakery 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Honeycomb Pharmacy 1.0% 3 1.7% 2 0.6% 1 09% 1 0.0% 0 1.7% 2 0.5% 1 1.9% 2 0.0% 0 0.0% 0 3.0% 3
Joe's Cafe 0.7% 2 0.8% 1 0.6% 1 0.0% 0 0.0% 0 1.7% 2 0.5% 1 1.0% 1 0.0% 0 0.0% 0 2.0% 2
Just Relish 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Ladybird's Cafe 0.3% 1 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Leah Durrant Hair Salon 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Mumma Mia Bakes 0.7% 2 1.7% 2 0.0% 0 09% 1 0.0% 0 09% 1 0.0% 0 1.9% 2 0.0% 0 0.0% 0 2.0% 2
Ohanas Cafe Bistro 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Pie and Mash shop 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 0.5% 1 0.0% 0  0.0% 0  0.0% 0 1.0% 1
Revive Coffee Shop 1.0% 3 0.8% 1 1.1% 2 0.0% 0 0.0% 0 2.6% 3 0.5% 1 1.9% 2 0.0% 0 0.0% 0 3.0% 3
Sainsbury's 2.3% 7 1L.7% 2 2.8% 5 0.9% 1 0.0% 0 51% 6 2.5% 5 1.9% 2 0.0% 0  0.0% 0 7.0% 7
The Crown 2.7% 8 0.8% 1 3.9% 7 2.8% 3 53% 4 09% 1 4.1% 8  0.0% 0 0.0% 0 0.0% 0 8.0% 8
The Dinky Dove 2.3% 7 0.0% 0 39% 7 1.9% 2 27% 2 2.6% 3 2.0% 4 2.9% 3 0.0% 0 0.0% 0 7.0% 7
The park 0.7% 2 0.8% 1 0.6% 1 0.0% 0 2.7% 2 0.0% 0 0.5% 1 1.0% 1 0.0% 0 0.0% 0 2.0% 2
The pubs 1.0% 3 1.7% 2 0.6% 1 0.0% 0 13% 1 1.7% 2 1.5% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3
The River 2.3% 7 25% 3 22% 4 0.0% 0 13% 1 51% 6 3.0% 6 1.0% 1 0.0% 0 0.0% 0 7.0% 7
Tina & Catherines Beauty 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Addlestone

Addlestone Model Centre 1.0% 3 25% 3 0.0% 0 0.0% 0 27% 2 09% 1 1.0% 2 1.0% 1 0.0% 0 3.0% 3 0.0% 0
Addlestone Plaice Fish shop 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% 1 0.0% 0 1.0% I 0.0% 0
Addlestone Beauty 0.7% 2 08% 1 0.6% 1 1.9% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 2.0% 2 0.0% 0
Addlestone One 0.3% 1 0.8% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 0.5% 1 0.0% 0  0.0% 0 1.0% 1 0.0% 0
Anytime Fitness Gym 0.3% 1 08% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% I 0.0% 0
Archive Records 0.3% 1 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% I 0.0% 0
Betfred 1.0% 3 25% 3 0.0% 0 0.0% 0 0.0% 0 2.6% 3 0.0% 0 29% 3 0.0% 0 3.0% 3 0.0% 0
Bread and Roses 2.3% 7 25% 3 22% 4 0.0% 0 27% 2 43% 5 2.0% 4 29% 3 0.0% 0 7.0% 7 0.0% 0
Carlos Barbers 1.3% 4 2.5% 3 0.6% 1 1.9% 2 13% 1 09% 1 2.0% 4  0.0% 0  0.0% 0 4.0% 4 0.0% 0
Charity shops 3.3% 10 2.5% 3 39% 7 28% 3 1.3% 1 51% 6 3.6% 7 29% 3 0.0% 0 10.0% 10 0.0% 0
Coral 0.3% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0
Costa Coffee 4.7% 14 42% 5 5.0% 9 4.6% 5 93% 7 1.7% 2 3.6% 7 6.8% 7 0.0% 0 14.0% 14 0.0% 0
Coxes Lock 0.7% 2 1.7% 2 0.0% 0 09% 1 13% 1 0.0% 0 1.0% 2 0.0% 0  0.0% 0 2.0% 2 0.0% 0
Esquires Coffee 1.0% 3 0.0% 0 1.7% 3 0.0% 0 0.0% 0 2.6% 3 1.0% 2 1.0% 1 0.0% 0 3.0% 3 0.0% 0
Golden Cafe 2.7% 8 34% 4 22% 4 28% 3 13% 1 34% 4 2.5% 5 29% 3 0.0% 0 8.0% 8 0.0% 0
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Greggs 2.3% 7 08% 1 33% 6 2.8% 3 13% 1 2.6% 3 05% 1 58% 6 0.0% 0 7.0% 7 0.0% 0
Hanna's Nail Bar 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Iceland 1.3% 4 1.7% 2 1.1% 2 0.0% 0 13% 1 2.6% 3 1.0% 2 19% 2 0.0% 0 4.0% 4 0.0% 0
KFC 0.7% 2 0.8% 1 0.6% 1 19% 2 0.0% 0 0.0% 0 0.0% 0 19% 2 0.0% 0 2.0% 2 0.0% 0
Leisure centre 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0
Library 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0  0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Luca Hair 0.7% 2 0.0% 0 1.1% 2 09% 1 13% 1 0.0% 0 05% 1 1.0% 1 0.0% 0 2.0% 2 0.0% 0
Mooboo 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Nandos 0.7% 2 0.0% 0 1.1% 2 09% 1 13% 1 0.0% 0 05% 1 1.0% 1 0.0% 0 2.0% 2 0.0% 0
Oasis Nails 1.3% 4 1.7% 2 1.1% 2 09% 1 13% 1 1.7% 2 2.0% 4 0.0% 0 0.0% 0 4.0% 4 0.0% 0
Post Office 0.7% 2 0.8% 1 0.6% 1 0.0% 0 27% 2 0.0% 0 1.0% 2 0.0% 0 0.0% 0 2.0% 2 0.0% 0
Savers 2.0% 6  0.0% 0 33% 6 09% 1 13% 1 34% 4 2.0% 4 1.9% 2 0.0% 0 6.0% 6  0.0% 0
Smith & Western 2.0% 6 25% 3 1.7% 3 28% 3 4.0% 3 0.0% 0 0.0% 0 58% 6 0.0% 0 6.0% 6 0.0% 0
The Light Cinema 63% 19 6.7% 8 61% 1l 56% 6 12.0% 9 34% 4 6.1% 12 68% 7 0.0% 0 19.0% 19 0.0% 0
Victory Park 15.0% 45 16.8% 20 13.8% 25 12.0% 13 20.0% 15 145% 17 10.7% 21 233% 24 0.0% 0 450% 45 0.0% 0
Victory Park 0.3% I 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Waitrose 47% 14 5.0% 6 44% 8 1.9% 2 53% 4 68% 8 56% 11 29% 3 0.0% 0 140% 14 0.0% 0
Wimpy 1.0% 3 08% 1 1.1% 2 19% 2 0.0% 0 09% 1 0.0% 0 295% 3 0.0% 0 3.0% 3 0.0% 0
Zeki 0.3% I 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0
Egham

Armstrong Gun Pub 0.3% I 0.0% 0 0.6% 1 09% I 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Bar 163 1.7% 5 0.0% 0 28% 5 1.9% 2 13% 1 1.7% 2 25% 5 0.0% 0 5.0% 5 0.0% 0 0.0% 0
Burger Max 0.7% 2 1.7% 2 0.0% 0 19% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0
Cafe Gondola 1.0% 3 08% 1 1.1% 2 2.8% 3 0.0% 0 0.0% 0 1.0% 2 1.0% 1 3.0% 3 0.0% 0 0.0% 0
Cafe Nero 2.3% 7 1.7% 2 28% 5 4.6% 5 13% 1 09% 1 3.0% 6 1.0% 1 7.0% 7 0.0% 0 0.0% 0
Charity shops 43% 13 42% 5 4.4% 8 6.5% 7 13% 1 43% 5 51% 10 29% 3 13.0% 13 0.0% 0 0.0% 0
Cheeky Chicken 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Church 0.7% 2 0.0% 0 1.1% 2 09% 1 13% 1 0.0% 0 05% 1 1.0% I 2.0% 2 0.0% 0 0.0% 0
Constitutional Club 0.3% 1 08% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Costa Coffee 53% 16 59% 7 5.0% 9 93% 10 1.3% 1 43% 5 61% 12 39% 4 16.0% 16  0.0% 0 0.0% 0
Eggham on Toast 0.3% I 08% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 1.0% I 1.0% 1 0.0% 0 0.0% 0
Fire Station 0.3% 1 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
GK's Barber 1.3% 4 34% 4 0.0% 0 2.8% 3 0.0% 0 09% 1 15% 3 1.0% 1 4.0% 4 0.0% 0 0.0% 0
Holland and Barrett 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kaspa's 1.3% 4 0.0% 0 22% 4 28% 3 0.0% 0 09% 1 15% 3 1.0% 1 4.0% 4 0.0% 0 0.0% 0
Kings Arms 0.7% 2 0.8% 1 0.6% 1 09% I 13% 1 0.0% 0 05% 1 1.0% I 2.0% 2 0.0% 0 0.0% 0
Massi Barber Shop 0.3% I 08% 1 0.0% 0 09% I 0.0% 0 0.0% 0 0.0% 0 1.0% I 1.0% 1 0.0% 0 0.0% 0
Post Office 1.3% 4 0.8% 1 1.7% 3 09% I 27% 2 09% 1 15% 3 1.0% 1 4.0% 4 0.0% 0 0.0% 0
Runnymead Pleasure Ground  0.7% 2 0.8% 1 0.6% 1 09% I 13% 1 0.0% 0 05% 1 1.0% I 2.0% 2 0.0% 0 0.0% 0
STS Italian Deli 2.3% 7 0.8% 1 33% 6 3.7% 4 13% 1 1.7% 2 3.0% 6 1.0% 1 7.0% 7 0.0% 0 0.0% 0
Subway 1.7% 5 42% 5 0.0% 0 4.6% 5 0.0% 0 0.0% 0 2.0% 4 1.0% I 50% 5 0.0% 0 0.0% 0
Superdrug 1.0% 3 0.0% 0 1.7% 3 09% 1 13% 1 09% 1 15% 3 0.0% 0 3.0% 3 0.0% 0 0.0% 0
Tesco 127% 38 11.8% 14 133% 24 222% 24 4.0% 3 94% 11 132% 26 11.7% 12 38.0% 38 0.0% 0 0.0% 0
The Crown 0.7% 2 0.0% 0 1.1% 2 09% 1 0.0% 0 09% 1 1.0% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0
Villa Rosa 2.0% 6 3.4% 4 1.1% 2 28% 3 0.0% 0 2.6% 3 2.0% 4 1.9% 2 6.0% 6  0.0% 0 0.0% 0
Waitrose 3.0% 9 25% 3 33% 6 28% 3 13% 1 43% 5 2.0% 4 49% 5 9.0% 9 0.0% 0 0.0% 0
(No opinion) 7.0% 21  5.0% 6 83% 15 4.6% 5 8.0% 6 85% 10 6.6% 13 78% 8 0.0% 0 0.0% 0 21.0% 21
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(Nothing in particular) 2.0% 6 25% 3 1.7% 3 0.0% 0 4.0% 3 2.6% 3 2.0% 4 1.9% 2 0.0% 0 0.0% 0 6.0% 6
Base: 300 119 181 108 75 117 197 103 100 100 100
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Q14 What do you dislike most about (Addlestone / Egham / Chertsey) Town Centre? [MR]

Unsafe for pedestrians / 1.3% 4 2.5% 3 0.6% 1 0.0% 0 2.7% 2 1.7% 2 1.0% 2 1.9% 2 1.0% 1 2.0% 2 1.0% 1
traffic conflict

Not enough Pedestrianisation ~ 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1

Difficulties in parking 2.3% 7 1.7% 2 2.8% 5 4.6% 5 1.3% 1 09% 1 3.0% 6 1.0% 1 1.0% 1 2.0% 2 4.0% 4

Location of parking 1.0% 3 0.8% 1 1.1% 2 1.9% 2 1.3% 1 0.0% 0 1.5% 3 0.0% 0 0.0% 0 3.0% 3 0.0% 0

Parking is expensive 1.0% 3 1.7% 2 0.6% 1 1.9% 2 1.3% 1 0.0% 0 1.5% 3 0.0% 0 2.0% 2 0.0% 0 1.0% 1

Poor public transport links 1.7% 5 34% 4 0.6% 1 2.8% 3 0.0% 0 1.7% 2 2.0% 4 1.0% 1 2.0% 2 3.0% 3 0.0% 0

Road congestion 2.7% 8 42% 5 1.7% 3 37% 4 27% 2 1.7% 2 3.6% 7 1.0% 1 0.0% 0 7.0% 7 1.0% 1

Poor directional signs to 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Poor signage / routeways 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

within centre / lack of
maps of centre

Inconvenient location of bus ~ 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0
stops / bus station

Difficulties with pushchairs, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
wheelchairs, etc

Dirty shopping streets 4.7% 14 42% 5 5.0% 9 19% 2 8.0% 6 51% 6 3.6% 7 68% 7 1.0% 1 7.0% 7 6.0% 6

Feels unsafe / presence of 3.0% 9 5.0% 6 1.7% 3 09% I 27% 2 51% 6 2.5% 5 39% 4 0.0% 0 2.0% 2 7.0% 7
threatening individuals /
groups

Lack of police presence / 2.3% 7 3.4% 4 1.7% 3 1.9% 2 27% 2 2.6% 3 2.0% 4 29% 3 1.0% I 3.0% 3 3.0% 3
other security measures

Lack of street furniture / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
floral displays

Not busy enough 0.7% 2 08% 1 0.6% 1 19% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0

1.1% 2 1.9% 2 0.0% 0 1L7% 2 2.0% 4 0.0% 0 0.0% 0 4.0% 4 0.0% 0
155% 28 11.1% 12 17.3% 13 10.3% 12 132% 26 10.7% 11 8.0% 8 10.0% 10 19.0% 19

Over-crowded 1.3% 4 1.7%

General lack of choice of 12.3% 37 7.6%
multiple shops

General lack of independent /  7.0% 21  2.5% 3 99% 18 6.5% 7 10.7% 8 51% 6 8.6% 17 3.9% 4 7.0% 7 4.0% 4 10.0% 10
specialist shops

O N

Quality of shops is 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
inadequate (PLEASE
WRITE IN SPECIFIC
SHOPS)
Shops too small 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0  0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Specified shops absent 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
(PLEASE WRITE IN
Lack of bank/s 6.3% 19 7.6% 9 55% 10 0.9% 1 8.0% 6 10.3% 12 6.1% 12 6.8% 7 4.0% 4 5.0% 5 10.0% 10
Inadequate range of placesto  2.7% 8 25% 3 28% 5 4.6% 5 27% 2 09% 1 3.6% 7 1.0% 1 4.0% 4 3.0% 3 1.0% 1
eat
Inadequate range of services 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Inadequate range of leisure 0.7% 2 0.0% 0 1.1% 2 1.9% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0
facilities
Absence of play areas for 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Other (PLEASE WRITE IN)

1 dislike everything about the
Town Centre

Empty shops

Expensive shops

Guildford Street

Lack of cash machines

Lack of pubs

Lack of street lighting

People parking illegally

People vaping

Poor layout

Poor road surfaces

Rude people

Run down

Shops don't accept card
payments

Shops stay closed on Sunday

Specified shops absent -
clothes shops

Specified shops absent - shoe
shop

The people

Too many of the same type
of shop

Too many students

Too much traffic

Travellers

(No opinion)

(Nothing in particular)
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Q15 What do you think (Addlestone / Egham / Chertsey) needs to make it a better town centre for everyone in the future? [MR]

Better / more public realm 0.7% 2 0.8% 1 0.6% 1 09% 1 0.0% 0 09% 1 1.0% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0
(e.g. the public space

around the buildings)

More greenspace 1.0% 3 0.0% 0 1.7% 3 09% I 0.0% 0 1.7% 2 1.0% 2 1.0% I 2.0% 2 1.0% 1 0.0% 0

A public square or gathering ~ 2.7% 8 34% 4 22% 4 2.8% 3 53% 4 0.9% 1 2.0% 4 39% 4 2.0% 2 2.0% 2 4.0% 4
place

Better choice of shops in 287% 86 143% 17 381% 69 29.6% 32 30.7% 23 265% 31 294% 58 272% 28 250% 25 25.0% 25 36.0% 36
general

Better quality shops 143% 43 109% 13 16.6% 30 12.0% 13 12.0% 9 179% 21 152% 30 126% 13 17.0% 17 10.0% 10 16.0% 16

Better choice of leisure 1.0% 3 1.7% 2 0.6% 1 0.9% I 13% 1 09% I 1.0% 2 1.0% 1 1.0% 1 0.0% 0 2.0% 2
destination in general

Better quality of leisure uses ~ 4.0% 12 42% 5 3.9% 7 6.5% 7 4.0% 3 1.7% 2 3.6% 7 4.9% 5 8.0% 8 3.0% 3 1.0% 1

More or better cultural 0.7% 2 0.0% 0 1.1% 2 0.9% 1 0.0% 0 0.9% 1 05% 1 1.0% 1 2.0% 2 0.0% 0 0.0% 0
facilities (e.g. theatre,

museum, etc)
More choice of restaurants/ 4.3% 13 59% 7 33% 6 83% 9 0.0% 0 3.4% 4 6.6% 13 0.0% 0 7.0% 7 2.0% 2 4.0% 4

cafes

Better quality restaurants/ 2.3% 7 0.8% 1 33% 6 2.8% 3 4.0% 3 0.9% 1 25% 5 1.9% 2 2.0% 2 5.0% 5 0.0% 0
cafe

More choice of pubs/ bars 1.3% 4 25% 3 0.6% 1 37% 4 0.0% 0 0.0% 0 2.0% 4 0.0% 0 3.0% 3 1.0% 1 0.0% 0

Better quality pubs/ bars 1.0% 3 1.7% 2 0.6% 1 0.0% 0 27% 2 09% 1 1.5% 3 0.0% 0 0.0% 0 3.0% 3 0.0% 0

More priority of pedestrians /  2.3% 7 42% 5 1.1% 2 09% 1 4.0% 3 2.6% 3 3.0% 6 1.0% 1 1.0% 1 3.0% 3 3.0% 3
pedestrianisation

Less traffic / congestion 2.3% 7 42% 5 11% 2 09% 1 1.3% 1 43% 5 2.5% 5 19% 2 1.0% 1 6.0% 6 0.0% 0

More shelter from wind / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
rain

Improve appearance / 5.7% 17 3.4% 4 72% 13 3.7% 4 53% 4 7.7% 9 4.6% 9 78% 8 3.0% 3 4.0% 4 10.0% 10
environment of centre

Remove litter more often 2.7% 8 2.5% 3 28% 5 37% 4 27% 2 1.7% 2 3.0% 6 19% 2 2.0% 2 3.0% 3 3.0% 3

More parking 1.0% 3 1.7% 2 0.6% 1 0.0% 0 13% 1 1.7% 2 1.5% 3 0.0% 0 2.0% 2 1.0% 1 0.0% 0

Cheaper parking 2.0% 6 25% 3 1.7% 3 28% 3 1.3% 1 1.7% 2 25% 5 1.0% 1 2.0% 2 3.0% 3 1.0% 1

More accessible car parking 0.7% 2 08% 1 0.6% 1 09% 1 0.0% 0 0.9% 1 1.0% 2 0.0% 0 1.0% 1 0.0% 0 1.0% 1

Better bus services to the 2.0% 6 3.4% 4 1.1% 2 1.9% 2 1.3% 1 2.6% 3 1.0% 2 39% 4 1.0% I 5.0% 5 0.0% 0
centre

New / relocated bus stops 0.7% 2 0.0% 0 1.1% 2 1.9% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0 1.0% 1 0.0% 0 1.0% 1

Improved security measures /  2.7% 8 42% 5 1.7% 3 28% 3 0.0% 0 43% 5 25% 5 29% 3 1.0% 1 6.0% 6 1.0% 1
policing

Better signposting within the ~ 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
centre

Redevelopments / changes to  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
site (PLEASE SPECIFIY

SITES)
Other PLEASE WRITEIN)  0.0% 0 00% 0 00% 0 00% 0 00% 0 00% 0 00% 0 00% 0 00% 0 00% 0 00% 0
Better range of services 03% 1 00% 0 06% 1 00% 0 13% 1 00% 0 05% 1 00% 0 00% 0 00% 0 10% 1
Bring back a bank 27% 8 17% 2 33% 6 00% 0 27% 2 51% 6 30% 6 19% 2 10% 1 30% 3 40% 4
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Coffee shops open on an
evening

Family events

Finish Addlestone One

Free parking

General tidy up

Increased public transport
links in the evenings

Leisure activities for children

Less empty shops

Less of the same type of
shop

Less road works

Live events

More independent shops

More seating

More variety

New road surfaces

Nothing

Open the road earlier

Renovation is needed

Revamp the old town

(Don’t know)

Base:

Total

0.7%

0.3%
0.7%
1.0%
1.0%
1.0%

1.0%
1.7%
1.7%

0.3%
1.0%
1.0%
0.7%
0.7%
0.3%
9.7%
0.3%
0.7%
0.7%
21.3%

W W W~

Male

0.0%

0.0%
0.8%
0.8%
1.7%
1.7%

0.8%
1.7%
0.8%

0.8%
0.0%
0.8%
0.8%
0.8%
0.8%
9.2%
0.0%
1.7%
0.8%
28.6%

PN == O

—_ N =

—
NSO —————O

Female

1.1%

0.6%
0.6%
1.1%
0.6%
0.6%

1.1%
1.7%
2.2%

0.0%
1.7%
1.1%
0.6%
0.6%
0.0%
9.9%
0.6%
0.0%
0.6%

34 16.6%

119

18-34

—_— N — —
o
g
X

VS )
N o=
2
RSN

—
O~ O~ =N WO
—

NS
BN

(=}

_——— O

35-54

55+ ABC1

1 09% 1 05% 1

0 09% 1 05% 1
1 09% 1 1.0% 2
0 1.7% 2 1.0% 2
0 1.7% 2 1.0% 2
2 0.0% 0 1.5% 3
1 0.0% 0 15% 3
1 26% 3 05% 1
0 1L7% 2 1.5% 3
0 09% 1 05% 1
1 0.0% 0 1.5% 3
0 1L7% 2 1.5% 3
1 09% 1 05% 1
0  0.0% 0 1.0% 2
0 09% 1 05% 1
11 11.1% 13 6.6% 13
0 09% 1 05% 1
1 0.0% 0 1.0% 2
1 0.0% 0 05% 1
16 14.5% 17 21.8% 43
75 117 197

C2DE

1.0%

0.0%
0.0%
1.0%
1.0%
0.0%

0.0%
3.9%
1.9%

0.0%
0.0%
0.0%
1.0%
0.0%
0.0%
15.5%
0.0%
0.0%
1.0%
20.4%

(= e =]

N O

Egham

S = O = O
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—
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100
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WO —=O

Chertsey

SO WO~

S W N

NOOONODOOWWO

—_
(=2 S
S

007M22

NEMS market research



by demographics Runnymede In Centre Survey Page 27
for Lambert Smith Hampton Dec 2021

Total Male Female 18-34 35-54 55+ ABC1 C2DE Egham Addlestone Chertsey

Q16 Thinking about Addlestone / Egham / Chertsey) shopping offer, what improvements would encourage you to visit the town centre more often for shopping purposes? [MR]

Specified new shop 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(PLEASE WRITE IN)

Better choice of shops in 14.0% 42 7.6% 9 182% 33 157% 17 16.0% 12 11.1% 13 127% 25 16.5% 17 13.0% 13 17.0% 17 12.0% 12
general

Better choice of clothes 20.0% 60 84% 10 27.6% 50 204% 22 24.0% 18 17.1% 20 173% 34 252% 26 17.0% 17 23.0% 23 20.0% 20
shops

Better choice of a particular 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
type of retail product

(PLEASE WRITE IN)
Better quality shops 3.7% 11 42% 5 33% 6 4.6% 5 4.0% 3 2.6% 3 51% 10 1.0% 1 6.0% 6 2.0% 2 3.0% 3
More affordable shops 4.0% 12 1.7% 2 55% 10 4.6% 5 4.0% 3 34% 4 41% 8 3.9% 4 5.0% 5 4.0% 4 3.0% 3
More choice of high street 10.0% 30 8.4% 10 11.1% 20 11.1% 12 12.0% 9 77% 9 102% 20 9.7% 10 6.0% 6 11.0% 11 13.0% 13
retailers

More choice of independent 4.7% 14 0.8% 1 72% 13 4.6% 5 4.0% 3 51% 6 5.1% 10 3.9% 4 2.0% 2 4.0% 4  8.0% 8
retailers

More charity shops 1.0% 3 1.7% 2 0.6% 1 09% 1 0.0% 0 1.7% 2 1.0% 2 1.0% 1 1.0% 1 2.0% 2 0.0% 0

Less charity shops 0.7% 2 1.7% 2 0.0% 0 09% 1 0.0% 0 09% 1 05% 1 1.0% 1 1.0% 1 1.0% 1 0.0% 0

More niche/ specialist 1.7% 5 0.0% 0 28% 5 37% 4 0.0% 0 09% 1 25% 5 0.0% 0 2.0% 2 3.0% 3 0.0% 0
retailers

A street market 3.0% 9 2.5% 3 33% 6 3.7% 4 4.0% 3 1.7% 2 3.6% 7 1.9% 2 3.0% 3 4.0% 4 2.0% 2

Better retail services e.g. hair ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
salons, barbers, dry
cleaners, etc.

Better/ more eating out 2.7% 8 2.5% 3 28% 5 28% 3 1.3% 1 34% 4 25% 5 29% 3 4.0% 4 3.0% 3 1.0% 1
options (e.g. cafes and
restaurants)

More priority of pedestrians /  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pedestrianisation

Less traffic / congestion 0.3% 1 08% 1 0.0% 0 0.0% 0 1.3% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0

More shelter from wind / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
rain

Improve appearance / 1.0% 3 08% 1 1.1% 2 0.9% 1 1.3% 1 09% 1 1.0% 2 1.0% 1 1.0% I 2.0% 2 0.0% 0
environment of centre

Remove litter more often 1.0% 3 0.0% 0 17% 3 0.0% 0 27% 2 09% 1 1.0% 2 1.0% 1 1.0% 1 2.0% 2 0.0% 0

More town centre events 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0

More parking 0.7% 2 0.0% 0 1.1% 2 09% 1 13% 1 0.0% 0 05% 1 1.0% 1 2.0% 2 0.0% 0 0.0% 0

Cheaper parking 0.7% 2 08% 1 0.6% 1 09% 1 13% 1 0.0% 0 1.0% 2 0.0% 0 1.0% 1 0.0% 0 1.0% 1

More time for parking 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More accessible car parking 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Better bus services to the 1.3% 4 1.7% 2 1.1% 2 0.9% 1 1.3% 1 1.7% 2 1.0% 2 1.9% 2 1.0% I 3.0% 3 0.0% 0
centre

New / relocated bus stops 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Improved security measures/  0.7% 2 0.8% 1 0.6% 1 09% 1 1.3% 1 0.0% 0 1.0% 2 0.0% 0 0.0% 0 2.0% 2 0.0% 0
policing

Better signposting within the ~ 1.0% 3 1.7% 2 0.6% 1 1.9% 2 0.0% 0 09% 1 1.0% 2 1.0% I 2.0% 2 1.0% 1 0.0% 0
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centre
Redevelopments / changes to  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
site (PLEASE SPECIFIY

SITES)
Other (PLEASE WRITEIN)  0.0% 0 00% 0 00% 0 00% 0 00% 0 00% 0 00% 0 00% 0 00% 0 00% 0 00% 0
Nothing 18.0% 54 26.1% 31 12.7% 23 157% 17 20.0% 15 18.8% 22 157% 31 223% 23 18.0% 18 18.0% 18 18.0% 18
Better choice of a particular ~ 13% 4 00% 0 22% 4 00% 0 00% 0 34% 4 10% 2 19% 2 10% 1 10% 1 20% 2

type of retail product -

Butchers

Better choice of a particular 4.7% 14 3.4% 4 55% 10 4.6% 5 4.0% 3 51% 6 5.6% 11 2.9% 3 2.0% 2 1.0% 1 11.0% 11
type of retail product -

Clothes

Better choice of a particular 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% I 0.0% 0 0.0% 0 1.0% 1
type of retail product -

DIY

Better choice of a particular 1.3% 4 1.7% 2 1.1% 2 1.9% 2 27% 2 0.0% 0 2.0% 4 0.0% 0 1.0% I 1.0% I 2.0% 2
type of retail product -

Homeware

Better choice of a particular 2.3% 7 1.7% 2 28% 5 09% I 13% 1 43% 5 1.5% 3 39% 4 1.0% I 2.0% 2 4.0% 4
type of retail product -

Shoe shop

Better choice of a particular 1.7% 5 0.8% 1 22% 4 09% 1 1.3% 1 2.6% 3 1.0% 2 29% 3 3.0% 3 1.0% 1 1.0% 1
type of retail product -

Bakery

Better choice of a particular 0.7% 2 1.7% 2 0.0% 0 09% 1 0.0% 0 09% 1 1.0% 2 0.0% 0 0.0% 0 1.0% 1 1.0% 1
type of retail product -

Deli

Better choice of a particular 0.3% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
type of retail product -

haberdashery

Better choice of a particular 0.7% 2 0.8% 1 0.6% 1 09% 1 0.0% 0 09% 1 0.0% 0 19% 2 1.0% I 1.0% 1 0.0% 0
type of retail product -

Organic retailers

Better choice of a particular 1.0% 3 1.7% 2 0.6% 1 09% I 27% 2 0.0% 0 1.5% 3 0.0% 0 1.0% I 2.0% 2 0.0% 0
type of retail product -

Pubs

Better choice of a particular 2.0% 6 3.4% 4 1.1% 2 4.6% 5 13% 1 0.0% 0 1.5% 3 29% 3 1.0% I 50% 5 0.0% 0
type of retail product -

Sports shop

Specified new shop - Aldi 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.9% 1 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Specified new shop - Boots 1.0% 3 0.0% 0 17% 3 0.0% 0 27% 2 09% 1 1.5% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3

Specified new shop - 0.7% 2 08% 1 0.6% 1 09% 1 0.0% 0 0.9% 1 1.0% 2 0.0% 0 1.0% 1 0.0% 0 1.0% 1
Gaming Cafe

Specified new shop - 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
Greengrocer

Specified new shop - H&M 1.0% 3 0.0% 0 1.7% 3 28% 3 0.0% 0 0.0% 0 0.5% 1 19% 2 1.0% 1 1.0% I 1.0% 1

Specified new shop - JD 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Sports

Specified new shop - Marks
& Spencer

Specified new shop - New
Look

Specified new shop -
Primark

Specified new shop -
Superdrug

Specified new shop - T K
Maxx

Specified new shop -
Waitrose

Specified new shop -
Waterstones

(Don’t know)

Base:

Total

0.3%

1.0%

3.0%

0.7%

0.7%

0.7%

0.3%

16.7%

50
300

Male

0.0%

0.0%

0.8%

0.0%

0.0%

0.0%

0.0%

24.4%

0

0

29
119

Female

0.6%

1.7%

4.4%

1.1%

1.1%

1.1%

0.6%

11.6%

21
181

18-34

0.0%

1.9%

2.8%

0.9%

0.0%

0.0%

0.0%

20.4%

0

0

22
108

35-54

0.0%

1.3%

5.3%

1.3%

1.3%

0.0%

1.3%

12.0%

55+
0 09%
1 0.0%
4 1.7%
1 0.0%
1 09%
0 1.7%
1 0.0%
9 16.2%
75

0

19
117

ABC1

0.5%

1.0%

2.0%

1.0%

0.5%

1.0%

0.5%

19.3%

38
197

C2DE

0.0%

1.0%

4.9%

0.0%

1.0%

0.0%

0.0%

11.7%

0

0

12
103

Egham

0.0%
1.0%
3.0%
0.0%
1.0%
0.0%
0.0%

22.0%

100

Addlestone
1.0% 1
1.0% 1
4.0% 4
0.0% 0
1.0% 1
0.0% 0
0.0% 0

12.0% 12
100

Chertsey
0.0% 0
1.0% 1
2.0% 2
2.0% 2
0.0% 0
2.0% 2
1.0% 1

16.0% 16

100
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Q17 Is there a specific shop / type of shop that would encourage you to visit Addlestone / Egham / Chertsey) Town Centre more often?

Yes (PLEASE WRITE IN) 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
No 36.0% 108 445% 53 304% 55 37.0% 40 30.7% 23 385% 45 37.1% 73 34.0% 35 44.0% 44 40.0% 40 24.0% 24
Aldi 0.3% 1 0.0% 0 0.6% 1 0.0% 0 1.3% 1 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Ali Baba Foods 0.3% I 08% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Antique shop 0.3% I 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Art shops 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 0.0% 0 1.0% I 1.0% 1 0.0% 0 0.0% 0
Bakers 0.7% 2 0.0% 0 1.1% 2 0.0% 0 1.3% 1 09% 1 05% 1 1.0% I 1.0% 1 0.0% 0 1.0% 1
Book shop 1.0% 3 0.0% 0 1L7% 3 09% 1 0.0% 0 1L7% 2 1.0% 2 1.0% I 2.0% 2 0.0% 0 1.0% 1
Boots 1.3% 4 08% 1 1.7% 3 0.0% 0 4.0% 3 09% 1 1.0% 2 1.9% 2 0.0% 0 1.0% I 3.0% 3
Boutiques 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
Butchers 1.3% 4 17% 2 1.1% 2 0.0% 0 53% 4 0.0% 0 1.5% 3 1.0% 1 0.0% 0 0.0% 0 4.0% 4
Clothing & Footwear 11.7% 35 92% 11 133% 24 6.5% 7 133% 10 15.4% 18 9.6% 19 15.5% 16  3.0% 3 5.0% 5 27.0% 27
Coffee shop 1.0% 3 08% 1 1.1% 2 0.0% 0 13% 1 1.7% 2 1.5% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3
Department store 0.7% 2 0.8% 1 0.6% 1 0.0% 0 13% 1 09% 1 1.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Eco shop 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Farmfoods 0.3% 1 08% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Fishmonger 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Fresh food shop 0.7% 2 08% 1 0.6% 1 0.0% 0 0.0% 0 1.7% 2 05% 1 1.0% 1 0.0% 0 0.0% 0 2.0% 2
Gift shop 0.3% 1 0.0% 0 0.6% 1 0.0% 0 1.3% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Greggs 1.0% 3 0.0% 0 1.7% 3 09% 1 0.0% 0 1.7% 2 1.0% 2 1.0% I 2.0% 2 0.0% 0 1.0% 1
H&M 1.7% 5 0.0% 0 28% 5 37% 4 0.0% 0 09% 1 2.0% 4 1.0% I 50% 5 0.0% 0 0.0% 0
Hardware 1.3% 4 25% 3 0.6% 1 0.0% 0 1.3% 1 2.6% 3 05% 1 29% 3 1.0% I 0.0% 0 3.0% 3
HMV 1.0% 3 1.7% 2 0.6% 1 1.9% 2 1.3% 1 0.0% 0 1.5% 3 0.0% 0 1.0% I 2.0% 2 0.0% 0
Home Funishings 0.7% 2 0.0% 0 1.1% 2 09% 1 0.0% 0 09% 1 05% 1 1.0% 1 0.0% 0 0.0% 0 2.0% 2
ID Sports 2.7% 8 59% 7 0.6% 1 65% 7 13% 1 0.0% 0 1.5% 3 49% 5 3.0% 3 4.0% 4 1.0% 1
Marks & Spencer 4.3% 13 42% 5 44% 8 1.9% 2 27% 2 17% 9 5.6% 11 1.9% 2 5.0% 5 50% 5 3.0% 3
Matalan 1.7% 5 08% 1 22% 4 0.9% I 27% 2 1L7% 2 1.5% 3 1.9% 2 20% 2 3.0% 3 0.0% 0
Pottery 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Poundland 2.0% 6 08% 1 28% 5 0.0% 0 4.0% 3 2.6% 3 1.0% 2 39% 4 2.0% 2 4.0% 4 0.0% 0
Primark 87% 26 1.7% 2 133% 24 13.9% 15 93% 7 3.4% 4 1.1% 14 11.7% 12 7.0% 7 19.0% 19 0.0% 0
Sports Direct 2.3% 7 42% 5 1.1% 2 37% 4 27% 2 09% 1 2.0% 4 29% 3 1.0% 1 6.0% 6  0.0% 0
Starbucks 0.3% 1 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Stationery 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
TK Maxx 1.3% 4 0.0% 0 22% 4 0.0% 0 27% 2 L7% 2 1.5% 3 1.0% I 1.0% I 2.0% 2 1.0% 1
Waitrose 0.7% 2 0.0% 0 1.1% 2 0.0% 0 0.0% 0 1.7% 2 1.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Waterstones 0.7% 2 08% 1 0.6% 1 09% 1 0.0% 0 09% 1 1.0% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0
Zara 1.3% 4 0.0% 0 22% 4 37% 4 0.0% 0 0.0% 0 1.5% 3 1.0% 1 4.0% 4 0.0% 0 0.0% 0
Home Bargains 0.7% 2 08% 1 0.6% 1 0.0% 0 0.0% 0 1.7% 2 0.0% 0 19% 2 1.0% 1 1.0% 1 0.0% 0
John Lewis 0.3% I 0.0% 0 0.6% 1 0.0% 0 1.3% 1 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Lidl 0.7% 2 08% 1 0.6% 1 09% 1 0.0% 0 09% 1 05% 1 1.0% 1 0.0% 0 2.0% 2 0.0% 0
Urban Outfitters 0.7% 2 08% 1 0.6% 1 1.9% 2 0.0% 0  0.0% 0 1.0% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0
(Don’t know) 8.0% 24 10.9% 13 6.1% 11 93% 10 9.3% 7 6.0% 7 9.6% 19 49% 5 7.0% 7 6.0% 6 11.0% 11
Base: 300 119 181 108 75 117 197 103 100 100 100
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Total Male Female

Q18 Would the reintroduction of an improved street market (eg. A larger market to the one that was operating every Saturday) in Chertsey Town Centre encourage you to visit the centre more often?

Those in Chertsey only

Yes 83.0% 83 80.0% 28 84.6% 55
No 16.0% 16 17.1% 6 15.4% 10
Maybe 1.0% 1 29% 1 0.0% 0
Base: 100 35 65

18-34

95.2%
4.8%
0.0%

20
1
0

21

35-54 55+ ABC1 C2DE Egham

71.9% 23 851% 40 81.9% 59 857% 24 0.0% 0
28.1% 9 12.8% 6 16.7% 12 14.3% 4 0.0% 0
0.0% 0 21% 1 1.4% 1 0.0% 0 0.0% 0
0

32 47 72 28

Q18BWould the introduction of a regular street market in (Addlestone / Egham ) Town Centre encourage you to visit the centre more often?

Those in Addlestone or Egham only

Yes 81.5% 163 75.0% 63 86.2% 100
No 14.5% 29 17.9% 15 12.1% 14
Maybe 2.5% 5 48% 4 09% 1
(Don't know) 1.5% 3 24% 2 09% 1
Base: 200 84 116

87.4%
8.0%
3.4%
1.1%

76
7
3
1

87

69.8% 30 814% 57 824% 103 80.0% 60 81.0% 81
25.6% 11 15.7% 11 13.6% 17 16.0% 12 16.0% 16
2.3% 1 14% 1 24% 3 27% 2 2.0% 2
2.3% 1 14% 1 1.6% 2 13% 1 1.0% 1

43 70 125 75 100

Addlestone

0.0% 0
0.0% 0
0.0% 0
0

82.0% 82
13.0% 13
3.0% 3
2.0% 2
100

Chertsey

83.0%
16.0%
1.0%

0.0%
0.0%
0.0%
0.0%

83
16
1

100

S oo oo
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Total Male Female 18-34 35-54 55+ ABC1 C2DE Egham Addlestone Chertsey

Q19 What improvements or specific features would you like to see included in a new market that would encourage you to visit the town centre more often?

Better range of produce/ stall  26.3% 79 28.6% 34 249% 45 259% 28 24.0% 18 282% 33 21.8% 43 350% 36 30.0% 30 23.0% 23 26.0% 26
holders

Better quality of produce/ 9.3% 28 10.1% 12 8.8% 16 83% 9 8.0% 6 11.1% 13 9.1% 18 9.7% 10 13.0% 13 15.0% 15 0.0% 0
stall holders

More affordable produce/ 77% 23 5.0% 6  9.4% 17 10.2% 11 27% 2 85% 10 5.6% 11 11.7% 12 11.0% 11 11.0% 11 1.0% 1
stall holders

More food produce/ stall 15.7% 47 15.1% 18 16.0% 29 13.0% 14 17.3% 13 17.1% 20 17.8% 35 11.7% 12 5.0% 5 6.0% 6 36.0% 36
holders

More non-food produce/ stall ~ 1.7% 5 0.0% 0 2.8% 5 0.0% 0 4.0% 3 1.7% 2 1.5% 3 1.9% 2 0.0% 0 2.0% 2 3.0% 3
holders

More options for food to go 5.0% 15 8.4% 10 2.8% 5 12.0% 13 2.7% 2 0.0% 0 7.1% 14 1.0% 1 10.0% 10 4.0% 4 1.0% 1
(eat there and then)

A bigger market / more stall 4.7% 14 59% 7 39% 7 0.9% 1 67% 5 6.8% 8 2.5% 5 87% 9 2.0% 2 11.0% 11 1.0% 1
holders

Relocate the market to 0.3% 1 0.8% 1 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
another location in the

town centre

Provide entertainment (e.g. 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
buskers, children’s

activities, etc.)

Better accessibility for 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
pedestrians
Better accessibility for those 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
with mobility impairments

Other (PLEASE WRITEIN)  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nothing 4.3% 13 59% 7 33% 6 19% 2 4.0% 3 6.8% 8 3.0% 6 68% 7 3.0% 3 5.0% 5 50% 5
Artisan Market 1.3% 4 0.0% 0 22% 4 0.0% 0 0.0% 0 34% 4 2.0% 4 0.0% 0 0.0% 0 0.0% 0 4.0% 4
Craft Market 2.3% 7 25% 3 22% 4 4.6% 5 27% 2 0.0% 0 3.6% 7 0.0% 0 4.0% 4 1.0% 1 2.0% 2
Different types of markets 0.3% 1 0.8% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Farmers Market 50% 15 42% 5 55% 10 4.6% 5 67% 5 43% 5 66% 13 1.9% 2 1.0% 1 5.0% 5 9.0% 9
Fresh produce 1.0% 3 0.0% 0 1.7% 3 0.0% 0 27% 2 09% 1 1.5% 3 0.0% 0 1.0% 1 2.0% 2 0.0% 0
Local produce 4.0% 12 34% 4 44% 8 1.9% 2 67% 5 43% 5 51% 10 19% 2 3.0% 3 5.0% 5 4.0% 4
Street food 2.3% 7 1.7% 2 28% 5 5.6% 6 13% 1 0.0% 0 2.0% 4 29% 3 4.0% 4 3.0% 3 0.0% 0
Vegan products 1.3% 4 0.0% 0 22% 4 37% 4 0.0% 0 0.0% 0 2.0% 4 0.0% 0 4.0% 4 0.0% 0 0.0% 0
(Don't know) 73% 22 7.6% 9 712% 13 74% 8 8.0% 6 68% 8 81% 16 58% 6 9.0% 9 7.0% 7 6.0% 6
Base: 300 119 181 108 75 117 197 103 100 100 100
Q20 Are there any types of leisure facilities that you feel Addlestone / Egham / Chertsey) is lacking in?

Yes 27.3% 82 23.5% 28 29.8% 54 352% 38 29.3% 22 18.8% 22 31.0% 61 20.4% 21 37.0% 37 20.0% 20 25.0% 25
No 69.3% 208 73.1% 87 66.9% 121 62.0% 67 64.0% 48 79.5% 93 655% 129 76.7% 79 58.0% 58 78.0% 78 72.0% 72
(Don't know) 33% 10 3.4% 4 33% 6 28% 3 67% 5 1.7% 2 3.6% 7 29% 3 5.0% 5 2.0% 2 3.0% 3
Base: 300 119 181 108 75 117 197 103 100 100 100
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Total Male Female 18-34 35-54 55+ ABC1 C2DE Egham Addlestone Chertsey

Q21 Which types of LEISURE USES (including food and drink uses) do you feel Addlestone / Egham / Chertsey) is lacking in? [MR]
Those who said yes at Q.20

Cinema 25.6% 21 25.0% 7 259% 14 31.6% 12 182% 4 22.7% 5 29.5% 18 143% 3 459% 17 0.0% 0 16.0% 4
Bingo hall 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leisure centre 18.3% 15 14.3% 4 20.4% 11 18.4% 7 22.7% 5 13.6% 3 19.7% 12 14.3% 3 10.8% 4 20.0% 4 28.0% 7
Health and fitness club 12.2% 10 17.9% 5 93% 5 18.4% 7 4.5% 1 91% 2 16.4% 10 0.0% 0 16.2% 6 10.0% 2 8.0% 2
Theatre 2.4% 2 3.6% 1 19% 1 0.0% 0 4.5% 1 45% 1 33% 2 0.0% 0 0.0% 0 0.0% 0 8.0% 2
Pubs / bars 1.2% 1 0.0% 0 19% 1 0.0% 0 0.0% 0 45% 1 1.6% 1 0.0% 0 0.0% 0 5.0% 1 0.0% 0
Restaurants / cafes 1.2% 1 0.0% 0 19% 1 0.0% 0 4.5% 1 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 1
Nightclubs / music venues 3.7% 3 0.0% 0 5.6% 3 2.6% 1 45% 1 45% 1 33% 2 48% 1 27% 1 10.0% 2 0.0% 0
Late night music venues 2.4% 2 0.0% 0 37% 2 2.6% 1 0.0% 0 45% 1 1.6% 1 48% 1 27% 1 5.0% 1 0.0% 0
Other (PLEASE WRITEIN)  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Activities for children 4.9% 4 3.6% 1 5.6% 3 2.6% 1 45% I 91% 2 49% 3 48% 1 0.0% 0 5.0% 1 12.0% 3
Art Centre 1.2% 1 0.0% 0 19% 1 0.0% 0 45% 1 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 1
Bowling 6.1% 5 3.6% 1 74% 4 7.9% 3 45% 1 45% 1 49% 3 95% 2 54% 2 10.0% 2 4.0% 1
Excercise equipment in the 2.4% 2 3.6% I 1.9% 1 0.0% 0 45% 1 45% 1 33% 2 0.0% 0 0.0% 0 0.0% 0 8.0% 2
park

Gym 7.3% 6 14.3% 4 37% 2 19% 3 91% 2 45% 1 6.6% 4 95% 2 10.8% 4 0.0% 0 8.0% 2
Ice Skating 1.2% 1 0.0% 0 19% 1 2.6% 1 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 1
Soft Play 1.2% 1 0.0% 0 19% 1 2.6% 1 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 1
Swimming pool 122% 10 21.4% 6 74% 4 10.5% 4 13.6% 3 13.6% 3 49% 3 333% 7 81% 3 35.0% 7 0.0% 0
Youth club 2.4% 2 0.0% 0 37% 2 0.0% 0 9.1% 2 0.0% 0 33% 2 0.0% 0 0.0% 0 0.0% 0 8.0% 2
(None) 1.2% 1 0.0% 0 19% 1 0.0% 0 0.0% 0 45% 1 0.0% 0 48% 1 27% 1 0.0% 0 0.0% 0
Base: 82 28 54 38 22 22 61 21 37 20 25
Q22 Are there any types of cultural facilities that you feel Addlestone / Egham / Chertsey) is lacking in?

Yes 120% 36 12.6% 15 11.6% 21 102% 11 12.0% 9 137% 16 132% 26 9.7% 10 8.0% 8 7.0% 7 21.0% 21
No 82.3% 247 83.2% 99 81.8% 148 83.3% 90 78.7% 59 83.8% 98 79.7% 157 87.4% 90 83.0% 83 91.0% 91 73.0% 73
(Don't know) 53% 16 42% 5 61% 11 56% 6 93% 7 2.6% 3 66% 13 2.9% 3 8.0% 8 2.0% 2 6.0% 6
No response 0.3% 1 0.0% 0 0.6% I 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Base: 300 119 181 108 75 117 197 103 100 100 100
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Q23 Which types of CULTURAL (including food and drink uses) do you feel Addlestone / Egham / Chertsey) is lacking in? [MR]
Those who said yes at Q.22

Cinema 47.2% 17 73.3% 11 28.6% 6 455% 5 66.7% 6 37.5% 6 53.8% 14 30.0% 3 37.5% 3 0.0% 0 66.7% 14
Music venue 13.9% 5 0.0% 0 23.8% 5 9.1% 1 11.1% 1 18.8% 3 11.5% 3 20.0% 2 25.0% 2 42.9% 3 0.0% 0
Theatre 27.8% 10 26.7% 4 28.6% 6 27.3% 3 11.1% 1 37.5% 6 23.1% 6 40.0% 4 37.5% 3 42.9% 3 19.0% 4
More/ better museums 5.6% 2 0.0% 0 95% 2 182% 2 0.0% 0 0.0% 0 38% 1 10.0% 1 0.0% 0 14.3% 1 48% 1
Theatre 2.8% 1 6.7% 1 0.0% 0 0.0% 0 0.0% 0 63% 1 38% 1 0.0% 0 0.0% 0 0.0% 0 48% 1
Other (PLEASE WRITE IN) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mosque 2.8% 1 0.0% 0 48% 1 0.0% 0 11.1% 1 0.0% 0 38% 1 0.0% 0 0.0% 0 0.0% 0 48% 1
Community Centres 2.8% 1 0.0% 0 48% 1 0.0% 0 0.0% 0 63% 1 38% 1 0.0% 0 0.0% 0 0.0% 0 48% 1
Base: 36 15 21 11 9 16 26 10 8 7 21
Q24 Are there any types of community facilities that you feel Addlestone / Egham / Chertsey) is lacking in?

Yes 8.3% 25  84% 10 83% 15 83% 9 93% 7 17% 9 10.7% 21 3.9% 4 2.0% 2 3.0% 3 20.0% 20
No 83.7% 251 84.0% 100 83.4% 151 84.3% 91 77.3% 58 87.2% 102 80.2% 158 90.3% 93 90.0% 90 96.0% 96 65.0% 65
(Don't know) 8.0% 24 7.6% 9 83% 15 7.4% 8 13.3% 10 5.1% 6 91% 18 5.8% 6 8.0% 8 1.0% 1 15.0% 15
Base: 300 119 181 108 75 117 197 103 100 100 100
Q25 Which types of COMMUNITY USES do you feel Addlestone / Egham / Chertsey) is lacking in? [MR]

Those who said yes at Q.24
Modern library 4.0% 1 0.0% 0 6.7% 1 11.1% 1 0.0% 0 0.0% 0 48% 1 0.0% 0 0.0% 0 0.0% 0 5.0% 1
Health centre 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Community centre 20.0% 5 30.0% 3 13.3% 2 11.1% 1 0.0% 0 44.4% 4 19.0% 4 25.0% 1 0.0% 0 66.7% 2 15.0% 3
Social clubs 4.0% 1 10.0% 1 0.0% 0 11.1% 1 0.0% 0 0.0% 0 48% 1 0.0% 0 0.0% 0 33.3% 1 0.0% 0
Community theatre 4.0% 1 0.0% 0 6.7% 1 0.0% 0 14.3% 1 0.0% 0 48% 1 0.0% 0 0.0% 0 0.0% 0 5.0% 1
Community cinema 12.0% 3 10.0% 1 133% 2 0.0% 0 28.6% 2 11.1% 1 143% 3 0.0% 0 0.0% 0 0.0% 0 15.0% 3
Children’s playpark 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Activities for older children 12.0% 3 20.0% 2 67% 1 222% 2 143% 1 0.0% 0 95% 2 25.0% 1 0.0% 0 0.0% 0 15.0% 3
(e.g. skate park)

Training/ job centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other (PLEASE WRITE IN) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Activities for adults 8.0% 2 10.0% 1 67% 1 0.0% 0 14.3% 1 11.1% 1 48% 1 25.0% 1 0.0% 0 0.0% 0 10.0% 2
Art Centre 4.0% 1 0.0% 0 6.7% 1 0.0% 0 14.3% 1 0.0% 0 4.8% 1 0.0% 0 0.0% 0 0.0% 0 5.0% 1
Childrens play Centre 12.0% 3 10.0% 1 13.3% 2 11.1% 1 14.3% 1 11.1% 1 95% 2 25.0% 1 50.0% 1 0.0% 0 10.0% 2
Library 4.0% 1 10.0% 1 0.0% 0 0.0% 0 0.0% 0 11.1% 1 48% 1 0.0% 0 50.0% 1 0.0% 0 0.0% 0
More events 8.0% 2 0.0% 0 13.3% 2 222% 2 0.0% 0 0.0% 0 95% 2 0.0% 0 0.0% 0 0.0% 0 10.0% 2
Mother & toddler groups 8.0% 2 0.0% 0 13.3% 2 11.1% 1 143% 1 0.0% 0 95% 2 0.0% 0 0.0% 0 0.0% 0 10.0% 2
Youth club 12.0% 3 0.0% 0 20.0% 3 222% 2 0.0% 0 11.1% 1 95% 2 25.0% 1 0.0% 0 0.0% 0 15.0% 3
Base: 25 10 15 9 7 9 21 4 2 3 20
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Q26 What type of town centre events would encourage you to visit the town centre more often?

Markets 20.0% 60 18.5% 22 21.0% 38 18.5% 20 17.3% 13 23.1% 27 20.3% 40 19.4% 20 17.0% 17 16.0% 16 27.0% 27
Farmers Market 11.7% 35 10.1% 12 12.7% 23 93% 10 10.7% 8 14.5% 17 14.2% 28 6.8% 7 9.0% 9 18.0% 18 8.0% 8
Street Market 8.0% 24 92% 11 72% 13 4.6% 5 6.7% 5 12.0% 14 6.6% 13 10.7% 11 2.0% 2 7.0% 7 15.0% 15
Hot food / street food 7.3% 22 92% 11 6.1% 11 17.6% 19 13% 1 1.7% 2 8.6% 17 49% 5 16.0% 16 6.0% 6 0.0% 0
Food festivals 6.0% 18 5.0% 6 6.6% 12 74% 8§ 8.0% 6 3.4% 4 6.6% 13 49% 5 8.0% 8 6.0% 6 4.0% 4
Christmas Market 5.0% 15 34% 4 6.1% 11 5.6% 6 6.7% 5 34% 4 6.6% 13 1.9% 2 4.0% 4 4.0% 4 7.0% 7
Live Music 5.0% 15 34% 4 6.1% 11 10.2% 11 1.3% 1 2.6% 3 5.6% 11 39% 4 5.0% 5 9.0% 9 1.0% 1
Fayres / Fetes 3.3% 10 42% 5 2.8% 5 37% 4 6.7% 5 09% 1 4.1% 8 1.9% 2 1.0% 1 0.0% 0 9.0% 9
Themed evenings 1.3% 4 1.7% 2 1.1% 2 09% 1 13% 1 1.7% 2 1.0% 2 1.9% 2 0.0% 0 1.0% 1 3.0% 3
Childrens events 1.3% 4 0.0% 0 22% 4 1.9% 2 27% 2 0.0% 0 1.5% 3 1.0% 1 0.0% 0 3.0% 3 1.0% 1
Family events 1.0% 3 0.8% 1 1.1% 2 0.0% 0 4.0% 3 0.0% 0 1.0% 2 1.0% 1 0.0% 0 3.0% 3 0.0% 0
Gardening 0.7% 2 0.0% 0 1.1% 2 0.0% 0 0.0% 0 1.7% 2 0.0% 0 1.9% 2 1.0% 1 1.0% 1 0.0% 0
Street parties 0.7% 2 0.8% 1 0.6% 1 0.0% 0 27% 2 0.0% 0 0.0% 0 1.9% 2 0.0% 0 1.0% 1 1.0% 1
Running events 0.7% 2 0.8% 1 0.6% 1 09% 1 13% 1 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Local produce 0.7% 2 0.8% 1 0.6% 1 09% 1 0.0% 0 09% 1 05% 1 1.0% 1 1.0% 1 1.0% 1 0.0% 0
Firework displays 0.7% 2 0.8% 1 0.6% 1 0.0% 0 27% 2 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Community theatre 0.7% 2 0.8% 1 0.6% 1 0.0% 0 0.0% 0 1.7% 2 1.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Concerts 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Art exhibitions 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Pop up events 0.3% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Film club 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 0.5% 1 0.0% 0  0.0% 0  0.0% 0 1.0% 1
Traditional festivals 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Car boot sales 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 0.5% 1 0.0% 0  0.0% 0  0.0% 0 1.0% 1
Games festival 0.3% 1 0.8% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 0.5% 1 0.0% 0 1.0% 1 0.0% 0  0.0% 0
(Nothing in particular) 30.0% 90 31.1% 37 29.3% 53 30.6% 33 253% 19 32.5% 38 25.4% 50 38.8% 40 41.0% 41 28.0% 28 21.0% 21
(No opinion) 3.3% 10 5.0% 6 22% 4 19% 2 67% 5 2.6% 3 2.0% 4 58% 6 2.0% 2 5.0% 5 3.0% 3
Base: 300 119 181 108 75 117 197 103 100 100 100
GEN Gender:

Male 39.7% 119 100.0% 119 0.0% 0 40.7% 44 36.0% 27 41.0% 48 37.1% 73 44.7% 46 41.0% 41 43.0% 43 35.0% 35
Female 60.3% 181 0.0% 0 100.0% 181 59.3% 64 64.0% 48 59.0% 69 62.9% 124 553% 57 59.0% 59 57.0% 57 65.0% 65
Base: 300 119 181 108 75 117 197 103 100 100 100
AGE Age Group:

16 - 24 years 21.3% 64 23.5% 28 19.9% 36 59.3% 64 0.0% 0 0.0% 0 25.9% 51 12.6% 13 46.0% 46 12.0% 12 6.0% 6
25 - 34 years 14.7% 44 13.4% 16 15.5% 28 40.7% 44 0.0% 0 0.0% 0 15.7% 31 12.6% 13 12.0% 12 17.0% 17 15.0% 15
35 - 44 years 12.0% 36 12.6% 15 11.6% 21 0.0% 0 48.0% 36  0.0% 0 12.7% 25 10.7% 11 9.0% 9 16.0% 16 11.0% 11
45 - 54 years 13.0% 39 10.1% 12 14.9% 27  0.0% 0 52.0% 39  0.0% 0 13.2% 26 12.6% 13 7.0% 7 11.0% 11 21.0% 21
55 - 64 years 17.0% 51 16.0% 19 17.7% 32 0.0% 0 0.0% 0 43.6% 51 12.2% 24 26.2% 27 11.0% 11 19.0% 19 21.0% 21
65+ years 22.0% 66 24.4% 29 20.4% 37  0.0% 0 0.0% 0 56.4% 66 20.3% 40 25.2% 26 15.0% 15 25.0% 25 26.0% 26
Base: 300 119 181 108 75 117 197 103 100 100 100
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EMP Are you in paid employment:
Yes 51.7% 155 46.2% 55 552% 100 56.5% 61 85.3% 64 25.6% 30 56.9% 112 41.7% 43 36.0% 36 61.0% 61 58.0% 58
No 48.3% 145 53.8% 64 44.8% 81 435% 47 147% 11 744% 87 43.1% 85 583% 60 64.0% 64 39.0% 39 42.0% 42
Base: 300 119 181 108 75 117 197 103 100 100 100

WORK Location of workplace:
Those who are in paid employment

Inside Addleston, Egham, 20.6% 32 23.6% 13 19.0% 19 11.5% 7 28.1% 18 23.3% 7 188% 21 25.6% 11 83% 3 82% 5 414% 24
Chertsey town centre
Outside Addleston, Egham,  79.4% 123 76.4% 42 81.0% 81 88.5% 54 719% 46 76.7% 23 813% 91 744% 32 91.7% 33 91.8% 56 58.6% 34

Chertsey town centre

Base: 155 55 100 61 64 30 112 43 36 61 58
SEG

AB 273% 82 26.1% 31 282% 51 259% 28 373% 28 222% 26 41.6% 82 0.0% 0 24.0% 24 26.0% 26 32.0% 32
Cl 383% 115 353% 42 403% 73 50.0% 54 30.7% 23 32.5% 38 584% 115 0.0% 0 47.0% 47 28.0% 28 40.0% 40
C2 20.7% 62 23.5% 28 188% 34 13.9% 15 16.0% 12 299% 35 0.0% 0 60.2% 62 20.0% 20 27.0% 27 15.0% 15
DE 13.7% 41 151% 18 12.7% 23 10.2% 11 16.0% 12 15.4% 18 0.0% 0 39.8% 41 9.0% 9 19.0% 19 13.0% 13
Base: 300 119 181 108 75 117 197 103 100 100 100

ADU Adults in the hhold

1 adult in hhold 303% 91 33.6% 40 282% 51 250% 27 28.0% 21 36.8% 43 294% 58 32.0% 33 28.0% 28 31.0% 31 32.0% 32
2 adults in hhold 46.0% 138 42.0% 50 48.6% 88 36.1% 39 50.7% 38 52.1% 61 45.7% 90 46.6% 48 38.0% 38 50.0% 50 50.0% 50
3 adults in hhold 14.0% 42 12.6% 15 149% 27 194% 21 16.0% 12 7.7% 9 12.7% 25 16.5% 17 14.0% 14 15.0% 15 13.0% 13
4 or more adults in hhold 97% 29 11.8% 14 83% 15 194% 21 53% 4 34% 4 122% 24 49% 5 200% 20 4.0% 4 50% 5
Base: 300 119 181 108 75 117 197 103 100 100 100

CHI Children in the hhold

No children in hhold 81.0% 243 84.9% 101 78.5% 142 759% 82 613% 46 983% 115 822% 162 78.6% 81 87.0% 87 74.0% 74 82.0% 82
1 child in hhold 11.7% 35 8.4% 10 13.8% 25 15.7% 17 21.3% 16 1.7% 2 10.7% 21 13.6% 14 10.0% 10 15.0% 15 10.0% 10
2 children in hhold 6.7% 20 5.0% 6 1.7% 14 74% 8 16.0% 12 0.0% 0 6.6% 13 6.8% 7 3.0% 3 9.0% 9 8.0% 8
3 children in hhold 0.3% I 08% 1 0.0% 0 0.0% 0 1.3% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
4 or more children in hhold 0.3% 1 08% 1 0.0% 0 09% 1 0.0% 0  0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0
Base: 300 119 181 108 75 117 197 103 100 100 100
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CAR Cars in the hhold

No cars in hhold 26.7% 80 28.6% 34 254% 46 38.0% 41 16.0% 12 23.1% 27 21.3% 42 36.9% 38 36.0% 36 28.0% 28 16.0% 16
1 car in hhold 383% 115 387% 46 38.1% 69 333% 36 36.0% 27 444% 52 37.6% 74 39.8% 41 33.0% 33 40.0% 40 42.0% 42
2 cars in hhold 26.3% 79 24.4% 29 27.6% 50 18.5% 20 41.3% 31 23.9% 28 31.0% 61 17.5% 18 21.0% 21 26.0% 26 32.0% 32
3 cars in hhold 5.0% 15 5.0% 6 5.0% 9 6.5% 7 4.0% 3 43% 5 6.6% 13 1.9% 2 6.0% 6 4.0% 4 5.0% 5
4 or more cars in hhold 3.7% 11 3.4% 4 3.9% 7 37% 4 27% 2 43% 5 3.6% 7 3.9% 4 4.0% 4 2.0% 2 5.0% 5
Base: 300 119 181 108 75 117 197 103 100 100 100
DAY Day of interview:

Monday 40.0% 120 38.7% 46 40.9% 74 55.6% 60 33.3% 25 29.9% 35 43.7% 86 33.0% 34 100.0% 100 0.0% 0 20.0% 20
Tuesday 6.7% 20 5.0% 6 717% 14 4.6% 5 8.0% 6 17% 9 51% 10 97% 10 0.0% 0 0.0% 0 20.0% 20
Wednesday 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Thursday 6.7% 20 7.6% 9 61% 11 28% 3 8.0% 6 94% 11 81% 16 3.9% 4 0.0% 0 0.0% 0 20.0% 20
Friday 233% 70 252% 30 22.1% 40 148% 16 28.0% 21 282% 33 213% 42 272% 28 0.0% 0 50.0% 50 20.0% 20
Saturday 23.3% 70 23.5% 28 232% 42 222% 24 22.7% 17 24.8% 29 21.8% 43 26.2% 27  0.0% 0 50.0% 50 20.0% 20
Sunday 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Base: 300 119 181 108 75 117 197 103 100 100 100
TOWN Town

Egham 33.3% 100 34.5% 41 32.6% 59 53.7% 58 21.3% 16 22.2% 26 36.0% 71 28.2% 29 100.0% 100 0.0% 0 0.0% 0
Addlestone 33.3% 100 36.1% 43 31.5% 57 26.9% 29 36.0% 27 37.6% 44 27.4% 54 44.7% 46 0.0% 0 100.0% 100 0.0% 0
Chertsey 333% 100 294% 35 359% 65 194% 21 42.7% 32 402% 47 365% 72 272% 28 0.0% 0 0.0% 0 100.0% 100
Base: 300 119 181 108 75 117 197 103 100 100 100
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LOC Location:
Chertsey - 47 Guildford 13.0% 39 109% 13 144% 26 4.6% 5 187% 14 17.1% 20 152% 30 8.7% 9 0.0% 0 0.0% 0 39.0% 39
Chset:tzzty - 73 Guildford 14.0% 42 12.6% 15 149% 27 83% 9 187% 14 162% 19 13.7% 27 14.6% 15 0.0% 0 0.0% 0 42.0% 42
Chsetrrt:?y - 100-104 63% 19 59% 7 66% 12 6.5% 7 53% 4 6.8% 8 76% 15 39% 4 0.0% 0 0.0% 0 19.0% 19
Guildford Street

Addlestone - up on Station 15.0% 45 15.1% 18 149% 27 12.0% 13 20.0% 15 14.5% 17 122% 24 204% 21 0.0% 0 45.0% 45 0.0% 0
Road next to Waitrose

Addlestone - Near the 18.3% 55 21.0% 25 16.6% 30 14.8% 16 16.0% 12 23.1% 27 152% 30 243% 25 0.0% 0 55.0% 55 0.0% 0
Timpston at the pedestrian
entrance to Tesco off
Station Road

Egham - On the High Street  18.7% 56 22.7% 27 16.0% 29 269% 29 10.7% 8 16.2% 19 18.8% 37 18.4% 19 56.0% 56 0.0% 0 0.0% 0
there is a covered link
(opposite Tesco) which
provides a link

Egham - On the High Street  14.7% 44 11.8% 14 16.6% 30 269% 29 10.7% 8 6.0% 7 17.3% 34 97% 10 44.0% 44 0.0% 0 0.0% 0
close to iceland and the
Red Lion pub

Base: 300 119 181 108 75 117 197 103 100 100 100
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PC

GU1 0.3% I 0.0% 0 0.6% I 09% I 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
GU1 1 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
GU14 7 0.3% I 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
GUI5 0.3% I 0.8% 1 0.0% 0 0.0% 0 0.0% 0 09% I 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
GUI153 0.3% I 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
GU21'S 0.3% I 0.0% 0 0.6% I 09% I 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
GU21 8 0.3% I 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% I 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
GU229 0.7% 2 17% 2 0.0% 0 0.0% 0 27% 2 0.0% 0 1.0% 2 0.0% 0 0.0% 0 2.0% 2 0.0% 0
GU24 9 0.3% I 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% I 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
KT1 1 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0
KT1 3 0.3% 1 0.0% 0 0.6% I 09% I 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% I 0.0% 0
KT113 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
KT122 0.7% 2 0.0% 0 1.1% 2 0.0% 0 27% 2 0.0% 0 1.0% 2 0.0% 0 1.0% 1 1.0% 1 0.0% 0
KT13 8 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0  0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
KT147 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
KT151 11.3% 34 151% 18 88% 16 6.5% 7 133% 10 145% 17 9.6% 19 146% 15 0.0% 0 320% 32 2.0% 2
KT152 153% 46 134% 16 16.6% 30 139% 15 173% 13 154% 18 122% 24 214% 22 0.0% 0 43.0% 43 3.0% 3
KT153 0.7% 2 08% 1 0.6% 1 0.0% 0 0.0% 0 1.7% 2 0.0% 0 19% 2 0.0% 0 2.0% 2 0.0% 0
KT16 2.0% 6 08% 1 28% 5 2.8% 3 27% 2 09% I 2.0% 4 1.9% 2 0.0% 0 0.0% 0 6.0% 6
KT16 0 1.7% 5 34% 4 0.6% 1 0.0% 0 0.0% 0 43% 5 0.0% 0 49% 5 0.0% 0 2.0% 2 3.0% 3
KT161 0.7% 2 0.0% 0 1.1% 2 09% I 13% 1 0.0% 0 1.0% 2 0.0% 0 0.0% 0 1.0% I 1.0% 1
KT16 8 11.3% 34 126% 15 105% 19 74% 8 12.0% 9 145% 17 122% 24 97% 10 0.0% 0 1.0% 1 33.0% 33
KT16 9 120% 36 84% 10 144% 26 5.6% 6 18.7% 14 13.7% 16 122% 24 11.7% 12 1.0% 1 0.0% 0 350% 35
KT199 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% I 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
KT2 6 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0
KT220 0.3% I 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% I 0.0% 0
KT8 2 0.3% I 0.0% 0 0.6% I 09% I 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 1.0% I 0.0% 0
LU3 2 0.3% 1 08% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
NWI10 0.3% I 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 1.0% I 0.0% 0 0.0% 0
RG129 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0  0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
RG21 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
RG422 0.3% 1 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
SE6 4 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0
SL1 3 0.3% I 0.0% 0 0.6% I 09% I 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% I 0.0% 0 0.0% 0
SL4 2 1.0% 3 1.7% 2 0.6% 1 09% 1 0.0% 0 1.7% 2 1.0% 2 1.0% 1 3.0% 3 0.0% 0 0.0% 0
SL4 5 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
SL5 0 0.7% 2 0.8% 1 0.6% 1 09% 1 0.0% 0 09% 1 05% 1 1.0% 1 1.0% 1 0.0% 0 1.0% 1
SM1 4 0.3% 1 0.0% 0 0.6% 1 0.0% 0 13% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0
SWI18 5 0.3% I 0.8% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 1.0% I 1.0% I 0.0% 0 0.0% 0
SW6 7 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
TW10 0 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% I 0.0% 0 1.0% I 0.0% 0 1.0% I 0.0% 0
TW13 4 0.3% 1 0.0% 0 0.6% 1 09% I 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% I 0.0% 0 0.0% 0
TWI13 5 0.3% 1 08% 1 0.0% 0 09% I 0.0% 0 0.0% 0 0.0% 0 1.0% I 0.0% 0 1.0% I 0.0% 0
TWI151 1.0% 3 08% 1 1.1% 2 19% 2 0.0% 0 09% I 15% 3 0.0% 0 1.0% I 1.0% I 1.0% 1
TWI152 0.3% I 08% 1 0.0% 0 0.0% 0 0.0% 0 09% I 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
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TW153 0.3% I 08% 1 0.0% 0 09% I 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% I 0.0% 0 0.0% 0
TW179 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
TWI18 1 1.3% 4 1.7% 2 1.1% 2 09% I 13% I 1L7% 2 15% 3 1.0% I 2.0% 2 0.0% 0 2.0% 2
TWI182 0.3% 1 08% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
TWI18 3 0.7% 2 0.8% 1 0.6% 1 19% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0
TWI18 4 0.7% 2 0.0% 0 1.1% 2 19% 2 0.0% 0  0.0% 0 05% 1 1.0% I 2.0% 2 0.0% 0 0.0% 0
TWI19 0.3% 1 0.0% 0 0.6% 1 09% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0
TWI19 5 0.7% 2 0.0% 0 1.1% 2 09% 1 13% 1 0.0% 0 1.0% 2 0.0% 0 1.0% 1 0.0% 0 1.0% 1
TWI19 6 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 05% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
TWI19 7 0.3% 1 08% 1 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0
TW20 0 63% 19 6.7% 8 61% 11 120% 13 1.3% 1 43% 5 91% 18 1.0% 1 19.0% 19 0.0% 0 0.0% 0
TW20 3 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% 1 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0
TW20 8 50% 15 6.7% 8 3.9% 7 56% 6 4.0% 3 5.1% 6 3.6% 7 7.8% 8 14.0% 14 0.0% 0 1.0% 1
TW209 103% 31 92% 11 11.1% 20 157% 17 8.0% 6 6.8% 8 10.7% 21 9.7% 10 31.0% 31 0.0% 0 0.0% 0
TW29 8 0.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 09% I 05% 1 0.0% 0 1.0% I 0.0% 0 0.0% 0
TW29 9 0.3% I 08% 1 0.0% 0 09% I 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% I 0.0% 0 0.0% 0
TW3 2 0.3% 1 0.0% 0 0.6% I 09% I 0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% I 0.0% 0 0.0% 0
UB1 3 0.3% I 0.8% 1 0.0% 0 09% I 0.0% 0 0.0% 0 0.0% 0 1.0% I 1.0% I 0.0% 0 0.0% 0
Refused 1.7% 5 25% 3 1.1% 2 28% 3 13% I 09% I 25% 5 0.0% 0 2.0% 2 1.0% I 2.0% 2
Base: 300 119 181 108 75 117 197 103 100 100 100
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Total

Zone 1

Zone 2

Zone 3

Zone 4

Zone S

Q01 Where do you normally shop for your household’s main food and grocery shopping needs?

Aldi, Birch Hill Road,
Bracknell

Aldi, Bridge Street,
Walton-on-Thames

Aldi, Gogmore Lane,
Chertsey

Asda, Albert Drive,
Sheerwater, Woking

Asda, Lion Retail Park,
Woking

Asda, Telford Drive, Slough

Budgens, Station Approach,
Wentworth, Virginia
Water

Co-op, New Haw Road,
Addlestone

Co-op, Oyster Lane, West
Byfleet

Co-op, St Lukes Road, Old
Windsor

Co-op, The Broadway, New
Haw

Lidl, Molesey Road,
Hersham

Lidl, The Paddock Retail
Park, Weybridge

Lidl, Two Rivers Shopping
Centre,
Staines-upon-Thames

MA&S, Brooklands, Barnes
Wallis Drive, Weybridge

M&S, The Meadows Centre,
Sandhurst / Camberley

M&S, Two Rivers Shopping
Centre,
Staines-upon-Thames

Morrisons (Daily), Birch Hill
Shopping Centre,
Liscombe, Bracknell

Morrisons, Goldsworth
Road, Woking

Morrisons, Monument Hill,
Weybridge

Sainsbury’s Superstore,
Bagshot Road, Ringmead,
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0.0%
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0.0%

2.0%
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0

0
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3.4%
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0.0%
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0.0%

0.0%
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0.0%

0.0%

0.0%
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42%

0.0%
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0.0%
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0.0%

0.4%

0.0%

Zone 7

0.0%

5.5%

32%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

5.9%

0.9%

0.0%

4.0%

0.0%

0.0%

2.8%

0.0%

Zone 8

0.0%

0.0%

4.1%

3.0%

0.0%

0.0%

0.0%

0.0%

3.5%

0.0%

0.0%

0.5%

5.1%

0.0%

7.6%

0.0%

0.0%

0.0%

0.0%

9.2%

0.0%

16

0

Zone 9

0.0%

0.0%

2.7%

13.6%

6.2%

0.0%

0.0%

0.0%

0.0%

0.0%

2.9%

0.0%

0.5%

0.0%

1.6%

0.0%

0.0%

0.0%

12.4%

0.0%

0.5%

Zone 10

2.4%

0.0%

0.0%

0.0%

0.0%

1.4%

0.0%

0.0%

0.0%

12.9%

0.0%

0.0%

0.0%

0.5%

0.0%

0.5%

0.0%

1.0%

0.0%

0.0%

4.2%
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Bracknell

Sainsbury’s Superstore,
Blackwater Valley Road,
Camberley

Sainsbury’s Superstore,
Bridgeway, Cobham

Sainsbury’s Superstore,
Knaphill, Woking

Sainsbury’s Superstore, St
Clares, Hampton Hill,
Hampton

Sainsbury’s Superstore, The
Causeway,
Staines-upon-Thames

Sainsbury’s Superstore, The
Heart Shopping Centre,
Walton-on-Thames

Sainsbury’s Superstore, The
Sainsbury Centre,
Chertsey

Sainsbury’s Superstore,
Woking Shopping Centre,
Woking

Sainsbury's Local, High
Street, Ascot

Sainsbury's Local, High
Street, Shepperton

Tesco Express, Church
Road, Ashford

Tesco Express, Guildford
Road, Woking

Tesco Express, Staines Road
West, Sunbury-on-Thames

Tesco Extra, Brooklands,
Barnes Wallis Drive,
Weybridge

Tesco Extra, Escot Road,
Sunbury-on-Thames

Tesco Extra, Station Road,
Addlestone

Tesco Extra, The Meadows
Centre, Sandhurst /
Camberley

Tesco Extra, Town Lane,
Stanwell, Staines /
Ashford

Tesco Superstore, Dedworth

Total

0.1%

0.3%

1.2%

0.3%

10.5%

0.5%

23%

0.2%

0.3%

0.6%

0.4%

0.1%

1.1%

72%

2.5%

11.1%

0.1%

2.0%

0.5%

12

105

23

11

72

25

111

20

5

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

52%

0.0%

56.4%

0.0%

0.0%

0.0%

0

0

0

Zone 2

0.0%

0.0%

0.0%

0.0%

1.2%

0.0%

28.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

0.0%

26.4%

0.0%

0.0%

0.0%

Zone 3

0.0%

0.0%

0.0%

0.0%

32.1%

0.0%

0.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

48

Zone 4

0.0%

0.0%

0.0%

0.0%

17.1%

0.0%

3.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.2%

0.0%

8.9%

0.0%

0.0%

0.0%

0

Zone S

0.0%

0.0%

1.2%

0.0%

0.9%

0.0%

4.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.7%

0.0%

59.5%

0.0%

0.0%

0.0%

17

0

0

0

Zone 6

0.0%

1.8%

0.7%

0.0%

0.0%

0.0%

0.0%

0.7%

0.0%

0.0%

0.0%

0.0%

0.0%

34.6%

0.0%

11.4%

0.0%

0.0%

0.0%

Zone 7

0.0%

0.0%

0.0%

1.3%

21.5%

1.3%

0.0%

0.0%

0.0%

3.1%

1.3%

0.0%

5.1%

0.4%

12.1%

1.8%

0.0%

9.6%

0.0%

45

20

Zone 8

0.0%

1.0%

0.0%

0.0%

0.0%

1.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

26.5%

0.0%

6.1%

0.0%

0.0%

0.0%

Zone 9

0.5%

0.0%

9.7%

0.0%

0.0%

0.0%

0.0%

1.1%

0.0%

0.0%

0.0%

0.5%

0.0%

0.5%

0.0%

0.5%

0.0%

0.0%

0.0%

Zone 10

0.0%

0.0%

0.0%

0.0%

7.7%

0.0%

0.0%

0.0%

3.9%

0.0%

1.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.0%

0.0%

5.8%
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Road, Windsor

Tesco Superstore, High 54% 54 0.0% 0 0.0% 0 32.0% 48 9.0% 3 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 3
Street, Egham

Tesco Superstore, Warfield, 0.9% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.0% 9
Bracknell

Tesco Superstore, Whitton 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 5
Road, Bracknell

Waitrose, Church Road, 3.0% 30 0.0% 0 0.8% 1 11.1% 17 6.4% 2 0.4% 0 0.0% 0 3.5% 7 0.0% 0 0.0% 0 37% 3
Egham

Waitrose, Goldsworth Park, 1.6% 16 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 15 0.0% 0
Woking

Waitrose, Hersham, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 3 0.0% 0 0.0% 0
Walton-on-Thames

Waitrose, High Street, 2.8% 28 0.5% 0  0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0  04% 1 148% 26 0.0% 0 0.0% 0
Weybridge

Waitrose, King Edward 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2
Court, Windsor

Waitrose, London Road, 1.9% 19  0.0% 0 0.4% 0 0.0% 0 16.2% 5 22% 1 0.0% 0  0.0% 0 0.0% 0 33% 4 12.2% 10
Sunningdale

Waitrose, Rectory Road, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 3 0.0% 0
Wokingham

Waitrose, Station Approach, 23% 24 1.5% 1 0.0% 0 0.0% 0 0.0% 0 3.6% 1 13.2% 6 0.0% 0 6.5% 12 27% 3 0.0% 0
West Byfleet

Waitrose, Station Road / 0.4% 4 25% 2 04% 0 0.0% 0 0.0% 0 3.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Market Street, Addlestone

Ascot Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2

Egham Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 32% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Internet / delivery 13.0% 130 10.6% 10 8.9% 6 13.1% 20 25.1% 7 13.6% 4 10.0% 5 139% 29 9.0% 16 199% 23 12.6% 10

Aldi, Yorktown Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2
Sandhurst

Boz's Fruit & Veg, High 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
Street, Horsell

Co-op, High Street, Horsell 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 27% 3 0.0% 0

Co-op, Thurlestone Parade, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 24% 5 0.0% 0 0.0% 0 0.0% 0

Shepperton
Iceland, High Street, Egham  0.1% 1 0.0% 0 0.0% 0 09% I 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland, Station Road, 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Addlestone

Londis, The Parade, Trumps ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Green Road, Virginia
Water

McLaren Fine Foods, Church ~ 0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, Weybridge

Premier, High Street, Horsell ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0
Sainsbury’s Superstore, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
Redding Way, Knaphill,

Woking
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The Farm Shop, Hardwick
Lane, Lyne, Chertsey

Waitrose, Bond Way,
Bracknell

Waitrose, London Road,
Bagshot

Waitrose, Moorbridge Road,
Maidenhead

Weighted base:
Sample:

Total

0.0%

0.1%

0.0%

0.0%

1002
1002

Zone 1

0.0%

0.0%

0.0%

0.0%

93
100

Zone 2

0.0%

0.0%

0.0%

0.0%

66
100

Zone 3

0.0%

0.0%

0.0%

0.0%

151
100

Zone 4

0.5%

0.0%

0.5%

0.0%

Zone S

0 0.0%

0 0.0%

0 0.0%

0 0.0%

28
101

29
100

Zone 6

0.0%

0.0%

0.0%

0.0%

48
101

Zone 7

0.0%

0.0%

0.0%

0.0%

209
100

Zone 8

0.0%

0.0%

0.0%

0.0%

179
100

Zone 9

0.0%

0.0%

0.0%

0.0%

117
100

Zone 10

0.0%

0.9%

0.0%

0.5%

81
100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q02 What do you like about (LOCATION MENTIONED AT Q01)? [MR]
Not those that said 'Internet / delivery' at Q01

Close to home 46.2% 402 47.5% 40 433% 26 48.7% 64 31.2% 7 40.1% 10 41.8% 18 44.0% 79 46.8% 76 42.0% 39 61.0% 43
Lower prices 14.8% 129 17.0% 14 8.1% 5 238% 31 12.0% 3 89% 2 75% 3 16.1% 29 123% 20 11.5% 11 14.8% 11
Choice / range of goods 14.1% 123  8.4% 7 12.6% 8 8.4% 11 85% 2 18.9% 5 19.0% 8 194% 35 17.6% 29 148% 14 7.4% 5
available
Quality of goods 123% 107 9.0% 8 91% 5 10.0% 13 11.9% 3 69% 2 17.3% 7 103% 19 21.8% 35 11.4% 11 6.9% 5
Easy to park 11.9% 104 10.0% 8 22% 1 13.1% 17 16.3% 3 11.5% 3 16.3% 7 82% 15 20.1% 33 13.1% 12 55% 4
Value for money 57% 50 83% 7 137% 8 3.6% 5 42% 1 6.0% 2 5.0% 2 6.7% 12 33% 5 54% 5 45% 3
Large store 54% 47 82% 7 4.6% 3 3.6% 5 84% 2 95% 2 41% 2 31% 6 6.8% 11 55% 5 7.0% 5
Good / friendly staff 52% 46 10.0% 8 09% 1 54% 7 84% 2 14% 0 1.6% 1 43% 8 5.0% 8 6.1% 6 72% 5
Habit / familiarity / always 33% 29 0.5% 0 45% 3 3.0% 4 45% 1 24% 1 49% 2 3.0% 5 1.7% 3 53% 5 71% 5
used it
Loyalty card scheme 32% 28 0.5% 0 0.0% 0 55% 7 14% 0 0.0% 0 25% 1 38% 7 5.0% 8 2.0% 2 22% 2
Good internal layout 28% 24 0.5% 0 0.0% 0 69% 9 8.6% 2 3.0% 1 08% 0 1.1% 2 22% 4 6.1% 6 0.5% 0
Quiet 25% 21 1.7% 1 14% 1 1.0% 1 50% 1 24% 1 3.0% 1 05% 1 33% 5 64% 6 37% 3
Easy to get to by car 24% 21 05% 0 04% 0 1.0% 1 38% 1 84% 2 13.0% 6 2.8% 5 0.0% 0 14% 1 6.1% 4
Preference for retailer 23% 20 39% 3 1.8% 1 05% 1 49% 1 05% 0 0.0% 0 0.0% 0 83% 13 0.0% 0 0.0% 0
Small store 2.1% 19 22% 2 1.9% 1 0.0% 0 14% 0 3.0% 1 08% 0 0.0% 0 5.0% 8 62% 6 0.5% 0
Attractive environment / nice  1.7% 15 3.4% 3 27% 2 0.0% 0 59% 1 25% 1 2.0% 1 21% 4 1.1% 2 2.0% 2 0.5% 0
place
Good food stores 1.6% 14 1.1% 1 0.0% 0 25% 3 49% 1 147% 4 11.5% 5 0.0% 0 0.0% 0 0.0% 0 05% 0
Work there / staff discount 1.3% 11 0.0% 0 32% 2 0.0% 0 0.0% 0 2.0% 0 53% 2 05% 1 0.0% 0 55% 5 05% 0
Good facilities 0.8% 7 05% 0 0.0% 0 0.0% 0 42% 1 7.6% 2 0.8% 0 21% 4 0.0% 0 0.0% 0 0.0% 0
Clean / tidy store 0.8% 7 0.0% 0 14% 1 14% 2 0.0% 0 0.0% 0 12% 1 1.6% 3 05% 1 0.0% 0 05% 0
Good-sized store (i.e. nottoo  0.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 6 0.0% 0 1.3% 1 0.0% 0
big / small)
Pleasant environment / 0.7% 6 0.0% 0 0.0% 0 1.0% 1 1.4% 0 05% 0 0.0% 0 0.0% 0 1.1% 2 27% 3 0.0% 0
atmosphere
Offers Click & Collect 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1 21% 4 05% 1 0.0% 0 0.0% 0
service
Can get everything youneed  0.5% 5 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 1 1.6% 3 0.0% 0 0.7% 1 0.0% 0
there
Close to work 0.5% 5 3.0% 2 0.0% 0 0.0% 0 0.7% 0 2.6% 1 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0
Get a free newspaper 0.5% 5 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 28% 5 0.0% 0 0.0% 0
On school run 0.4% 3 0.0% 0 0.0% 0 27% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easy to get to by bike 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 1 2.0% 1 0.0% 0 0.0% 0 0.0% 0 27% 2
Sells British produce 0.4% 3 0.0% 0 0.0% 0 2.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1
Feel Covid safe there 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 08% 0 0.5% 1 0.0% 0 14% 1 05% 0
Compact 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.7% 1 29% 2
Close to other shops / 0.3% 2 23% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.5% 0
services
Good range of non-food 0.2% 2 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.5% 1 0.0% 0 0.0% 0
shops
Good opening hours 0.1% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Traditional 0.1% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10
Can charge car for free 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.5% 1 0.0% 0 0.0% 0  0.0% 0
Free car parking 0.1% 1 0.0% 0 04% 0 0.0% 0 0.0% 0 1.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Has a cash machine 0.1% 1 0.0% 0 0.0% 0 0.5% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0
Close to friends or relatives 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0
Has a café 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0
Good pubs, cafés or 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0
restaurants
Easy to get to by bus 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Offers recyclable bags 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / very little) 1.4% 12 0.5% 0 23% 1 0.0% 0 5.0% 1 05% 0 04% 0 37% 7 0.5% 1 07% 1 1.6% 1
(Don't know) 0.5% 4 0.0% 0 0.0% 0 0.5% 1 28% 1 05% 0 0.0% 0 0.5% 1 0.0% 0  0.0% 0 2.7% 2
Weighted base: 872 84 60 131 21 25 43 180 163 94 71
Sample: 867 91 91 86 77 88 91 88 88 81 86
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q03 When you visit (LOCATION MENTIONED AT Q01) for your main food shopping, do you combine your shopping with other activities (for example non-food shopping, leisure / entertainment, visiting
restaurants, bars, banks, etc.)? [MR]
Not those that said 'Internet / delivery’ at Q01

Yes - non-food shopping 70% 61 6.9% 6 71% 4 29% 4 2.8% 1 14% 0 20.0% 9 83% 15 83% 14 41% 4 77% 5
Yes - other food shopping 9.0% 79 4.1% 3 38% 2 6.7% 9 28% 1 35% 1 17.3% 7 57% 10 18.1% 29 13.0% 12 49% 3
Yes - bars / pubs 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - bingo 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - cafés 30% 26 33% 3 52% 3 1.0% 1 8.0% 2 05% 0 22% 1 4.6% 8 1.1% 2 2.0% 2 63% 4
Yes - cinemas 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - get petrol 1.3% 11 0.0% 0 09% 1 05% 1 07% 0 25% 1 0.0% 0 1.0% 2 11% 2 61% 6 0.0% 0
Yes - go to park 0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.7% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.7% 1 0.0% 0
Yes - gyms / health and 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.4% 0  0.0% 0 0.0% 0 07% 1 0.0% 0
fitness
Yes - library 0.7% 6 0.5% 0 0.0% 0 05% 1 0.0% 0  0.0% 0 0.0% 0 05% 1 28% 5 0.0% 0 0.0% 0
Yes - markets 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - meeting family 0.9% 8 0.0% 0 09% 1 25% 3 1.4% 0 37% 1 0.0% 0 0.0% 0 0.5% 1 14% 1 05% 0
Yes - meeting friends 0.8% 7 0.0% 0 0.0% 0 25% 3 0.0% 0 35% 1 0.0% 0 0.0% 0 05% 1 2.0% 2 0.0% 0
Yes - museums / art gallery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - other service (e.g. 0.2% 2 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 05% 0
travel agent, estate agent
etc.)
Yes - personal service (e.g. 0.2% 2 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 05% 0
hairdressers, beauty salon
etc.)
Yes - restaurants 0.3% 2 0.0% 0 0.0% 0  0.0% 0 0.7% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 07% 1 22% 2
Yes - swimming 0.1% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.7% 1 0.0% 0
Yes - theatre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - visiting services such 1.0% 9 23% 2 04% 0 25% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 21% 2
as banks and other
financial institutions
Yes - work 0.7% 6 0.0% 0 27% 2 27% 3 0.7% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - charge electric vehicle  0.1% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0
Yes - get fish and chips 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0
Yes - go for a walk / walk 0.9% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 5 14% 1 3.4% 2
the dog
Yes - school run 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0
Yes - use Post Office 0.1% 1 0.0% 0 0.0% 0 05% 1 07% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - visit health service 0.3% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.5% 1 07% 1 0.0% 0
such as doctors / dentist /
hospital, etc.
No 76.4% 666 86.0% 72 76.1% 46 77.3% 101 82.9% 17 84.0% 21 66.0% 29 83.0% 149 67.0% 109 702% 66 78.6% 56
(Don’t know) 0.8% 7 05% 0 04% 0 3.0% 4 0.0% 0 1.0% 0 04% 0 0.0% 0 1.1% 2 0.0% 0 05% 0
Weighted base: 872 84 60 131 21 25 43 180 163 94 71
Sample: 867 91 91 86 77 88 91 88 88 81 86
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Total

Zone 1

Zone 2

Zone 3

Zone 4

Q04 When you combine your trip with other activities, where do you normally go?

Those that said an activity at Q03

Aldi, Gogmore Lane,
Chertsey

Asda, Albert Drive,
Sheerwater, Woking

Lidl, The Paddock Retail
Park, Weybridge

Lidl, Two Rivers Shopping
Centre,
Staines-upon-Thames

M&S, Brooklands, Barnes
Wallis Drive, Weybridge

M&S, The Meadows Centre,
Sandhurst / Camberley

Morrisons, Goldsworth
Road, Woking

Sainsbury’s Superstore,
Knaphill, Woking

Sainsbury’s Superstore, The
Causeway,
Staines-upon-Thames

Tesco Extra, Brooklands,
Barnes Wallis Drive,
Weybridge

Tesco Extra, Escot Road,
Sunbury-on-Thames

Tesco Extra, Station Road,
Addlestone

Tesco Extra, Town Lane,
Stanwell, Staines /
Ashford

Tesco Superstore, High
Street, Egham

Tesco Superstore, Whitton
Road, Bracknell

Waitrose, Church Road,
Egham

Waitrose, Goldsworth Park,
Woking

Waitrose, High Street,
Weybridge

Waitrose, Station Road /
Market Street, Addlestone

Homebase, The Causeway,
Staines-upon-Thames

0.2%

1.7%

0.5%

1.0%

4.3%

0.2%

0.7%

0.3%

1.0%

33%

0.5%

33%

0.5%

0.9%

0.2%

1.1%

0.3%

1.0%

1.4%

1.1%

3.4%

0.0%

0.0%

0.0%

3.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

17.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

18.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.9%

0.0%

4.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

13.9%

0.0%

5.3%

0.0%

5.3%

0.0%

0.0%

0.0%

0.0%

0

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

4.2%

0.0%

0.0%

0.0%

0.0%

12.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone S
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 32%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%

Zone 6

0.0%

0.0%

0.0%

0.0%

33.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 7

0.0%

0.0%

0.0%

6.4%

3.0%

0.0%

0.0%

0.0%

6.1%

0.0%

3.0%

0.0%

3.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 8

0.0%

5.8%

1.9%

0.0%

3.9%

0.0%

0.0%

0.0%

0.0%

11.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

3.9%

0.0%

0.0%

Zone 9

0.0%

2.4%

0.0%

0.0%

0.0%

0.0%

5.1%

2.4%

0.0%

2.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.4%

0.0%

0.0%

0.0%

Zone 10

0.0%

0.0%

0.0%

0.0%

0.0%

2.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.5%

5.4%

0.0%

0.0%

0.0%

14.2%
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The Farm Shop Lyne (and 0.1% 0 0.0% 0 0.0% 0 0.0% 0 42% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Garden Centre), Lyne,
Chertsey
Brooklands Shopping 6.8% 13 14.4% 2 1.9% 0 0.0% 0 0.0% 0 6.7% 0 49% 1 0.0% 0 157% 7 10.0% 3 0.0% 0
Centre, Brooklands,
Weybridge
Lion Retail Park, Woking 1.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.6% 3 0.0% 0
The Paddock Retail Park, 0.5% 1 0.0% 0 4.0% 1 0.0% 0 0.0% 0 0.0% 0 23% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brooklands, Weybridge
The Meadows Centre, 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 54% 1
Sandhurst / Camberley
Two Rivers Shopping 6.4% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 41.4% 12 0.0% 0 0.0% 0 0.0% 0
Centre,
Staines-upon-Thames
Addlestone Town Centre 4.3% 8 39.4% 5 77% 1 0.0% 0 42% 0 24.3% 1 61% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ascot Town Centre 1.1% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 142% 2
Bracknell Town Centre 1.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.5% 3
Brooklands Local Centre 1.5% 3 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 19.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Byfleet Village Centre 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 0 0.0% 0 39% 2 0.0% 0 0.0% 0
Camberley Town Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0
Chertsey Town Centre 6.4% 12 0.0% 0 71.1% 10 2.5% 1 30.4% 1 13.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Egham Town Centre 9.7% 18 0.0% 0 58% 1 60.1% 15 12.9% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 7.6% 1
Horsell Village Centre 1.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.6% 3 0.0% 0
Knaphill Village Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0
New Haw Village Centre 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ottershaw Village Centre 0.1% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shepperton Village Centre 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 2 0.0% 0 0.0% 0 0.0% 0
Staines-upon-Thames Town 4.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.9% 6 0.0% 0 0.0% 0 7.9% 1
Centre (includes Elmsleigh
Shopping Centre)
Sunningdale / Sunninghill 0.8% 2 0.0% 0 0.0% 0 0.0% 0 27.2% 1 6.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 0
Villages
Virginia Water Village 0.1% 0 0.0% 0 0.0% 0 0.0% 0 42% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Walton-on-Thames Town 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0
Centre
West Byfleet Village Centre 0.6% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 32% 0 77% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weybridge Town Centre 9.8% 19 3.4% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 39.1% 18  0.0% 0 0.0% 0
Windsor Town Centre 1.0% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 13.0% 2
Woking Town Centre 2.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.5% 4 0.0% 0
Brooklands Industrial Park, 2.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.4% 5 0.0% 0 0.0% 0
Weybridge
Co-op, The Broadway, New 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haw
Dedworth Local Centre 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 0
Esso, Rowell End Villas, 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 1 0.0% 0

Station Road, Chobham
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Goldsworth Park Centre, 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0
Denton Way, Woking
Goldsworth Park Trading 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0
Estate, Kestrel Way,
Woking
Iceland, High Street, Egham 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 0
Lightwater Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M&S, Staines Road West, 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames
Sheerwater Village Centre 1.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.2% 3 0.0% 0
(Don't know / varies) 4.4% 8 0.0% 0 0.0% 0 13.0% 3 0.0% 0 36.2% 1 0.0% 0  0.0% 0 37% 2 75% 2 0.0% 0
Weighted base: 190 13 14 25 3 4 15 30 47 25 14
Sample: 186 14 21 16 12 4 25 18 23 23 20
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q05 In addition to (LOCATION MENTIONED AT Q01), where else do you regularly use for your main-food shopping?

Aldi, Bridge Street, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.4% 1 0.0% 0 0.0% 0 0.0% 0
Walton-on-Thames

Aldi, Dedworth Road, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 3
Windsor

Aldi, Gogmore Lane, 47% 47 8.9% 8 15.9% 11 7.1% 11 49% 1 99% 3 04% 0 55% 12 1.0% 2 0.0% 0 0.0% 0
Chertsey

Asda, Albert Drive, 1.7% 17 3.5% 3 0.0% 0 0.0% 0 0.0% 0 5.6% 2 6.1% 3 0.0% 0 5.0% 9 0.0% 0 0.0% 0
Sheerwater, Woking

Asda, Lion Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0
Woking

Asda, The Centre, Tilley 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 4  0.0% 0 0.0% 0 0.0% 0
Road, Feltham

Budgens, Avenue Parade, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lower Sunbury
Budgens, Station Approach, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wentworth, Virginia

Water

Co-op, Church Road, 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Addlestone

Co-op, Fordwater Road, 0.1% 1 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chertsey

Co-op, Green Lane, 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Addlestone

Co-op, High Street, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
Staines-upon-Thames

Co-op, Ongar Parade, 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Addlestone

Co-op, Oyster Lane, West 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.5% 1 0.0% 0 0.0% 0
Byfleet

Co-op, St Lukes Road, Old 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 52% 4
Windsor

Co-op, The Broadway, New 0.5% 5 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.4% 0 7.8% 4 0.0% 0 0.0% 0 1.1% 1 0.0% 0
Haw

Lidl, London Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0
Blackwater

Lidl, Molesey Road, 0.1% 1 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 1 0.0% 0 0.0% 0
Hersham

Lidl, The Atrium, Charles 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0
Street, Camberley

Lidl, The Paddock Retail 0.4% 4 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 2 09% 2 0.0% 0 0.0% 0 0.0% 0

Park, Weybridge

Lidl, Two Rivers Shopping 13% 13 0.0% 0 0.0% 0 04% 1 22% 1 0.0% 0 0.0% 0 55% 12 0.0% 0 0.0% 0 0.0% 0
Centre,

Staines-upon-Thames

M&S (Foodhall), Church 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
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Street, Walton-on-Thames

M&S (Foodhall), Staines
Road West,
Sunbury-on-Thames

M&S, Brooklands, Barnes
Wallis Drive, Weybridge

M&S, The Lexicon,
Bracknell

M&S, Two Rivers Shopping
Centre,
Staines-upon-Thames

Morrisons, Goldsworth
Road, Woking

Morrisons, Monument Hill,
Weybridge

Morrisons, The Peel Centre,
Bracknell

Sainsbury’s Superstore,
Bagshot Road, Ringmead,
Bracknell

Sainsbury’s Superstore,
Bridgeway, Cobham

Sainsbury’s Superstore,
Knaphill, Woking

Sainsbury’s Superstore, The
Causeway,
Staines-upon-Thames

Sainsbury’s Superstore, The
Heart Shopping Centre,
Walton-on-Thames

Sainsbury’s Superstore, The
Sainsbury Centre,
Chertsey

Sainsbury’s Superstore,
Woking Shopping Centre,
Woking

Sainsbury's Local, High
Street, Ascot

Sainsbury's Local, High
Street, Shepperton

Tesco Express, Church
Road, Ashford

Tesco Express, Eastworth
Road, Chertsey

Tesco Express, Staines Road
West, Sunbury-on-Thames

Tesco Extra, Brooklands,

Total

0.5%

2.5%

0.2%

1.4%

1.3%

32%

0.1%

0.3%

1.4%

0.9%

3.9%

1.3%

3.0%

0.4%

0.8%

0.5%

1.0%

0.1%

0.2%

2.5%

26

14

13

32

14

39

13

30

25

Zone 1

0.0%

2.5%

0.0%

0.0%

0.0%

7.5%

0.0%

0.0%

0.0%

2.7%

0.5%

0.0%

3.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

4.5%

Zone 2

0.0%

1.2%

0.0%

0.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

1.2%

0.0%

33.0%

0.0%

0.0%

0.0%

0.0%

2.1%

0.0%

0.4%

22

Zone 3

0.4%

0.4%

0.0%

0.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

14.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

21

Zone 4

0.0%

0.5%

0.0%

1.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.5%

4.2%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

Zone S
0 0.0%
0 1.2%
0 0.0%
0 0.0%
0 4.7%
0 34%
0 0.0%
0 0.0%
0 0.0%
0 0.8%
1 0.0%
0 0.0%
0 82%
0 4.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 27%

Zone 6

0.0%

52%

0.0%

0.0%

1.1%

0.4%

0.0%

0.0%

0.0%

1.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

5.5%

Zone 7

2.2%

0.0%

0.0%

6.6%

0.0%

1.3%

0.0%

0.0%

0.0%

0.0%

5.5%

4.1%

0.9%

0.0%

0.0%

2.2%

5.0%

0.0%

0.9%

0.0%

Zone 8

0.0%

7.5%

0.0%

0.0%

1.0%

11.0%

0.0%

0.0%

7.9%

0.0%

0.0%

2.5%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

6.0%

11

Zone 9

0.0%

4.6%

0.0%

0.0%

7.6%

0.0%

0.0%

0.0%

0.0%

43%

0.0%

0.0%

0.0%

2.7%

0.0%

0.0%

0.0%

0.0%

0.0%

5.1%

Zone 10

0.0%

0.0%

3.0%

0.0%

0.0%

0.0%

0.9%

3.3%

0.0%

0.0%

4.7%

0.0%

0.0%

0.0%

9.8%

0.0%

0.0%

0.0%

0.0%

0.0%
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Barnes Wallis Drive,
Weybridge

Tesco Extra, Escot Road,
Sunbury-on-Thames

Tesco Extra, Station Road,
Addlestone

Tesco Extra, Town Lane,
Stanwell, Staines /
Ashford

Tesco Superstore, Dedworth
Road, Windsor

Tesco Superstore, High
Street, Egham

Tesco Superstore, Warfield,
Bracknell

Waitrose, Church Road,
Egham

Waitrose, Goldsworth Park,
Woking

Waitrose, High Street,
Weybridge

Waitrose, King Edward
Court, Windsor

Waitrose, London Road,
Sunningdale

Waitrose, Station Approach,
West Byfleet

Waitrose, Station Road /
Market Street, Addlestone

Addlestone Town Centre

Brooklands Local Centre

New Haw Village Centre

Shepperton Village Centre

Staines-upon-Thames Town
Centre (includes Elmsleigh
Shopping Centre)

Woking Town Centre

Internet / delivery

Aldi, Basingstoke Road,
Reading

Aldi, London Road,
Guildford

Bagshot Village Centre

Co-op, Thurlestone Parade,
Shepperton

Costco, Hanworth Road,
Sunbury-on-Thames

Total

0.7%

3.1%

0.2%

0.2%
2.3%
0.1%
4.0%
1.0%
1.2%
0.1%
0.8%
1.2%
0.6%
0.1%
0.1%
0.1%

0.2%
0.1%

0.2%
23%
0.0%
0.3%

0.1%
0.4%

0.3%

7

31

23

40

10

12

12

—_ 0 = —

Zone 1

0.0%

12.2%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.5%
4.9%
0.5%
0.0%
0.0%

0.0%
0.0%

0.0%
5.0%
0.5%
0.0%

0.0%
0.0%

0.5%

11

S o oo o

wn O

Zone 2

0.0%

7.9%

0.0%

0.0%
0.0%
0.0%
0.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.4%
0.0%
0.0%
0.0%

0.4%
0.0%

0.0%
4.7%
0.0%
0.0%

0.0%
0.0%

0.4%

S o oo o

S

Zone 3

0.0%

4.6%

0.0%

0.0%
13.0%
0.0%
18.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.4%

0.0%
0.8%
0.0%
0.0%

0.0%
0.0%

0.0%

20

28

(=)

—_—Oo oo o

—_

Zone 4

0.0%

1.1%

0.0%

0.0%
43%
0.0%
9.2%
0.0%
0.0%
0.0%
2.7%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
5.8%
0.0%
0.0%

0.0%
0.0%

0.0%

(=}

S o oo o

Zone S

0.0%

9.0%

0.0%

0.0%
0.0%
0.0%
0.4%
0.0%
0.0%
0.0%
0.0%
3.1%
2.6%
2.3%
0.0%
0.0%

0.0%
0.0%

0.0%
0.9%
0.0%
0.0%

0.0%
0.0%

0.0%

S o oo~

S

Zone 6

0.0%

6.8%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
22%
0.4%
0.0%
2.0%
1.8%

0.0%
0.0%

0.0%
1.8%
0.0%
0.0%

0.0%
0.0%

0.0%

SO = O

S — O

Zone 7

3.1%

0.0%

0.9%

0.0%
0.0%
0.0%
3.1%
0.0%
1.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.9%
0.0%

0.0%
4.2%
0.0%
0.0%

0.0%
1.8%

0.9%

[=3 S e NeNe)

o o

Zone 8

0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
4.6%
0.0%
0.0%
4.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

1.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

oS o oo o

[ S}

Zone 9

0.0%

1.1%

0.0%

0.0%
0.0%
0.0%
0.0%
8.2%
0.0%
0.0%
0.5%
0.5%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
22%

1.1%
0.0%

0.0%

(=]

oS o oo o

Zone 10

0.0%

0.0%

0.0%

1.9%
2.3%
1.0%
2.3%
0.0%
0.0%
0.9%
8.6%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
3.4%
0.0%
0.0%

0.0%
0.0%

0.0%

(=}

So oo o
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Iceland, High Street, Egham

Iceland, High Street,
Staines-upon-Thames

Iceland, Station Road,
Addlestone

Lidl, High Street,
Crowthorne

Lidl, Woodbridge Road,
Guildford

One Stop, Brox Road,
Ottershaw

Tesco Express, High Street,
Ascot

The Farm Shop, Hardwick
Lane, Lyne, Chertsey

Waitrose, Bond Way,
Bracknell

Waitrose, High Street, Esher

Waitrose, London Road,
Bagshot

Wiltshire Farm Foods, Avro
Way, Weybridge

Windsor Farm Shop, Datchet
Road, Old Windsor

(Don't know / varies)

(Nowhere else)

Weighted base:
Sample:

Total

0.3%
0.3%

0.1%

0.0%

0.1%

0.0%

0.2%

0.2%

0.0%

0.1%
0.0%

0.1%

0.1%

1.1%

41.5%

11
416

1002
1002

Zone 1

0.0%
0.0%

1.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

3.0%
34.7%

32

93
100

Zone 2

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.2%

0.0%

0.0%
0.0%

0.0%

0.0%

22%
23.4%

Zone 3

0.8%
2.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.4%

0.0%
36.0%

Zone 4

2.2%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

0.5%
0.0%

0.0%

0.0%

0.0%
57.9%

Zone S

0.0%
0 0.0%

—

0 0.0%

0 0.0%

0 0.0%

0 04%

0 0.0%

0 0.0%

0 0.0%

0  0.0%
0 0.0%

0 0.0%

0 0.0%

0 04%
16 38.3%

28
101

(=)

Zone 6

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

1.1%
52.2%

25

48
101

Zone 7

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

1.3%
37.2%

78

209
100

Zone 8

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%
0.0%

0.5%

0.0%

0.0%
45.8%

82

179
100

Zone 9

0.0%
0.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

2.7%
57.2%

Zone 10

1.0%
0.0%

0.0%

0.5%

0.0%

0.0%

2.5%

0.0%

0.5%

0.0%
0.5%

0.0%

0.0%

0.5%
42.8%

—

(=)
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Total

Zone 1

Zone 2

Zone 3

Zone 4

Zone S

Q06 Where do you normally do most of your household's small scale top-up food shopping?

Aldi, Bridge Street,
Walton-on-Thames

Aldi, Dedworth Road,
Windsor

Aldi, Gogmore Lane,
Chertsey

Asda Petrol Station, Chertsey
Lane, Egham Hythe

Asda, Albert Drive,
Sheerwater, Woking

Asda, Lion Retail Park,
Woking

Budgens, Station Approach,
Wentworth, Virginia
Water

Budgens, Vanners Parade,
Byfleet

Co-op, Bagshot Road,
Chobham

Co-op, Church Road,
Addlestone

Co-op, Fordwater Road,
Chertsey

Co-op, Green Lane,
Addlestone

Co-op, High Street,
Staines-upon-Thames

Co-op, Laleham Road,
Staines-upon-Thames

Co-op, Marshal Parade,
Coldharbour Road,
Pyrford, Woking

Co-op, New Haw Road,
Addlestone

Co-op, Ongar Parade,
Addlestone

Co-op, Oyster Lane, West
Byfleet

Co-op, St Lukes Road, Old
Windsor

Co-op, The Broadway, New
Haw

Lidl, Molesey Road,
Hersham

Lidl, New Road, Feltham

0.6%

0.2%

2.4%

0.1%

1.5%

1.4%

1.8%

0.1%

0.5%

1.3%

0.3%

0.4%

0.5%

2.4%

0.4%

0.9%

0.3%

1.5%

1.7%

3.4%

0.1%

0.1%

6

2

15

18

15

17

34

0.0%

0.0%

3.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

13.3%

1.0%

4.5%

0.0%

0.0%

0.0%

5.5%

3.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0

0.0%

0.0%

22.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0

0.0%

0.0%

0.0%

0.4%

0.0%

0.0%

2.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0

0.0%

0.0%

3.7%

0.0%

0.0%

0.0%

49.4%

0.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0 0.0%
0 0.0%
1 2.6%
0 0.0%
0 0.0%
0 0.0%
14 09%
0 0.0%
0 09%
0 1.7%
0  04%
0  04%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 2.1%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%

Zone 6

0.0%

0.0%

0.4%

0.0%

3.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

4.1%

0.0%

0.0%

0.0%

53.3%

0.0%

1.8%

Zone 7

2.4%

0.0%

1.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.3%

11.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 8

0.5%

0.0%

0.0%

0.0%

3.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.0%

1.0%

0.0%

8.5%

0.0%

2.7%

0.5%

0.0%

Zone 9

0.0%

0.0%

0.0%

0.0%

6.5%

11.7%

0.0%

0.0%

43%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.9%

0.0%

0.0%

Zone 10

0.0%

1.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

20.8%

0.0%

0.0%

0.0%
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Lidl, The Paddock Retail
Park, Weybridge

Lidl, Two Rivers Shopping
Centre,
Staines-upon-Thames

M&S (Foodhall), Church
Street, Walton-on-Thames

M&S (Foodhall), Staines
Road West,
Sunbury-on-Thames

M&S (Simply Food BP),
Egham Hill, Egham

M&S (Simply Food BP),
Straight Road, Old
Windsor

M&S, Brooklands, Barnes
Wallis Drive, Weybridge

M&S, Peascod Street,
Windsor

M&S, The Meadows Centre,
Sandhurst / Camberley

M&S, Two Rivers Shopping
Centre,
Staines-upon-Thames

Morrisons, Goldsworth
Road, Woking

Morrisons, Monument Hill,
Weybridge

Morrisons, The Peel Centre,
Bracknell

Sainsbury’s Superstore,
Knaphill, Woking

Sainsbury’s Superstore, The
Causeway,
Staines-upon-Thames

Sainsbury’s Superstore, The
Heart Shopping Centre,
Walton-on-Thames

Sainsbury’s Superstore, The
Sainsbury Centre,
Chertsey

Sainsbury’s Superstore,
Woking Shopping Centre,
Woking

Sainsbury's Local, High
Street, Ascot

Sainsbury's Local, High

Total

1.0%

1.1%

0.4%

0.1%

0.3%

0.1%

1.0%

0.1%

0.1%

2.1%

0.4%

0.4%

0.0%

0.4%

2.9%

0.6%

2.6%

0.3%

1.3%

2.9%

10

11

29

26

13

29

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.5%

0.0%

0.0%

0.0%

0.0%

1.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

32.1%

0.0%

0.0%

0.0%

0

0

0

21

Zone 3

0.0%

4.8%

0.0%

0.0%

1.8%

0.0%

0.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

13.2%

0.0%

0.4%

0.0%

0.0%

0.0%

20

Zone 4

0.0%

0.0%

0.0%

1.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

3.2%

0.0%

1.1%

1.5%

0.0%

1.0%

0.0%

0.0%

0.0%

Zone S
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 04%
0 0.0%
0 0.0%
0 23%
0 0.0%
1 0.0%
0 0.0%
0 04%
0 0.0%
0 0.0%
0 2.5%
0 09%
0 0.0%
0 0.0%

Zone 6

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.5%

0.0%

0.0%

0.0%

Zone 7

0.0%

1.8%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

0.0%

9.6%

0.0%

0.0%

0.0%

0.0%

4.1%

0.0%

1.3%

0.0%

0.0%

13.8%

29

Zone 8
5.6% 10
0.0% 0
2.0% 4
0.0% 0
0.0% 0
0.0% 0
4.0% 7
0.0% 0
0.0% 0
0.0% 0
0.5% 1
1.5% 3
0.0% 0
0.0% 0
0.0% 0
3.6% 6
0.0% 0
0.0% 0
0.0% 0
0.0% 0

Zone 9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

2.7%

0.0%

0.0%

2.7%

0.0%

0.0%

0.0%

22%

0.0%

0.0%

Zone 10

0.0%

0.5%

0.0%

0.0%

0.0%

1.4%

0.0%

1.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

16.5%

0.0%

13
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Street, Shepperton

Sainsbury's Local, Temple
Market Arcade,
Weybridge

Tesco Express, Eastworth
Road, Chertsey

Tesco Express, Guildford
Road, Woking

Tesco Express, Old Woking
Road, West Byfleet

Tesco Express, Queens
Road, Weybridge

Tesco Express, Staines Road
West, Sunbury-on-Thames

Tesco Express, Station Road,
Chobham

Tesco Extra, Brooklands,
Barnes Wallis Drive,
Weybridge

Tesco Extra, Escot Road,
Sunbury-on-Thames

Tesco Extra, Station Road,
Addlestone

Tesco Extra, Town Lane,
Stanwell, Staines /
Ashford

Tesco Superstore, Dedworth
Road, Windsor

Tesco Superstore, High
Street, Egham

Tesco Superstore, Warfield,
Bracknell

Waitrose, Church Road,
Egham

Waitrose, Goldsworth Park,
Woking

Waitrose, Hersham,
Walton-on-Thames

Waitrose, High Street,
Weybridge

Waitrose, King Edward
Court, Windsor

Waitrose, London Road,
Sunningdale

Waitrose, Station Approach,
West Byfleet

Waitrose, Station Road /

Total

0.7%

0.7%

0.3%

0.1%

1.3%

0.2%

0.5%

1.0%

0.7%

2.5%

0.4%

0.0%

3.9%

0.2%

1.2%

0.8%

0.5%

23%

0.0%

1.1%

1.7%

1.7%

10

25

39

12

23

11

17

17

Zone 1

0.0%

3.7%

2.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

14.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%

0.0%

1.5%

16.8%

16

Zone 2

0.0%

5.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

0.8%

9.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.2%

Zone 3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.3%

0.0%

0.0%

23.7%

0.0%

7.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 4

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.2%

0.0%

0.0%

0.0%

0.0%

8.5%

0.0%

3.1%

0.0%

0.0%

0.0%

0.0%

3.2%

0.0%

0.0%

Zone S
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
1 04%
0 0.0%
0 57%
0 0.0%
0 0.0%
2 0.0%
0 0.0%
1 0.0%
0 0.0%
0 0.0%
0 09%
0 0.0%
1 09%
0 0.0%
0 04%

Zone 6

0.0%

0.0%

0.0%

1.8%

2.0%

0.0%

0.0%

2.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

7.9%

0.0%

Zone 7

0.0%

0.0%

0.0%

0.0%

0.0%

0.9%

0.0%

0.0%

2.7%

0.0%

1.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.4%

1.8%

0.0%

0.0%

0.0%

0.0%

Zone 8

4.0%

0.0%

0.0%

0.0%

5.7%

0.0%

0.0%

4.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.5%

10.2%

0.0%

0.0%

3.9%

0.0%

Zone 9

0.0%

0.0%

0.5%

0.0%

0.0%

0.0%

3.9%

0.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

6.5%

0.0%

0.0%

0.0%

1.6%

4.0%

0.0%

Zone 10

0.0%

0.0%

0.0%

0.0%

2.4%

0.0%

0.0%

0.0%

1.0%

0.0%

0.0%

0.5%

0.9%

2.4%

0.5%

0.0%

0.0%

0.0%

0.5%

10.0%

0.0%

0.0%
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Market Street, Addlestone
Addlestone Town Centre
Byfleet Village Centre
Chertsey Town Centre
Egham Town Centre
Englefield Green Village

Centre
Horsell Village Centre
New Haw Village Centre
Ottershaw Village Centre
Shepperton Village Centre
Staines-upon-Thames Town

Centre (includes Elmsleigh

Shopping Centre)
Sunningdale / Sunninghill

Villages
Virginia Water Village

Centre
Weybridge Town Centre
Windsor Town Centre
Woking Town Centre
Internet / delivery
Ansell Butchers, Bond

Street, Englefield Green
Bourne Valley Garden

Centre, Woodham Park

Road, Addlestone
BP Garage, London Road,

Bagshot
Budget Superstore, Straight

Road, Old Windsor
Carlo Delicatessen,

Guildford Street, Chertsey
Cook Weybridge, Baker

Street, Weybridge
Co-op, Church Road,

Ashford
Co-op, High Road, Byfleet
Co-op, High Street, Horsell
Co-op, Thurlestone Parade,

Shepperton
Co-op, Woodbridge Hill,

Guildford
Costco, Hanworth Road,

Sunbury-on-Thames
Daines & Gray, High Street,

Shepperton

Total

0.0%
0.2%
0.5%
0.1%
0.5%
0.4%
0.1%
1.2%
1.3%
0.9%
0.2%
0.0%
0.0%
0.1%
0.1%
0.5%
0.1%

0.0%

0.1%
0.1%
0.0%
0.1%
0.2%
1.2%
2.0%
1.5%
0.3%
0.1%

0.1%

W= O

—_
N =

12

15

Zone 1

0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.0%
0.0%

0.5%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

SoocOoo

Soocoo

Zone 2

0.0%
0.0%
43%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.8%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

SoWwWoo

Soocoo

Zone 3

0.0%
0.0%
0.0%
0.8%
3.6%
0.0%
0.0%
0.0%

0.0%
2.3%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

wWo oo o 0 —_0o OO

(=}

—_—Oo OO O

Zone 4

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

Zone S

0.0%
0.0%
0.0%
0.0%
0.0%

Soocoo

0.0%
0.0%
41.2%
0.0%
0.0%

Soocoo

(=N i) (=]
o ¢ g
2 2
X X

=
o
S
X

0 0.0%
0 0.0%
0 0.8%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

[=NeNeNeX-] o [=NeN S NN [=NeNeNeX-)

(=}

Zone 6

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.8%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

Soocoo

So o —~O

Zone 7

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
6.2%
2.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.9%
0.0%
0.0%
7.0%
0.0%
0.4%

0.4%

oS oo oo

—
AW O OO

Zone 8

0.0%
1.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.5%
0.0%
6.6%
0.0%
0.0%
0.0%
0.0%

0.0%

S oo NNO

S o oo o

—
)

Zone 9

0.0%
0.0%
0.0%
0.0%
0.0%
3.7%
0.0%
0.0%

0.0%
0.0%

0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
17.4%
0.0%
2.9%
0.0%

0.0%

SO OO B~ oS oo oo

(=}

oo ~=O O

Zone 10

0.0%
0.0%
2.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.9%
0.0%
0.0%
1.4%
0.0%
1.9%
0.0%

0.0%

0.0%
1.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

[=N=N S NN

Soocoo
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Iceland, High Street, Egham

Iceland, High Street,
Staines-upon-Thames

Iceland, Station Road,
Addlestone

Kingston Food & Wine,
Stainash Crescent,
Staines-upon-Thames

Londis, Brox Road,
Ottershaw

Londis, Edinburgh Drive,
Staines-upon-Thames

Londis, High Street,
Sunninghill

Londis, New Road, Ascot

Londis, The Parade, Trumps
Green Road, Virginia
Water

Londis, Upper Halliford
Road, Upper Halliford

Mini Market, Ashwood
Road, Englefield Green,
Egham

Nisa, Feltham Road, Ashford

Oatlands Village Centre

One Stop, Brox Road,
Ottershaw

One Stop, High Street,
Sunninghill, Ascot

One Stop, Windsor Street,
Chertsey

Premier, High Street, Horsell

Sainsbury's Local, Clare
Road, Stanwell

Savers, Station Road,
Addlestone

Spar, Chertsey Road,
Chobham, Woking

Spar, St Jude's Road,
Englefield Green, Egham

Tesco Express, Hersham
Road, Walton-on-Thames

Tesco Express, High Street,
Ascot

Tesco Express, Peascod
Street, Windsor

The Broadway Shopping

Total

0.4%
0.4%

0.2%

0.1%

0.1%

0.1%

0.0%

0.0%
0.1%

0.5%

0.0%

0.2%

0.0%

0.6%

Zone 1

0.0%
0.0%

1.5%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.5%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

Zone 2

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.7%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

Zone 3

2.6%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

3.1%

0.0%

0.0%

0.0%

0.0%

Zone 4

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
1.6%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone S
0 0.0%
0 0.0%
0 04%
0 0.0%
0 21%
0 0.0%
0 0.0%
0 0.0%
0 0.4%
0 0.0%
0 0.0%
0 04%
0 0.0%
0 15.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 09%
0 0.0%
0 0.0%
0 0.0%

(=)

Zone 6

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

Zone 7

0.0%
1.8%

0.0%

0.4%

0.0%
0.4%
0.0%
0.0%
0.0%
0.9%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
2.4%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

2.7%

Zone 8

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

Zone 9

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 10

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.5%
0.0%

0.0%

0.0%

2.8%

0.5%

0.0%

(=)
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By Zone Wtd [B] Runnymede Household Survey Page 29
Weighted: for Lambert Smith Hampton January 2022
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Parade,
Staines-upon-Thames

The Farm Shop, Hardwick 0.1% 1 0.0% 0 0.0% 0 0.0% 0 2.6% 1 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lane, Lyne, Chertsey

The Game Larder, The 0.5% 5 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 5 0.0% 0 0.0% 0
Parade, Claygate, Esher

The Windlesham Gardener, 0.1% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
London Road, A30,
Windlesham

Two Rivers Shopping 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
Centre,
Staines-upon-Thames

Village Food & Wine, 0.1% 1 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pooley Green Road,
Egham

Waitrose (Little), London 0.3% 3 0.0% 0 0.0% 0 0.0% 0 22% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2
Road, Virginia Water

(Don't know / varies) 35% 35 35% 3 0.0% 0 2.6% 4 0.0% 0 27% 1 1.5% 1 62% 13 54% 10 1.6% 2 28% 2

(Don't do this type of 16.9% 170 19.2% 18 17.9% 12 26.8% 41 13.1% 4 11.2% 3 15.8% 8 99% 21 162% 29 212% 25 13.0% 11
shopping)

Weighted base: 1002 93 66 151 28 29 48 209 179 117 81

Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Total

Zone 1

Zone 2

Zone 3

Zone 4

Zone S

Zone 6

Zone 7

Zone 8

Q07 In addition to (LOCATION MENTIONED AT QO06), where else do you go for your household's small scale top-up food shopping?

Not those that said '(Don't do that type of shopping)' or '(Don't know / varies') at Q06

Aldi, Bridge Street,
Walton-on-Thames

Aldi, Dedworth Road,
Windsor

Aldi, Gogmore Lane,
Chertsey

Asda, Albert Drive,
Sheerwater, Woking

Asda, Lion Retail Park,
Woking

Budgens, Station Approach,
Wentworth, Virginia
Water

Co-op, Bagshot Road,
Chobham

Co-op, Church Road,
Addlestone

Co-op, Green Lane,
Addlestone

Co-op, High Street,
Staines-upon-Thames

Co-op, Laleham Road,
Staines-upon-Thames

Co-op, Marshal Parade,
Coldharbour Road,
Pyrford, Woking

Co-op, New Haw Road,
Addlestone

Co-op, Ongar Parade,
Addlestone

Co-op, Oyster Lane, West
Byfleet

Co-op, St Lukes Road, Old
Windsor

Co-op, The Broadway, New
Haw

Lidl, The Paddock Retail
Park, Weybridge

Lidl, Two Rivers Shopping
Centre,
Staines-upon-Thames

M&S (Foodhall), Staines
Road West,
Sunbury-on-Thames

0.1%

0.1%

1.9%

0.1%

0.1%

0.4%

0.7%

1.4%

0.2%

0.2%

0.9%

0.7%

0.3%

0.3%

0.1%

0.6%

0.8%

0.5%

1.0%

0.7%

1

1

15

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

15.1%

0.0%

0.0%

0.0%

0.0%

1.9%

2.6%

0.0%

0.0%

1.3%

2.6%

0.0%

0.0%

0

0

0.0%

0.0%

12.7%

0.0%

0.5%

0.0%

0.0%

0.0%

1.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0

0

0.0%

0.0%

0.0%

0.0%

0.0%

12.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

2.5%

0.6%

0 0.0%
0 0.0%
0 0.5%
0 0.0%
0 0.0%
3 0.0%
0 0.0%
0 2.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 05%
0 27%
0 0.0%
0 0.0%
0 0.0%
0 05%
1 0.0%
0 0.0%

0

0.4%

0.0%

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

1.8%

0.0%

0.0%

0.9%

2.4%

0.0%

0.0%

0.0%

10.7%

22%

0.0%

0.0%

0

0.5%

0.0%

43%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.1%

3.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

4.3%

32%

1

0.0%

0.0%

0.0%

0.6%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.3%

0.0%

0.0%

0.6%

0.0%

0.6%

0.6%

0.0%

0.0%

Zone 9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

6.4%

0.0%

0.0%

0.0%

0.0%

3.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 10

0.0%

1.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

5.6%

0.0%

0.0%

0.0%

0.0%
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M&S (Simply Food BP), 0.1% 1 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.5% 0.0% 0 0.0% 0.0%

High Street, Shepperton

M&S (Simply Food BP), 0.0% 0 0.0% 0.0% 0.0% 0 0.6% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0%

Straight Road, Old

Windsor

M&S, Brooklands, Bamnes 1.1% 9 0.6% 1.0% 0.0% 0 0.0% 0 1.0% 1.8% 0.0% 3.2% 5 28% 0.0%

Wallis Drive, Weybridge

M&S, Peascod Street, 0.1% 1 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 1.1%

Windsor

M&S, The Meadows Centre,  0.1% 1 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.7% 0.0%

Sandhurst / Camberley

M&S, Two Rivers Shopping ~ 0.9% 7 0.0% 2.0% 1.8% 2 0.0% 0 0.0% 0.0% 2.2% 0.0% 0 0.0% 0.0%

Centre,

Staines-upon-Thames

Morrisons, Goldsworth 0.7% 5 0.6% 0.0% 0.0% 0 0.0% 0 0.0% 0.4% 0.0% 0.6% 1 42% 0.0%

Road, Woking

Morrisons, Monument Hill, 1.7% 13 0.0% 0.0% 0.0% 0 0.0% 0 1.0% 0.0% 0.0% 9.2% 13 0.0% 0.0%

Weybridge

Sainsbury’s Superstore, 0.2% 2 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 21% 0.0%

Knaphill, Woking

Sainsbury’s Superstore, The 30% 24 0.0% 2.7% 16.4% 18 1.8% 0 0.0% 0.0% 2.7% 0.0% 0 0.0% 0.0%

Causeway,

Staines-upon-Thames

Sainsbury’s Superstore, The 0.3% 3 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 1.1% 0.6% 1 0.0% 0.0%

Heart Shopping Centre,

Walton-on-Thames

Sainsbury’s Superstore, The 1.0% 8 0.6% 14.4% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0%

Sainsbury Centre,

Chertsey

Sainsbury’s Superstore, 0.2% 2 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 21% 0.0%

Woking Shopping Centre,

Woking

Sainsbury's Local, High 1.0% 8 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 11.4%

Street, Ascot

Sainsbury's Local, High 0.5% 4 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 2.2% 0.0% 0 0.0% 0.0%

Street, Shepperton

Sainsbury's Local, Temple 0.7% 5 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 3.9% 5 0.0% 0.0%

Market Arcade,

Weybridge

Tesco Express, Church 0.1% 1 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.5% 0.0% 0 0.0% 0.0%

Road, Ashford

Tesco Express, Eastworth 0.3% 2 0.0% 4.6% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0.0%

Road, Chertsey

Tesco Express, High Street, 0.2% 2 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 1.0% 0.0% 0 0.0% 0.0%

Staines-upon-Thames

Tesco Express, Old Woking 0.8% 7 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 1.9% 3 45% 0.0%

Road, West Byfleet
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Tesco Express, Queens
Road, Weybridge

Tesco Express, Staines Road
West, Sunbury-on-Thames

Tesco Express, Station Road,
Chobham

Tesco Extra, Brooklands,
Barnes Wallis Drive,
Weybridge

Tesco Extra, Escot Road,
Sunbury-on-Thames

Tesco Extra, Station Road,
Addlestone

Tesco Superstore, High
Street, Egham

Tesco Superstore, Warfield,
Bracknell

Waitrose, Church Road,
Egham

Waitrose, High Street,
Weybridge

Waitrose, King Edward
Court, Windsor

Waitrose, London Road,
Sunningdale

Waitrose, Station Approach,
West Byfleet

Waitrose, Station Road /
Market Street, Addlestone

Addlestone Town Centre

Ascot Town Centre

Chertsey Town Centre

Englefield Green Village
Centre

Guildford Town Centre

New Haw Village Centre

Staines-upon-Thames Town
Centre (includes Elmsleigh
Shopping Centre)

Sunningdale / Sunninghill
Villages

Virginia Water Village
Centre

Walton-on-Thames Town
Centre

West Byfleet Village Centre

Internet / delivery

Total

0.3%

0.1%

0.4%

1.3%

0.7%
1.7%
1.0%
0.0%
22%
0.0%
0.2%
0.4%
0.9%
1.4%
0.0%
0.5%
0.0%
0.0%
0.4%
0.1%
0.2%
0.1%
0.1%
0.2%

0.1%
0.3%

11
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43%
0.0%
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0 0.0%
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Bagshot Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0  0.0% 0 0.0% 0.0% 0.7% 1 0.0% 0

Bourne Valley Garden 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 09% 0 0.0% 0.0% 0.0% 0 0.0% 0
Centre, Woodham Park
Road, Addlestone

Boz's Fruit & Veg, High 0.2% 2 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 2.0% 2 0.0% 0
Street, Horsell

Budget Superstore, Straight 0.1% 1 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 1.7% 1
Road, Old Windsor

Co-op, Church Road, 0.5% 4 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 22% 0.0% 0.0% 0 0.0% 0
Ashford

Co-op, High Road, Byfleet 0.5% 4 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0  0.0% 2.6% 0.0% 0 0.0% 0

Co-op, High Street, Horsell 0.4% 3 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 3.6% 3 0.0% 0

Co-op, Thurlestone Parade, 0.5% 4 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 21% 0.0% 0.0% 0 0.0% 0
Shepperton

Co-op, Westfield Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.7% 1 0.0% 0
Woking

Costco, Hanworth Road, 0.5% 4  0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 22% 0.0% 0.0% 0 0.0% 0
Sunbury-on-Thames

Home Bargains, Wey Retail 0.1% 0 0.6% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0
Park, Byfleet

Iceland, High Street, Egham 0.3% 3 0.0% 0 0.0% 0 25% 0.0% 0 0.0% 0  0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0

Iceland, Station Road, 0.1% 1 12% 1 0.0% 0 0.0% 0.0% 0 05% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0
Addlestone

Lidl, Stafferton Way, 0.2% 2 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 23% 2
Maidenhead

Londis, Brox Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 1.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0
Ottershaw

Londis, Guildford Street, 0.2% 1 0.0% 0 25% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0
Chertsey

Londis, High Street, 0.6% 5 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 29% 0.0% 0.0% 0 0.0% 0
Stanwell

Londis, High Street, 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 05% 0
Sunninghill

Londis, London Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 05% 0 0.0% 0  0.0% 0.0% 0.0% 0 0.0% 0
Hartley Wintney

Londis, The Parade, Trumps 0.2% 1 0.0% 0 0.0% 0 0.0% 5.5% 1 0.0% 0 0.0% 0  0.0% 0.0% 0.0% 0 0.0% 0
Green Road, Virginia
Water

Old Windsor Town Centre 0.0% 0 0.0% 0 0.0% 0  0.0% 0.0% 0 0.0% 0  0.0% 0  0.0% 0.0% 0.0% 0 05% 0

One Stop, Brox Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0.0% 0 4.4% 1 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0
Ottershaw

One Stop, High Street, 0.1% 1 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 1.1% 1
Sunninghill, Ascot

One Stop, Windsor Street, 0.0% 0 0.0% 0 05% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0
Chertsey

Spar, Chertsey Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 2.1% 2 0.0% 0

Chobham, Woking
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Tesco Express, Hersham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0
Road, Walton-on-Thames
Tesco Express, High Street, 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 3
Ascot
Tesco Express, High Street, 0.3% 3 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 29% 3 0.0% 0
Knaphill
The Farm Shop, Hardwick 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.6% 0 05% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lane, Lyne, Chertsey
Village Food & Wine, 0.1% 1 0.0% 0  0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pooley Green Road,
Egham
Wheatsheaf Lane Food & 0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0
Wine, Wheatsheaf Lane,
Staines-upon-Thames
Windsor Farm Shop, Datchet ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1
Road, Old Windsor
(Don't know / varies) 1.0% 8 32% 2 0.0% 0 0.6% 1 0.0% 0 2.0% 1 04% 0 05% 1 0.0% 0 07% 1 41% 3
(Nowhere else) 55.4% 441 49.8% 36 412% 22 535% 57 57.0% 14 74.7% 19 66.8% 27 57.0% 100 61.9% 87 50.0% 45 50.8% 35
Weighted base: 797 72 54 107 24 25 40 175 140 91 69
Sample: 783 70 77 71 84 84 74 85 80 77 81
Meanscore: [%]
Q08 Of all the money you spend on your main and top-up food shopping, what share goes to your main food shopping?
1-10% 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 24% 5 0.0% 0 0.0% 0 0.0% 0
11-20% 0.7% 7 0.0% 0 3.0% 2 0.0% 0 0.0% 0 0.0% 0 04% 0 24% 5 0.0% 0 0.0% 0 0.0% 0
21-30% 0.7% 7 05% 0 08% 1 08% 1 1.6% 0 0.0% 0 2.0% 1 09% 2 0.0% 0 1.1% 1 05% 0
31-40% 0.9% 9 0.0% 0 1.7% 1 09% 1 0.0% 0 04% 0 25% 1 0.0% 0 2.0% 4 1.6% 2 0.0% 0
41 -50% 6.1% 61 8.8% 8 2.6% 2 5.6% 9 2.0% 1 7.8% 2 5.6% 3 49% 10 6.3% 11 71% 8 88% 7
51-60% 42% 42 10.2% 10 6.0% 4 58% 9 0.0% 0 2.6% 1 1.1% 1 22% 4 2.0% 4 49% 6 6.1% 5
61 -70% 94% 94  9.0% 8 73% 5 10.8% 16 12.2% 3 75% 2 23% 1 140% 29 11.1% 20 54% 6 28% 2
71 - 80% 28.0% 281 259% 24 334% 22 258% 39 15.5% 4 25.7% 8 21.2% 10 29.6% 62 273% 49 362% 42 254% 21
81 -90% 159% 159 10.9% 10 14.4% 9 11.4% 17 18.8% 5 17.7% 5 19.0% 9 172% 36 19.0% 34 15.1% 18 18.7% 15
91 -99% 59% 59 2.0% 2 29% 2 99% 15 9.1% 3 11.3% 3 14.5% 7 3.6% 7 12% 13 1.1% 1 7.0% 6
100% (Those who don't do 16.9% 170 19.2% 18 17.9% 12 26.8% 41 13.1% 4 11.2% 3 158% 8 99% 21 162% 29 212% 25 13.0% 11
top-up shopping)
(Don’t know / varies) 10.3% 103 12.6% 12 10.1% 7 21% 3 23.4% 7 157% 5 15.6% 7 121% 25 9.0% 16 59% 7 17.7% 14
(Refused) 0.4% 4 1.0% 1 0.0% 0 0.0% 0 3.7% 1 0.0% 0 0.0% 0 09% 2 0.0% 0 0.5% 1 0.0% 0
Mean: 80.27 79.08 79.05 83.17 83.59 81.95 82.78 76.23 81.74 80.07 80.89
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q09 Have you changed any of your FOOD shopping habits as a result of the COVID-19 pandemic?

Yes 389% 390 37.2% 35 357% 24 399% 60 42.5% 12 42.9% 13 33.1% 16 31.9% 67 44.7% 80 455% 53 38.0% 31
No 61.1% 612 62.8% 59 643% 42 60.1% 91 57.5% 16 57.1% 17 66.9% 32 68.1% 142 553% 99 545% 64 62.0% 50
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Q10 How have your FOOD shopping habits changed as a result of the COVID-19 pandemic? [MR]
Those that said 'Yes' at Q09

Shop more online 40.6% 158 47.6% 17 35.9% 8 29.4% 18 60.3% 7 61.2% 8 28.1% 4 42.0% 28 437% 35 35.8% 19 452% 14

Carry out more bulk food 132% 51 16.6% 6 23.7% 6 14.1% 8 3.7% 0 7.0% 1 78% 1 25.9% 17 23% 2 13.6% 7 8.6% 3
shopping

Shop less at larger foodstores  10.2% 40 16.5% 6 93% 2 10.9% 7 12% 0 4.1% 1 77% 1 13% 1 192% 15 9.6% 5 73% 2

Shop more locally 72% 28 6.7% 2 1.1% 0 7.6% 5 10.1% 1 10.8% 1 133% 2 6.7% 4 89% 7 23% 1 10.3% 3

Generally shop less often 54% 21 39% 1 13.9% 3 6.8% 4 0.0% 0 10.9% 1 32% 1 13% 1 5.6% 5 3.6% 2 10.3% 3

Use a different physical 4.1% 16 13.4% 5 0.0% 0 0.0% 0 12% 0 0.0% 0 0.0% 0 13% 1 4.6% 4 112% 6 2.4% 1
shops for main food
shopping

Use click and collect more 4.1% 16 0.0% 0 1.1% 0 0.0% 0 37% 0 16.3% 2 14.8% 2 7.0% 5 23% 2 0.0% 0 13.6% 4
frequently

Shop more at local 3.8% 15 13% 0 0.0% 0 2.1% 1 3.7% 0 1.0% 0 0.0% 0 8.5% 6 23% 2 3.6% 2 98% 3
convenience stores

Shop more at larger 3.0% 12 0.0% 0 0.0% 0 9.0% 5 10.0% 1 0.0% 0 0.0% 0 29% 2 0.0% 0 24% 1 62% 2
foodstores

Shop at quieter / less busy 2.9% 11 1.3% 0 34% 1 75% 5 0.0% 0 0.0% 0 23% 0 29% 2 33% 3 0.0% 0 24% 1
times of the day

Shop less online 2.0% 0.0% 0 0.0% 0 44% 3 12% 0 0.0% 0 11.5% 2 0.0% 0 0.0% 0 6.0% 3 0.0% 0

Shop less at local 1.6% 6 13% 0 0.0% 0 8.0% 5 12% 0 0.0% 0 1.1% 0  0.0% 0 0.0% 0 0.0% 0 25% 1
convenience stores

Use different physical shops ~ 0.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 4 0.0% 0 0.0% 0

o]

for top up shopping

Shop around more / use a 0.9% 3 0.0% 0 0.0% 0 4.4% 3 0.0% 0 0.0% 0 45% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
bigger variety of stores

Spend more 0.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 6.0% 3 0.0% 0

Changed the type of items 0.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.4% 3 0.0% 0 12% 0
we buy

Only one person goes 0.7% 3 0.0% 0 0.0% 0 4.4% 3 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
shopping / shop alone

Still wear a mask 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 12% 1 0.0% 0

Sometimes someone else 0.6% 2 0.0% 0 1.1% 0 0.0% 0 12% 0 0.0% 0 0.0% 0 0.0% 0 1.1% I 12% 1 12% 0

does my shopping for me
Carry out more basket / top 0.5% 2 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0 0.0% 0

up shopping
Make less meals from 0.4% 2 1.3% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0
scratch / buy more ready
meals
Switched to food 0.4% 1 0.0% 0 58% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
replacement powders
Waste less food 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0
Changed to a healthier diet 0.3% 1 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0
Use more expensive shops 0.2% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 59% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Use click and collect less 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0
frequently
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Buy more fresh food

Shop more at: Lidl, The
Paddock Retail Park,
Weybridge

Shop more at: Waitrose,
Station Road, Addlestone

Use Morrisons more as they
give 10% discount to NHS
staff

Stay away from certain
places because they're
busy / higher risk of Covid

(Don't know)

Weighted base:
Sample:

Total

0.2%
0.1%

0.0%

0.0%

0.0%

23%

—_

Zone 1

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

Zone 2

0.0%
0.0%

0.0%

0.0%

0.0%

4.7%

Zone 3

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

Zone 4

0.0%
0.0%

0.0%

0.0%

1.2%

6.2%

Zone S

0 0.0%
0 0.0%

0 0.0%

0 0.0%

0 0.0%

1 0.0%

Zone 6

0.0%
2.3%

1.1%

1.1%

0.0%

1.1%

Zone 7

0.0%
0.0%

0.0%

0.0%

0.0%

7.0%

Zone 8

1.1%
0.0%

0.0%

0.0%

0.0%

0.0%

Zone 9

0.0%
0.0%

0.0%

0.0%

0.0%

1.2%

Zone 10

0.0%
0.0%

0.0%

0.0%

0.0%

5.0%
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Q11 Where do you do most of your household's shopping for mens, womens, childrens and baby clothing and footwear (fashion items - not sports clothing and footwear)?

Asda, Albert Drive, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 1.0% 2 27% 3 0.0% 0
Sheerwater, Woking

M&S, Brooklands, Barnes 20% 21 38% 4 29% 2 0.0% 0 0.5% 0 47% 1 51% 2 09% 2 44% 8 1.1% 1 0.0% 0
Wallis Drive, Weybridge

M&S, Peascod Street, 0.4% 4  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 4
Windsor

M&S, The Lexicon, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2
Bracknell

M&S, The Meadows Centre,  0.3% 3 0.0% 0 0.0% 0 09% 1 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 05% 0
Sandhurst / Camberley

M&S, Two Rivers Shopping  0.4% 4 0.0% 0 0.0% 0 04% 1 32% 1 04% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
Centre,
Staines-upon-Thames

Sainsbury’s Superstore, 0.1% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bridgeway, Cobham
Sainsbury’s Superstore, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 1.1% 1 0.0% 0 0.0% 0 38% 4 0.0% 0

Knaphill, Woking

Sainsbury’s Superstore, The 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Causeway,

Staines-upon-Thames

Tesco Extra, Brooklands, 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 45% 2 0.0% 0 1.0% 2 0.0% 0 0.0% 0
Barnes Wallis Drive,

Weybridge

Tesco Extra, Escot Road, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 3 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames

Tesco Extra, Station Road, 1.1% 11 5.0% 5 38% 2 0.0% 0 0.0% 0 47% 1 04% 0  0.0% 0 1.5% 3 0.0% 0 0.0% 0
Addlestone

Tesco Extra, Town Lane, 0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stanwell, Staines /

Ashford

Tesco Superstore, Warfield, 0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 1.0% 1
Bracknell

John Lewis, Holmers Farm 0.2% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 05% 0
Way, Cressex Centre,

High Wycombe

Weybridge Garden Centre, 0.1% 1 0.0% 0  0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weybridge, Addlestone

Brooklands Shopping 31% 31 34% 3 2.8% 2 0.8% I 21% 1 0.8% 0 1.8% 1 3.0% 6 7.5% 13 2.6% 3 0.0% 0
Centre, Brooklands,

Weybridge

The Paddock Retail Park, 0.1% 1 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brooklands, Weybridge

The Meadows Centre, 0.5% 5 0.0% 0 0.0% 0 22% 3 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 2 0.0% 0
Sandhurst / Camberley

Two Rivers Shopping 30% 30 0.0% 0 0.0% 0 2.6% 4 0.5% 0 47% 1 0.0% 0 10.8% 23 0.0% 0 0.0% 0 25% 2
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Centre,
Staines-upon-Thames

Westfield London, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shepherds Bush

Addlestone Town Centre 0.3% 3 05% 0 04% 0 0.0% 0 1.1% 0 04% 0 0.0% 0 0.0% 0 05% 1 05% 1 0.0% 0

Ascot Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Bracknell Town Centre 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 4

Brooklands Local Centre 0.2% 2 0.0% 0 0.0% 0 04% 1 0.0% 0 09% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0

Byfleet Village Centre 0.1% 1 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Camberley Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1

Central London / West End 1.5% 15 0.5% 0 2.6% 2 09% I 05% 0 4.0% 1 0.0% 0  0.0% 0 4.0% 7 0.5% 1 35% 3

Chertsey Town Centre 0.2% 2 0.0% 0 295% 2 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Egham Town Centre 0.7% 7 0.0% 0 0.0% 0 3.6% 5 1.1% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 1.4% 1

Guildford Town Centre 2.1% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 0 4.0% 2 0.0% 0 37% 7 10.5% 12 0.0% 0

Horsell Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.5% 1 0.0% 0

Kingston Town Centre 50% 50 0.5% 0 25% 2 09% 1 0.0% 0 04% 0 1.5% 1 7.6% 16 15.0% 27 1.6% 2 1.0% 1

Reading Town Centre 0.1% 1 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1

Shepperton Village Centre 0.2% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0

Slough Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2

Staines-upon-Thames Town  15.3% 153 15.8% 15 422% 28 373% 56 21.7% 6 9.1% 3 14% 1 14.6% 30 1.5% 3 29% 3 10.3% 8
Centre (includes Elmsleigh
Shopping Centre)

Sunbury-on-Thames Town 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2
Centre

Sunningdale / Sunninghill 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Villages

Virginia Water Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Walton-on-Thames Town 0.4% 4 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0
Centre

Weybridge Town Centre 0.4% 4 1.0% 1 0.0% 0 0.0% 0 0.5% 0 04% 0  0.0% 0 04% 1 1.0% 2 0.0% 0 0.0% 0

Windsor Town Centre 35% 35 0.0% 0 0.0% 0 10.1% 15 62% 2 09% 0 0.0% 0 22% 5 0.0% 0 1.1% 1 14.5% 12

Woking Town Centre 64% 64 14.4% 13 34% 2 23% 3 0.0% 0 10.5% 3 222% 11 0.0% 0 45% 8 19.6% 23 0.0% 0

Abroad 0.7% 7 0.0% 0 0.0% 0 04% 1 21% 1 09% 0  0.0% 0 0.0% 0 3.0% 5 05% 1 0.0% 0

Internet / delivery 43.0% 431 42.8% 40 30.3% 20 33.0% 50 49.5% 14 45.9% 13 48.7% 23 493% 103 46.9% 84 45.0% 53 38.1% 31

Bicester Village, Pingle 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 5 0.0% 0 0.0% 0 0.0%
Drive, Bicester

Bovingdon Market, Chesham  0.2% 2 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Bovingdon

Clarks Village Outlet 0.1% 1 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shopping Centre, Street

Sainsbury's Superstore, Clay ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 05% 1 0.0% 0
Lane, Guildford

(Don't know / varies) 1.3% 13 3.5% 3 22% 1 0.8% 1 2.0% 1 0.8% 0 3.0% 1 04% 1 1.0% 2 05% I 1.9% 2

(Don't do this type of 32% 32 29% 3 29% 2 13% 2 43% 1 42% 1 38% 2 4.0% 8 3.0% 5 32% 4 4.8% 4
shopping)

Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
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Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q12 In addition to (LOCATION MENTIONED AT Q11), where else do you regularly shop for your household's mens, womens, childrens and baby clothing and footwear purchases?
Not those that said '(Don't do that type of shopping)' or '(Don't know / varies') at Q11

Asda, Albert Drive, 0.4% 4 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 3 0.0% 0
Sheerwater, Woking

Lidl, Two Rivers Shopping 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre,

Staines-upon-Thames

M&S, Brooklands, Barnes 1.1% 11 1.6% 1 0.0% 0 09% 1 0.0% 0 22% 1 25% 1 14% 3 05% I 22% 3 0.0% 0
Wallis Drive, Weybridge

M&S, Peascod Street, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Windsor

M&S, The Lexicon, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 3.6% 3
Bracknell

M&S, The Meadows Centre,  0.3% 3 0.0% 0 04% 0 04% 1 0.0% 0 04% 0 0.0% 0 0.5% 1 0.0% 0 05% 1 0.0% 0
Sandhurst / Camberley

M&S, Two Rivers Shopping ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre,
Staines-upon-Thames

Morrisons, Goldsworth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Road, Woking

Sainsbury’s Superstore, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 5 0.0% 0 0.0% 0
Bridgeway, Cobham

Sainsbury’s Superstore, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0

Knaphill, Woking

Sainsbury’s Superstore, The 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Causeway,

Staines-upon-Thames

Sainsbury’s Superstore, The 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 3 0.0% 0 0.0% 0 0.0% 0
Heart Shopping Centre,

Walton-on-Thames

Tesco Extra, Brooklands, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 1.0% 2 0.0% 0 0.0% 0
Barnes Wallis Drive,

Weybridge

Tesco Extra, Brunel Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wellington Street, Slough

Tesco Extra, Escot Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames

Tesco Extra, Station Road, 0.8% 8 22% 2 6.6% 4 0.0% 0 0.0% 0 0.9% 0 24% 1 0.0% 0 0.0% 0 05% 1 0.0% 0

Addlestone

Tesco Extra, Town Lane, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0
Stanwell, Staines /

Ashford

Longacres Garden Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.4% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nutty Lane, Shepperton
Weybridge Garden Centre, 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weybridge, Addlestone
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Brooklands Shopping
Centre, Brooklands,
Weybridge

The Peel Centre, Bracknell

The Meadows Centre,
Sandhurst / Camberley

Two Rivers Shopping
Centre,
Staines-upon-Thames

Westfield London,
Shepherds Bush

Addlestone Town Centre

Bracknell Town Centre

Brooklands Local Centre

Camberley Town Centre

Central London / West End

Chertsey Town Centre

Cobham Village Centre

Egham Town Centre

Farnborough Town Centre

Feltham Town Centre

Guildford Town Centre

Kingston Town Centre

Maidenhead Town Centre

New Haw Village Centre

Reading Town Centre

Slough Town Centre

Staines-upon-Thames Town
Centre (includes Elmsleigh

Shopping Centre)
Walton-on-Thames Town
Centre
Weybridge Town Centre
Windsor Town Centre
Woking Town Centre
Abroad
Internet / delivery
Costco, Hanworth Road,
Sunbury-on-Thames
Gun Wharf Quays,
Portsmouth
Portsmouth City Centre
(Don't know / varies)
(Nowhere else)

Weighted base:
Sample:

Total

3.5%

0.2%
0.4%

2.6%

0.5%

0.2%
0.9%
0.0%
0.5%
1.0%
0.2%
0.1%
0.0%
0.1%
0.1%
6.9%
6.0%
0.2%
0.1%
0.9%
0.4%
10.6%

0.7%

0.9%
33%
6.8%
0.0%
8.8%
0.1%

0.4%
0.1%

2.1%
36.8%

33

32
65

84

20
352

957
934

Zone 1

5.4%

0.0%
0.0%

32%

0.0%

1.1%
0.0%
0.5%
0.0%
5.5%
0.0%
0.0%
0.0%
0.0%
0.0%
1.0%
5.5%
0.0%
0.0%
0.0%
0.0%
11.7%

0.0%

0.0%
0.0%
16.9%
0.0%
3.7%
0.5%

0.0%
0.0%

0.0%
39.6%

—_

—_
SWOoOWLmoOoo

35

87
92

Zone 2

1.7%

0.0%
0.4%

0.0%

0.0%

1.8%
2.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.9%
3.6%
5.4%
0.0%
0.0%
0.0%
0.0%
12.7%

2.3%

0.9%
1.7%
12.0%
0.0%
6.2%
0.0%

0.0%
0.0%

0.9%
39.7%

OO ODOWN R, ODODODODDODO O — —

[ e

(=}

25

63
96

Zone 3 Zone 4 Zone S Zone 6 Zone 7

3.5% 5 22% 1 1.3% 0 1.9% 1 38% 7

0.0%
0.0%

0.0% 0  0.0% 0
0.0% 0 0.0% 0

0.0% 0.0%
0.0% 0 05%

(=)
(==
S o

5.5% 8 0.0% 0 32% 1 0.0% 0 6.7% 13

0.0% 0 28% 1 0.0% 0 0.0% 0 19% 4
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 28% 1 0.0% 0 0.0% 0  0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0  04% 0 0.0% 0 1.9% 4
0.4% 1 28% 1 0.0% 0 2.0% 1 0.0% 0
0.0% 0 0.0% 0  0.0% 0  0.0% 0 1.0% 2
0.0% 0 0.0% 0  0.0% 0  0.0% 0 05% 1
0.0% 0 0.0% 0 04% 0  0.0% 0  0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 12% 0 12.2% 3 85% 4 0.0% 0
3.5% 5 28% 1 33% 1 43% 2 99% 20
0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0
0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0
4.2% 6 0.0% 0 0.0% 0 0.0% 0  0.0% 0
2.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
154% 23 2.8% 1 59% 2 6.0% 3 189% 38
0.0% 0 0.0% 0 0.0% 0  0.0% 0 09% 2
0.0% 0 0.0% 0  04% 0  0.0% 0 0.0% 0
8.2% 12 62% 2 0.0% 0  0.0% 0 24% 5
2.4% 3 05% 0 132% 4 12.0% 5 1.9% 4
0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0
11.3% 17 14.1% 4 14.0% 4 93% 4 83% 17
0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1
0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 4

0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0
6.2% 9 12% 0 0.0% 0 24% 1 23% 5
355% 52 57.1% 15 413% 12 452% 20 327% 65

148 26 28 45 200
95 93 91 93 94

Zone 8

4.2%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
18.5%
10.7%

6.3%

2.1%

4.4%
0.0%
5.7%
0.0%
8.9%
0.0%

0.0%
0.0%

0.5%
33.4%
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Zone 9

5.0%

0.0%
1.7%

0.0%

0.0%

0.0%
1.2%
0.0%
0.5%
0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
19.3%
1.7%

0.5%

0.0%

0.0%
0.0%
14.3%
0.0%
8.0%
0.0%

0.0%
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36.5%
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[
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Zone 10

0.0%

2.1%
1.5%

0.0%

0.0%

0.0%
15.8%
0.0%
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9.9%
0.0%

0.0%
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1.0%
38.4%
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Q13 Where do you normally do most of your household's shopping for recording media for pictures and sound (e.g. records, pre-recorded and unrecorded CDs & DVDs, unexposed films for photographic
use, etc.) (Excluding video games)?

Sainsbury’s Superstore, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 5 0.0% 0 0.0% 0
Bridgeway, Cobham
Sainsbury’s Superstore, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0

Knaphill, Woking

Sainsbury’s Superstore, The 0.1% 1 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Causeway,

Staines-upon-Thames

Sainsbury’s Superstore, The 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% I 0.0% 0 0.0% 0 0.0% 0
Heart Shopping Centre,

Walton-on-Thames

Sainsbury’s Superstore, The 0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury Centre,
Chertsey
Tesco Extra, Brooklands, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Barnes Wallis Drive,
Weybridge
Tesco Extra, Station Road, 0.3% 3 14% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Addlestone
Tesco Extra, Town Lane, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
Stanwell, Staines /
Ashford
Brooklands Shopping 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Brooklands,
Weybridge
Bath Road Retail Park, 0.3% 3 0.0% 0 0.0% 0 23% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Slough
The Paddock Retail Park, 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brooklands, Weybridge
Two Rivers Shopping 0.9% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 4.0% 8 0.0% 0 0.0% 0 0.0% 0
Centre,
Staines-upon-Thames
Addlestone Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ascot Town Centre 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0
Central London / West End 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0
Chertsey Town Centre 0.1% 1 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Egham Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0
Guildford Town Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 1.6% 2 0.0% 0
Kingston Town Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.5% 3 0.0% 0 0.0% 0
New Haw Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Staines-upon-Thames Town 45% 45 1.5% 1 54% 4 12.7% 19 47% 1 3.0% 1 27% 1 62% 13 0.5% 1 0.0% 0 4.6% 4
Centre (includes Elmsleigh
Shopping Centre)
Walton-on-Thames Town 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 1 0.0% 0 0.0% 0
Centre
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Weybridge Town Centre 0.6% 6 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 04% 1 2.0% 4 0.0% 0  0.0% 0
Windsor Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Woking Town Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 3.0% 1 0.0% 0 0.0% 0 L.1% 1 0.0% 0
Internet / delivery 28.6% 286 26.4% 25 18.7% 12 27.9% 42 25.5% 7 28.4% 8 35.7% 17 30.1% 63 20.2% 36 39.3% 46 36.4% 30
Claygate Village Centre 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 5 0.0% 0 0.0% 0
(Don't know / varies) 0.9% 9 57% 5 04% 0 0.0% 0 0.0% 0 04% 0 1.8% 1 0.0% 0 0.5% 1 1.1% 1 0.0% 0
(Don't do this type of 61.1% 612 63.5% 59 70.0% 46 57.1% 86 69.8% 20 65.6% 19 53.5% 26 579% 121 683% 122 56.5% 66 57.1% 46
shopping)

Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Q14 Where do you normally do most of your household’s shopping for audio visual, photographic, computer items (such as stereos, radios, TVs, software, cameras, kindles, ipads, telephones, etc.)?

Sainsbury’s Superstore, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0
Knaphill, Woking

Sainsbury’s Superstore, The 0.1% 1 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury Centre,

Chertsey

Tesco Extra, Brooklands, 0.2% 2 0.0% 0 04% 0 0.0% 0 0.0% 0 04% 0 1.5% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0
Barnes Wallis Drive,

Weybridge

Tesco Extra, Escot Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames

Tesco Extra, Station Road, 1.8% 18 13.9% 13 55% 4  0.0% 0 22% 1 25% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Addlestone

Tesco Extra, Town Lane, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
Stanwell, Staines /

Ashford

John Lewis, Holmers Farm 1.0% 10 0.0% 0 0.0% 0 0.0% 0 3.7% 1 0.0% 0 0.4% 0 1.3% 3 0.5% 1 22% 3 3.6% 3
Way, Cressex Centre,

High Wycombe
Brooklands Shopping 20% 20 6.0% 6 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 52% 9 1.6% 2 0.0% 0
Centre, Brooklands,
Weybridge
Ladymead Retail Park, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 3 0.0% 0
Guildford
Lion Retail Park, Woking 0.8% 8 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 1.0% 2 43% 5 0.0% 0
The Paddock Retail Park, 9.6% 96 15.4% 14 34% 2 13% 2 05% 0 74% 2 20.0% 10 6.5% 13 26.7% 48 33% 4 0.5% 0
Brooklands, Weybridge
The Peel Centre, Bracknell 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 5
Slough Retail Park, Bath 0.3% 3 0.0% 0 0.0% 0 1.8% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Slough
Two Rivers Shopping 28% 28 1.0% 1 0.8% 1 10.6% 16 3.1% 1 04% 0 0.0% 0 39% 8 0.0% 0 0.0% 0 23% 2
Centre,
Staines-upon-Thames
Westgate Retail Park, Slough  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1
Apex Retail Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.4% 1 0.0% 0 05% 1 0.0% 0
Twickenham
Addlestone Town Centre 1.4% 14 43% 4 1.6% 1 04% 1 21% 1 0.8% 0 23% 1 0.0% 0 3.0% 5 05% 1 0.0% 0
Ascot Town Centre 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49% 4
Brooklands Local Centre 0.3% 3 05% 0 2.1% 1 0.0% 0 0.0% 0 0.8% 0 04% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Byfleet Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Central London / West End 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 2 0.0% 0 35% 6 0.0% 0 0.0% 0
Chertsey Town Centre 0.5% 5 0.0% 0 77% 5 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Egham Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Guildford Town Centre 0.3% 3 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 27% 3 0.0% 0
High Wycombe Town 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.5% 0 09% 0 0.0% 0  04% 1 0.0% 0 0.0% 0 0.0% 0
Centre
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Kingston Town Centre 4.6%

Reading Town Centre 0.1%

Staines-upon-Thames Town 4.6%
Centre (includes Elmsleigh
Shopping Centre)

Walton-on-Thames Town 0.2%
Centre

West Byfleet Village Centre 0.1%

Weybridge Town Centre 2.6%

Windsor Town Centre 0.3%

Woking Town Centre 0.8%

Internet / delivery 44.2%

Asda, Reigate Road, Burgh 0.0%
Heath, Banstead

Brent Cross Shopping 0.4%
Centre, Brent Cross

Costco, Hanworth Road, 0.2%
Sunbury-on-Thames

Costco, Templer Avenue, 0.2%
Farnborough

Eton Town Centre 0.1%

(Don't know / varies) 2.2%

(Don't do this type of 15.4%
shopping)

Weighted base:

Sample:

46

46

22
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1002
1002

Zone 1

2.0%
0.0%
0.5%

2.0%

0.0%
8.2%
0.0%
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0.0%

w
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93
100

Zone 2

0.4%
0.0%
6.8%

0.0%

0.0%
3.3%
0.0%
0.0%
39.8%
0.4%

0.0%
0.0%
0.0%
0.0%

5.5%
18.2%
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66
100

Zone 3

4.8%
0.0%
16.7%

0.0%

0.0%
0.4%
0.4%
0.0%
52.2%
0.0%

0.0%
0.0%
0.0%
0.0%

1.7%
9.9%

151
100

Zone 4

1.5%
0.0%
53%

0.0%

0.0%
2.7%
1.1%
0.0%
54.2%
0.0%

0.0%
0.0%
0.0%
0.0%

0.5%
22.7%

Zone S Zone 6

0 0.8% 0 0.7% 0
0 0.0% 0 0.0% 0
1 0.8% 0 0.0% 0
0 0.0% 0  0.0% 0
0 0.0% 0 0.0% 0
1 1.7% 1 0.0% 0
0 0.0% 0 0.0% 0
0 48% 1 22% 1
15 46.8% 14 41.2% 20
0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0
0 1.7% 1 0.0% 0
0 0.0% 0 0.0% 0
0 0.0% 0  0.0% 0
0 4.6% 1 1.1% 1
6 25.1% 7 25.1% 12
28 29 48
101 100 101

Zone 7

6.4%
0.0%
5.4%

0.0%

0.4%
1.8%
0.0%
0.0%
53.8%
0.0%

1.8%
0.9%
0.0%
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0.9%
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Zone 8

10.2%
0.0%
0.0%

0.0%

0.0%
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0.0%
0.0%
30.0%
0.0%

0.0%
0.0%
0.0%
0.0%

1.0%
11.8%
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Zone 9

22%
0.5%
0.0%

0.0%

0.0%
0.5%
0.0%
4.3%
45.0%
0.0%

0.0%
0.0%
1.6%
0.0%

5.6%
21.7%
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Zone 10

2.4%
0.5%
3.3%

0.0%

0.0%
0.0%
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0.0%
45.6%
0.0%

0.0%
0.0%
0.0%
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3.8%
23.0%
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Q15 Where do you normally do most of your household's shopping for all other domestic electrical goods including small domestic electrical appliances (such as irons, kettles, fans, coffee makers, food
mixers) and white goods (fridges, freezers, dishwashers) etc?

Asda, Albert Drive, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Sheerwater, Woking

Asda, Lion Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0
Woking

Lidl, The Atrium, Charles 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Street, Camberley

Morrisons, Monument Hill, 0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.5% 1 0.0% 0 0.0% 0
Weybridge

Sainsbury’s Superstore, 0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0  0.0% 0 0.0% 0 1.1% 1 0.0% 0
Knaphill, Woking

Sainsbury’s Superstore, St 0.2% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
Clares, Hampton Hill,

Hampton

Sainsbury’s Superstore, The 0.4% 4 0.0% 0  0.0% 0 1.8% 3 0.0% 0 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0
Causeway,

Staines-upon-Thames

Sainsbury’s Superstore, The 0.2% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 1.0% 2 0.0% 0 0.0% 0
Heart Shopping Centre,

Walton-on-Thames

Sainsbury’s Superstore, The 0.1% 1 0.0% 0 0.0% 0 0.0% 0 27% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury Centre,

Chertsey

Tesco Extra, Brooklands, 0.6% 6 0.5% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 1.5% 1 0.0% 0 25% 5 0.0% 0 0.0% 0
Barnes Wallis Drive,

Weybridge

Tesco Extra, Brunel Way, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2
Wellington Street, Slough

Tesco Extra, Escot Road, 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 7 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames

Tesco Extra, Station Road, 39% 39 20.3% 19 13.4% 9 0.4% 1 47% 1 7.7% 2 3.8% 2 0.0% 0 0.5% 1 1.6% 2 25% 2

Addlestone

Tesco Extra, Town Lane, 0.3% 3 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 3 0.0% 0 0.0% 0 0.0% 0
Stanwell, Staines /

Ashford

Tesco Superstore, High 0.1% 1 0.0% 0 0.0% 0 0.0% 0 32% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0

Street, Egham

Tesco Superstore, Warfield, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 2
Bracknell

Tesco Superstore, Whitton 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1
Road, Bracknell

John Lewis, Holmers Farm 1.3% 13 0.0% 0 0.0% 0 0.4% 1 2.6% 1 0.0% 0 04% 0 09% 2 0.5% 1 44% 5 45% 4
Way, Cressex Centre,
High Wycombe

Wickes, Hawthorn Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Staines-upon-Thames

Wickes, Inkerman Road, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 3 0.0% 0
Knaphill, Woking
Brooklands Shopping 26% 26 2.0% 2 25% 2 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 114% 20 1.6% 2 0.0% 0
Centre, Brooklands,
Weybridge
Bath Road Retail Park, 0.1% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1
Slough
Ladymead Retail Park, 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 55% 6 0.0% 0
Guildford
Lion Retail Park, Woking 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0  0.0% 0 0.0% 0 6.5% 8 0.0% 0
The Paddock Retail Park, 89% 89 151% 14 6.6% 4 22% 3 05% 0 57% 2 16.3% 8 2.7% 6 272% 49 2.7% 3 0.0% 0
Brooklands, Weybridge
The Peel Centre, Bracknell 0.3% 3 0.0% 0 0.0% 0 04% I 05% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 3
Slough Retail Park, Bath 0.3% 3 0.0% 0 0.0% 0 1.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Slough
Two Rivers Shopping 22% 22 0.0% 0 33% 2 6.0% 9 1.6% 0 0.0% 0 0.0% 0 4.0% 8 0.0% 0 0.0% 0 23% 2
Centre,
Staines-upon-Thames
Westgate Retail Park, Slough  0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 3
Apex Retail Park, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 5 0.0% 0 0.0% 0 0.0% 0
Twickenham
Addlestone Town Centre 34% 34 93% 9 58% 4 0.8% 1 21% 1 10.2% 3 29% 1 09% 2 7.0% 12 1.1% 1 0.0% 0
Ascot Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2
Bracknell Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0
Brooklands Local Centre 1.1% 11 0.0% 0 8.6% 6 0.0% 0 0.0% 0 2.6% 1 38% 2 0.0% 0 1.5% 3 0.0% 0 0.0% 0
Byfleet Village Centre 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Camberley Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0
Central London / West End 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Chertsey Town Centre 0.3% 3 0.0% 0 1.6% 1 09% 1 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Egham Town Centre 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farnborough Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 28% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
Guildford Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 1.6% 2 0.0% 0
High Wycombe Town 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0  0.0% 0 0.0% 0 1.1% 1 0.0% 0
Centre
Kingston Town Centre 51% 51 1.0% 1 08% 1 35% 5 05% 0 04% 0  0.0% 0 122% 25 88% 16 27% 3 0.0% 0
Knaphill Village Centre 0.4% 4 0.0% 0 0.0% 0  0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0 05% 1 2.6% 3 0.0% 0
New Haw Village Centre 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 04% 0 0.7% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reading Town Centre 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 05% 0
Shepperton Village Centre 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 4 0.0% 0 0.0% 0 0.0% 0
Slough Town Centre 0.1% 1 0.0% 0 0.0% 0  0.0% 0 1.6% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 05% 0
Staines-upon-Thames Town 4.7% 48 0.0% 0 1.6% 1 159% 24 279% 1 04% 0 0.0% 0 6.7% 14 0.0% 0 29% 3 52% 4
Centre (includes Elmsleigh
Shopping Centre)
Sunningdale / Sunninghill 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Villages
Virginia Water Village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Centre
West Byfleet Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weybridge Town Centre 0.9% 9 3.0% 3 04% 0 22% 3 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.5% 3 0.0% 0 0.0% 0
Windsor Town Centre 0.1% 1 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Woking Town Centre 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 1.1% 1 0.0% 0 0.0% 0 59% 7 0.0% 0
Internet / delivery 43.7% 438 414% 39 454% 30 542% 82 53.1% 15 47.5% 14 47.6% 23 492% 103 27.9% 50 40.1% 47 444% 36
Costco, Hanworth Road, 0.0% 0 05% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames
Costco, Templer Avenue, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
Farnborough
Currys, West Cross Way, 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 4  0.0% 0 0.0% 0 0.0% 0
Brentford
Dedworth Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 05% 0
Hillier Garden Centre, 0.3% 3 0.0% 0 0.0% 0 22% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
London Road,
Sunningdale
Molesey Refrigeration 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.4% 1 0.0% 0 0.0% 0 0.0% 0
Centre, Walton Road,
Molesey
Old Windsor Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Sainsbury's Local, The 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Hermitage High Street,
Ascot
Tesco Express, Old Woking 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, West Byfleet
West Molesey District 0.6% 6 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 5 0.0% 0 0.0% 0
Centre, Elmbridge
Windlesham Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 22% 22 0.5% 0 35% 2 0.8% 1 0.0% 0 1.7% 1 22% 1 45% 9 1.0% 2 43% 5 09% 1
(Don't do this type of 82% 82 54% 5 62% 4 57% 9 16.2% 5 11.6% 3 182% 9 6.9% 14 44% 8 83% 10 19.4% 16
shopping)
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Q16 Where do you normally do most of your household's shopping for books (incl. dictionaries, encyclopaedias, text books, guidebooks and musical scores) and stationary (incl. writing pads, envelopes
pens, diaries, etc.) and drawing materials?

Asda, Albert Drive, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0
Sheerwater, Woking

Asda, Lion Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 05% 1 0.0% 0
Woking

M&S, Brooklands, Barnes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wallis Drive, Weybridge

Morrisons, Woosehill 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,

Wokingham

Sainsbury’s Superstore, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0

Knaphill, Woking

Sainsbury’s Superstore, The 1.1% 11 0.0% 0 04% 0 13% 2 05% 0 0.0% 0 0.0% 0 4.1% 8 0.0% 0 0.0% 0 0.0% 0
Causeway,

Staines-upon-Thames

Sainsbury’s Superstore, The 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.0% 2 0.0% 0 0.0% 0
Heart Shopping Centre,

Walton-on-Thames

Sainsbury’s Superstore, The 0.3% 3 0.0% 0 41% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury Centre,

Chertsey

Tesco Extra, Brooklands, 20% 20 0.0% 0  0.0% 0 23% 3 0.0% 0  0.0% 0 25% 1 1.8% 4 65% 12 0.0% 0 0.0% 0
Barnes Wallis Drive,

Weybridge

Tesco Extra, Escot Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames

Tesco Extra, Station Road, 34% 34 20.3% 19 11.6% 8 0.0% 0 32% 1 11.9% 3 0.0% 0 0.0% 0 1.5% 3 05% 1 0.0% 0
Addlestone

Tesco Extra, Town Lane, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
Stanwell, Staines /

Ashford

Tesco Superstore, High 0.8% 8 0.0% 0 0.0% 0 44% 7 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Street, Egham

Tesco Superstore, Warfield, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0
Bracknell

Tesco Superstore, Whitton 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2
Road, Bracknell

Waitrose, High Street, 0.1% 1 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weybridge
Waitrose, London Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Sunningdale

John Lewis, Holmers Farm 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Way, Cressex Centre,
High Wycombe

Squire's Garden Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

009A22 NEMS market research



By Zone Wtd [B]

Runnymede Household Survey
for Lambert Smith Hampton

Page 51

January 2022

‘Weighted:
Total

Lyne, Chertsey
Brooklands Shopping 1.1%

Centre, Brooklands,

Weybridge
Two Rivers Shopping 0.8%

Centre,

Staines-upon-Thames
Addlestone Town Centre 0.6%
Ascot Town Centre 0.2%
Bracknell Town Centre 0.4%
Byfleet Village Centre 0.5%
Camberley Town Centre 0.1%
Central London / West End 0.0%
Chertsey Town Centre 0.9%
Chobham Village Centre 0.1%
Egham Town Centre 0.8%
Guildford Town Centre 0.5%
Horsell Village Centre 0.1%
Kingston Town Centre 0.0%
New Haw Village Centre 0.2%
Ottershaw Village Centre 0.1%

Shepperton Village Centre 1.2%
Staines-upon-Thames Town  11.7%
Centre (includes Elmsleigh

Shopping Centre)
Virginia Water Village 0.1%
Centre
Walton-on-Thames Town 2.3%
Centre
West Byfleet Village Centre 0.2%
Weybridge Town Centre 4.8%
Windsor Town Centre 1.2%
Woking Town Centre 5.6%
Internet / delivery 39.3%
Claygate Village Centre 0.5%

Co-op, St Lukes Road, Old 0.0%
Windsor, Windsor

Costco, Templer Avenue, 0.1%
Farnborough

Ealing District Centre 0.1%

Pooley Green Road, Egham 0.1%

Winchester City Centre 0.3%

(Don't know / varies) 0.7%

(Don't do this type of 16.5%
shopping)

Weighted base:

Sample:
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Q17 Where do you normally do most of your household’s shopping for games & toys; pets and pet products; hobby items; sport clothing/footwear and equipment; camping goods; bicycles; and musical
instruments?

Aldi, Gogmore Lane, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 L1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chertsey

Asda, Albert Drive, 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 1.0% 2 33% 4 0.0% 0
Sheerwater, Woking

Asda, Lion Retail Park, 0.1% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 05% I 0.0% 0
Woking

M&S, Brooklands, Barnes 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wallis Drive, Weybridge

M&S, The Meadows Centre,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0

Sandhurst / Camberley

Morrisons, Monument Hill, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weybridge

Sainsbury’s Superstore, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0

Knaphill, Woking

Sainsbury’s Superstore, The 0.4% 4 0.0% 0 0.0% 0 0.0% 0 27% 1 0.0% 0 0.0% 0 1.3% 3 0.0% 0 0.0% 0 05% 0
Causeway,

Staines-upon-Thames

Sainsbury’s Superstore, The 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.4% 1 05% 1 0.0% 0 0.0% 0
Heart Shopping Centre,

Walton-on-Thames

Sainsbury’s Superstore, The 0.1% 1 0.0% 0 04% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury Centre,

Chertsey

Tesco Extra, Brooklands, 0.6% 6 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 22% 1 0.0% 0 2.5% 5 0.0% 0 0.0% 0
Barnes Wallis Drive,

Weybridge

Tesco Extra, Escot Road, 1.1% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 11 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames

Tesco Extra, Station Road, 1.5% 15 9.1% 9 58% 4  0.0% 0 1.1% 0 08% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0
Addlestone

Tesco Extra, Town Lane, 0.5% 5 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 22% 5 0.0% 0 0.0% 0 0.0% 0
Stanwell, Staines /

Ashford

Tesco Superstore, High 0.2% 2 0.0% 0 0.0% 0 0.8% 1 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, Egham

Tesco Superstore, Whitton 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2
Road, Bracknell

John Lewis, Holmers Farm 0.1% 1 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 05% 0
Way, Cressex Centre,

High Wycombe

Bourne Valley Garden 0.2% 2 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.0% 0 04% 0 0.0% 0 0.5% 1 0.0% 0 0.0% 0
Centre, Woodham,

Addlestone

Longacres Garden Centre, 0.3% 3 0.5% 0 04% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.5% 0
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Nutty Lane, Shepperton
Notcutts Garden Centre,
Laleham,
Staines-upon-Thames
Brooklands Shopping
Centre, Brooklands,
Weybridge
Bath Road Retail Park,
Slough
Lion Retail Park, Woking
The Paddock Retail Park,
Brooklands, Weybridge
The Peel Centre, Bracknell
Slough Retail Park, Bath
Road, Slough
Two Rivers Shopping
Centre,
Staines-upon-Thames
Ascot Town Centre
Bracknell Town Centre
Byfleet Village Centre
Central London / West End
Chertsey Town Centre
Cobham Village Centre
Egham Town Centre
Farnborough Town Centre
Guildford Town Centre
Horsell Village Centre
Kingston Town Centre
New Haw Village Centre
Reading Town Centre
Shepperton Village Centre
Slough Town Centre
Staines-upon-Thames Town
Centre (includes Elmsleigh
Shopping Centre)
Virginia Water Village
Centre
Walton-on-Thames Town
Centre
West Byfleet Village Centre
Weybridge Town Centre
Windsor Town Centre
Woking Town Centre
Internet / delivery
Bagshot Retail Park,
Waterers Way, Bagshot

Total

0.1%
0.8%

0.5%

32%
0.4%

0.3%
0.7%

1.8%

0.2%
0.2%
1.9%
0.1%
0.4%
0.3%
0.7%
0.5%
1.2%
0.7%
0.7%
0.2%
0.2%
1.3%
0.2%
8.0%

0.4%
0.8%

0.2%
0.3%
0.7%
3.3%
36.0%
0.0%
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Binfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0

Cardiff City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Costco, Hanworth Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.4% 1 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames

Gun Wharf Quays, 0.2% 2 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Portsmouth

Hillier Garden Centre, 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
London Road,
Sunningdale

Longacres Garden Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

London Road, Bagshot
Smyths Toys, Princes Mead, ~ 0.1% 1 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Farnborough
Waitrose, Moorbridge Road,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Maidenhead

Waterlooville Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wey Retail Park, Parvis 0.9% 9 3.6% 3 0.8% 1 0.0% 0 0.0% 0 1.7% 1 1.8% 1 0.0% 0 2.1% 4 0.0% 0 0.0% 0
Road, Byfleet, West

Byfleet

Weyfarm, Guildford Road, 0.2% 2 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ottershaw, Chertsey

Windlesham Plant Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Church Road, Windlesham

(Don't know / varies) 1.3% 13 0.0% 0 22% 1 0.0% 0 6.0% 2 35% 1 38% 2 0.0% 0 0.5% 1 1.6% 2 58% 5

(Don't do this type of 24.7% 248 303% 28 19.8% 13 243% 37 27.2% 8 20.3% 6 22.5% 11 22.0% 46 27.9% 50 202% 24 31.6% 26
shopping)

Weighted base: 1002 93 66 151 28 29 48 209 179 117 81

Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q18 Where do you normally do most of your household's shopping for furniture, carpets, other floor coverings and household textiles (includes beds, sofas, tables, etc)?

M&S, The Meadows Centre,  0.2% 2 1.0% 1 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sandhurst / Camberley

Sainsbury’s Superstore, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 5 0.0% 0 0.0% 0
Farnham Road, Slough

Sainsbury’s Superstore, The 0.1% 1 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Causeway,
Staines-upon-Thames

B&Q, Ladymeade, Guildford  0.2% 2 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0%

Homebase, Redding Way, 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 5 0.0% 0
Knaphill, Woking

Homebase, The Causeway, 0.2% 2 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0
Staines-upon-Thames

IKEA, Croydon 0.4% 4 0.0% 0 21% 1 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 1.5% 3 0.0% 0 0.0% 0

IKEA, Reading 1.1% 11 0.0% 0 6.4% 4 1.8% 3 05% 0 3.0% 1 0.0% 0  0.0% 0 0.5% 1 0.0% 0 33% 3

John Lewis, Holmers Farm 1.5% 15 0.0% 0  0.4% 0 1.7% 3 27% 1 1.3% 0 0.0% 0 09% 2 05% 1 22% 3 7.6% 6
Way, Cressex Centre,

(==}
S
S

High Wycombe
Wickes, Hawthorn Road, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 5 0.0% 0 0.0% 0 0.0% 0
Staines-upon-Thames
Wickes, Inkerman Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Knaphill, Woking
Brooklands Shopping 0.3% 3 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.5% 1 0.0% 0 0.0% 0
Centre, Brooklands,
Weybridge
Bath Road Retail Park, 0.6% 6 0.0% 0 0.0% 0 32% 5 0.0% 0 0.0% 0 0.0% 0  0.0% 0 05% 1 0.0% 0 0.5% 0
Slough
Ladymead Retail Park, 28% 28 2.0% 2 0.0% 0 0.0% 0 0.0% 0 23% 1 72% 3 0.0% 0 6.1% 11 93% 11 0.0% 0
Guildford
Lion Retail Park, Woking 1.4% 14 2.0% 2 0.0% 0 0.0% 0 0.0% 0 17% 1 33% 2 0.0% 0 0.0% 0 89% 10 0.0% 0
The Peel Centre, Bracknell 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Slough Retail Park, Bath 30% 30 25% 2 04% 0 8.8% 13 0.5% 0 0.0% 0 0.0% 0 50% 10 0.0% 0 0.0% 0 43% 3
Road, Slough
The Meadows Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Sandhurst / Camberley
Two Rivers Shopping 71% 71 29% 2 2.0% 1 11.9% 18 42% 1 12% 0 3.4% 2 21.7% 45 0.0% 0 0.0% 0 09% 1
Centre,
Staines-upon-Thames
Westgate Retail Park, Slough  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0
Addlestone Town Centre 1.5% 15 12.4% 12 2.1% 1 0.0% 0 0.0% 0 1L7% 0 0.7% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Ascot Town Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 3
Ashford Town Centre 0.3% 3 0.0% 0 39% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bracknell Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0
Brooklands Local Centre 0.2% 2 05% 0 22% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Byfleet Village Centre 0.2% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0
Camberley Town Centre 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 05% 0
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Central London / West End 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0  0.0% 0 0.0% 0 25% 5 0.0% 0 1.9% 2
Chertsey Town Centre 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Englefield Green Village 1.0% 10 0.0% 0  0.0% 0 6.7% 10 1.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Farnborough Town Centre 0.4% 4 0.0% 0 0.8% 1 0.0% 0 05% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 1.6% 2 1.9% 2
Guildford Town Centre 1.5% 15 0.0% 0 2.6% 2 23% 3 1.1% 0 0.0% 0 1.5% 1 0.0% 0 32% 6 1.6% 2 1.9% 2
High Wycombe Town 0.3% 3 0.0% 0 0.0% 0  0.0% 0 0.5% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 1.0% 1
Centre
Horsell Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0
Kingston Town Centre 49% 50 14% 1 42% 3 47% 7 0.0% 0 2.1% 1 18% 1 67% 14 10.8% 19 27% 3 05% 0
Knaphill Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.4% 0  0.0% 0 0.0% 0 1.1% 1 0.0% 0
New Haw Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Reading Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 04% 1 0.0% 0 0.0% 0 1.4% 1
Shepperton Village Centre 0.3% 3 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 13% 3 0.0% 0 0.0% 0 0.0% 0
Slough Town Centre 0.8% 8 0.0% 0 0.0% 0 48% 7  0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 09% 1
Staines-upon-Thames Town 6.8% 68 54% 5 10.1% 7 10.9% 16 13.3% 4 59% 2 22% 1 11.2% 23 35% 6 0.0% 0 42% 3
Centre (includes Elmsleigh
Shopping Centre)
Sunbury-on-Thames Town 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.4% 1 0.0% 0 0.0% 0 0.0% 0
Centre
Sunningdale / Sunninghill 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2
Villages
Thorpe Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Walton-on-Thames Town 23% 23 35% 3 04% 0  0.0% 0 0.0% 0 72% 2 04% 0 3.6% 7 5.6% 10 0.0% 0 0.0% 0
Centre
West Byfleet Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weybridge Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Windsor Town Centre 0.4% 4 0.0% 0 0.8% 1 0.8% 1 27% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2
Woking Town Centre 20% 20 62% 6 0.0% 0 0.0% 0 0.0% 0 2.1% 1 63% 3 0.0% 0 05% 1 8.6% 10 0.0% 0
Internet / delivery 21.3% 213 239% 22 327% 22 228% 34 24.9% 7 31.7% 9 24.0% 12 187% 39 227% 41 122% 14 16.3% 13
Ash Vale Village Centre 0.6% 6 0.0% 0  0.0% 0 04% 1 0.0% 0 0.0% 0 0.7% 0 0.0% 0 2.0% 4 1.1% 1 0.0% 0
Aylesbury Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0
Bagshot Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Basingstoke Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0
Dunelm, Invincible Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.4% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farnborough
Fittleworth Village Centre 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 09% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forbury Retail Park, Forbury  0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 27% 3 0.0% 0
Road, Reading
Furniture Village, Kingston 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 05% 1 0.0% 0 0.0% 0
Road, New Malden
Hersham Village Centre 0.2% 2 0.0% 0 04% 0 0.0% 0 0.0% 0 0.9% 0 04% 0 04% 1 05% 1 0.0% 0 0.0% 0
Horizon Shopping Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Solartron Road,
Farnborough
IKEA, Wembley 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Marlow Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Shannon Corner Retail Park,
Burlington Road, New
Malden

Solartron Retail Park,
Farnborough

Teddington Local Centre

Thorpe Industrial Estate,
Thorpe Lea Road, Egham

Vale Furnishers, Ash Vale,
Aldershot

Wey Retail Park, Parvis
Road, Byfleet, West
Byfleet

(Don't know / varies)

(Don't do this type of
shopping)

Weighted base:

Sample:

Total

0.1%

0.2%

0.3%
0.0%

0.0%

0.0%

7.0%
23.7%

70
237

1002
1002

Zone 1

0.0%

0.0%

0.0%
0.0%

0.0%

0.5%

15.9%
19.6%

15
18

93
100

Zone 2

0.8%

0.0%

0.0%
0.0%

0.0%

0.0%

5.9%
18.8%

—_
[\S}

66
100

Zone 3

0.0%

0.0%

2.2%
0.0%

0.0%

0.0%

2.6%
13.1%

20

151
100

Zone 4

0.0%

0.0%

0.0%
1.1%

0.0%

0.0%

3.2%
41.3%

Zone S
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
1 3.0%
12 28.9%
28
101

29
100

Zone 6

0.0%

0.4%

0.0%
0.0%

0.4%

0.0%

7.0%
34.4%

17

48
101

Zone 7

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

6.3%
18.9%

13
39

209
100

Zone 8

0.5%

0.5%

0.0%
0.0%

0.0%

0.0%

6.7%
24.3%

12
43

179
100

Zone 9

0.0%

0.5%

0.0%
0.0%

0.0%

0.0%

11.6%
31.5%

14
37

117
100

Zone 10

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

3.9%
37.7%

81
100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q19 Where do you normally do most of your household'’s shopping for DIY goods, decorating supplies and garden products (such as drills, lawn mowers, hammers, hedge cutters, garden tools, plants,
shrubs etc)?

Aldi, Gogmore Lane, 0.2% 2 0.5% 0 21% 1 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chertsey

Sainsbury’s Superstore, The 0.3% 3 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
Causeway,

Staines-upon-Thames

Tesco Extra, Station Road, 0.2% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Addlestone

Tesco Superstore, Dedworth ~ 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2
Road, Windsor

B&Q, Bath Road, Slough 22% 22 0.0% 0 0.0% 0 58% 9 32% 1 0.0% 0  0.0% 0 22% 5 27% 5 0.0% 0 32% 3
B&Q, Ladymeade, Guildford 2.1% 21 2.0% 2 0.4% 0 0.0% 0 0.0% 0 23% 1 1.5% 1 0.0% 0 6.1% 11 4.5% 5 1.9% 2
B&Q, South Road, 0.2% 2 27% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Twickenham
Homebase, New Zealand 1.5% 15 2.5% 2 1.7% 1 0.0% 0 0.0% 0 23% 1 07% 0 1.8% 4 3.6% 6 0.0% 0 0.0% 0
Avenue,
Walton-on-Thames
Homebase, Redding Way, 28% 28 0.0% 0 04% 0 0.0% 0 0.0% 0 29% 1 73% 4  0.0% 0 6.5% 12 10.3% 12 0.0% 0

Knaphill, Woking

Homebase, The Causeway, 17.0% 171 11.0% 10 22.8% 15 48.6% 73 24.9% 7 10.9% 3 0.0% 0 26.5% 55 0.0% 0 0.0% 0 8.0% 6
Staines-upon-Thames

Wickes, Hawthorn Road, 6.6% 66 7.1% 7 77% 5 11.2% 17 5.8% 2 3.8% 1 0.0% 0 14.0% 29 2.0% 4 0.0% 0 23% 2
Staines-upon-Thames

Wickes, Inkerman Road, 47% 47 11.1% 10 0.0% 0 0.0% 0 1.1% 0 94% 3 13.0% 6 0.9% 2 25% 4 182% 21 0.0% 0
Knaphill, Woking

Bourne Valley Garden 1.5% 15 39% 4 0.0% 0 0.0% 0 0.0% 0 12% 0 35% 2 0.0% 0 3.0% 5 38% 4 0.0% 0
Centre, Woodham,

Addlestone

Longacres Garden Centre, 0.7% 7 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0 1.5% 1 09% 2 0.5% 1 1.6% 2 1.0% 1
Nutty Lane, Shepperton

Notcutts Garden Centre, 1.0% 10 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 8 0.0% 0 0.0% 0 0.5% 0
Laleham,

Staines-upon-Thames

Squire's Garden Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Burwood Road, Hersham

Squire's Garden Centre, 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 69% 8 0.0% 0
Littlewick Road, Woking

Squire's Garden Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.5% 0 23% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lyne, Chertsey

Squire's Garden Centre, 0.3% 3 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 3 0.0% 0 0.0% 0 0.0% 0
Upper Halliford,

Shepperton

Weybridge Garden Centre, 0.6% 6 1.0% 1 21% 1 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 2.0% 4 0.0% 0 0.0% 0
Weybridge, Addlestone

Brooklands Shopping 0.4% 4 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
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Centre, Brooklands,
Weybridge
Bath Road Retail Park,
Slough
Ladymead Retail Park,
Guildford
The Paddock Retail Park,
Brooklands, Weybridge
The Peel Centre, Bracknell
Two Rivers Shopping
Centre,
Staines-upon-Thames
Apex Retail Park,
Twickenham
Addlestone Town Centre
Ascot Town Centre
Bracknell Town Centre
Brooklands Local Centre
Byfleet Village Centre
Egham Town Centre
Farnborough Town Centre
Horsell Village Centre
Knaphill Village Centre
New Haw Village Centre
Ottershaw Village Centre
Shepperton Village Centre
Staines-upon-Thames Town
Centre (includes Elmsleigh
Shopping Centre)
Sunbury-on-Thames Town
Centre
Sunningdale / Sunninghill
Villages
Virginia Water Village
Centre
Walton-on-Thames Town
Centre
West Byfleet Village Centre
Weybridge Town Centre
Windsor Town Centre
Woking Town Centre
Internet / delivery
B&Q, Beverley Way, New
Malden
B&Q, Glencoe Road,
Yeading, Hayes
B&Q, Invincible Road,

Total

0.7%

0.8%

0.9%

0.1%
0.2%

0.1%

0.3%

0.2%
1.5%
0.0%
0.9%
8.8%
0.2%

0.5%

0.0%

—_

~

W = —_
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Zone 1

1.0%
0.0%
4.2%

0.0%
0.0%

0.0%

2.4%
0.0%
0.0%
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0.0%
0.0%
0.0%
0.0%
0.0%
1.0%
0.0%
0.0%
0.5%

0.0%
0.0%
0.0%
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0.0%
0.0%
0.0%
0.5%
4.0%
0.0%
0.0%

0.0%
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0.0%
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0.0%

4.4%
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0.0%

0.0%
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Zone 4

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
53%
0.0%
0.0%
2.7%
0.0%
0.0%
4.1%
0.0%
0.0%

0.0%

Zone S

0 0.0%

0 0.0%

0 04%

0.0%
0.0%

S o

S

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
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0.9%

0 0.0%
0 0.0%
1 0.0%
0 0.0%
0 04%
1 43%
0  0.0%
0 43%
1 27%
0 23%
0 0.0%

0 04%
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S

SO DD OO~ DD

Zone 6

0.0%
3.7%
0.4%

0.0%
0.0%

0.0%

0.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
3.4%
15.0%
0.0%
0.0%
0.0%

0.0%
0.0%
0.0%
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3.7%
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0.0%
0.7%
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S
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0.0%
0.4%
0.0%

0.0%
0.9%

0.9%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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0.0%
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4.0%
7.6%
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0.0%
0.0%
0.4%
0.0%
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1.0%
2.5%
2.5%
0.0%
0.0%
2.7%
0.0%
0.0%
0.0%
0.5%
1.5%

0.0%
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0.0%
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0.5%
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5.5%
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0.0%
1.1%
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0.0%
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Farnborough

B&Q, Kingston Road, 0.7% 7 27% 1.7% 0.0% 0.0% 0 0.0% 0  0.0% 0.4% 1.5% 3 0.0% 0.0%

Leatherhead

Brooklands Industrial Park, 0.6% 6 1.0% 0.0% 0.0% 0.0% 0 0.0% 0  0.0% 0.0% 2.7% 5 0.0% 0.0%

Weybridge

Goldsworth Park Trading 0.6% 6 0.0% 0.0% 0.0% 0.0% 0 3.5% 1 0.0% 0.0% 0.0% 0 44% 0.0%

Estate, Kestrel Way,

Woking

Hillier Garden Centre, 0.2% 2 0.0% 0.0% 0.0% 0.0% 0 0.0% 0  0.0% 0.0% 0.0% 0 0.0% 2.4%

London Road,

Sunningdale

Homebase, Kingston Road, 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0  0.0% 0.0% 0.5% 1 0.0% 0.0%

New Malden

Homebase, Twickenham 0.2% 2 27% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0.0%

Road, Twickenham

Homebase, Wokingham 0.4% 4 0.0% 0.0% 0.0% 0.0% 0 0.0% 0  0.0% 0.0% 0.0% 0 0.0% 4.3%

Road, Bracknell

Longacres Garden Centre, 0.1% 1 0.0% 0.0% 0.4% 0.5% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 0.5%

London Road, Bagshot

Morley Hardware, Trumps 0.0% 0 0.0% 0.0% 0.0% 0.5% 0 0.0% 0  0.0% 0.0% 0.0% 0 0.0% 0.0%

Green Road, Virginia

Water

Old Windsor Village Centre 0.2% 2 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0.0% 0 0.0% 2.5%

Screwfix, Access Business 1.2% 12 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 42% 0.0% 5.6% 10 0.0% 0.0%

Park, Byfleet

Screwfix, Ascot Business 0.4% 4 0.0% 0.0% 0.0% 0.0% 0 0.0% 0  0.0% 0.0% 0.0% 0 0.0% 4.7%

Park, Lyndhurst Road,

Ascot

Screwfix, Cologne Court, 0.2% 2 1.5% 0.0% 0.0% 0.0% 0 0.0% 0 04% 0.0% 0.5% 1 0.0% 0.0%

Brooklands Close,

Sunbury-on-Thames

Screwfix, Kestrel Way, 0.5% 5 2.0% 0.0% 0.0% 0.0% 0 09% 0  0.0% 0.0% 0.0% 0 22% 0.0%

Woking

Scrrwfix, Thorpe Industrial 1.1% 11 0.0% 0.8% 1.7% 2.6% 1 3.0% 1 0.0% 3.1% 0.0% 0 0.0% 0.0%

Estate, Thorpe Lea Road,

Egham

Shannon Corner Retail Park,  0.7% 7 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 2.4% 1.0% 2 0.0% 0.5%

Burlington Road, New

Malden

Travis Perkins, Byron Road, 0.0% 0 0.5% 0.0% 0.0% 0.0% 0 0.0% 0  0.0% 0.0% 0.0% 0 0.0% 0.0%

Addlestone

Waterside Trading Estate, 0.7% 7 44% 3.8% 0.0% 0.0% 0 22% 1 0.0% 0.0% 0.0% 0 0.0% 0.0%

Hamm Moor Lane,

Weybridge

Wickes, Hampton Road 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.4% 0.0% 0 0.0% 0.0%

West, Feltham

Wickes, Invincible Road, 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 09% 0 0.0% 0.0% 0.0% 0 0.0% 0.0%
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Farnborough
Wickes, Western Road, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 3
Bracknell
Wickes, Woodbridge Road, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 3 0.0% 0
Guildford
Woking Garden Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 05% 1 0.0% 0
Egley Road, Mayford
(Don't know / varies) 53% 54 6.1% 6 3.7% 2 38% 6 6.7% 2 15% 2 22% 1 22% 5 72% 13 12.5% 15 2.8% 2
(Don't do this type of 18.0% 181 18.7% 17 27.0% 18 13.4% 20 30.0% 8 28.0% 8 25.6% 12 98% 20 17.6% 32 11.7% 14 375% 31
shopping)
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q20 Where do you normally do most of your household's shopping on all goods for personal care, including electric appliances (e.g. electric razors, hair dryers, curling tongs, electric toothbrishes),
non-electric appliances (e.g. scissors, hand razors, bathroom scales), cosmetics, perfume, toothpaste, aftershave, sun tan lotions, etc.)?

Aldi, Bridge Street, 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 4 0.0% 0 0.0% 0 0.0% 0
Walton-on-Thames

Aldi, Gogmore Lane, 0.3% 3 0.0% 0 0.8% 1 09% 1 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chertsey

Asda, Albert Drive, 12% 12 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 87% 10 0.0% 0
Sheerwater, Woking

Asda, Lion Retail Park, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 3 0.0% 0
Woking

Asda, Telford Drive, Slough  0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 09% 1
M&S, Brooklands, Barnes 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0  0.0% 0 0.5% 1 0.0% 0 0.0% 0
Wallis Drive, Weybridge

M&S, Two Rivers Shopping ~ 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre,

Staines-upon-Thames

Morrisons, Goldsworth 0.7% 7 0.0% 0  0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0  0.0% 0 0.0% 0 59% 7  0.0% 0
Road, Woking

Morrisons, Monument Hill, 1.0% 10 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.4% 0 0.4% 0 0.0% 0 52% 9 0.0% 0 0.0% 0
Weybridge

Sainsbury’s Superstore, 0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 1.4% 1
Bagshot Road, Ringmead,

Bracknell

Sainsbury’s Superstore, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bridgeway, Cobham

Sainsbury’s Superstore, 0.6% 6 0.0% 0  0.0% 0 0.0% 0 0.0% 0 04% 0 1.5% 1 0.0% 0 0.0% 0 48% 6 0.0% 0
Knaphill, Woking

Sainsbury’s Superstore, St 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.4% 1 0.0% 0 0.0% 0 0.0% 0
Clares, Hampton Hill,

Hampton

Sainsbury’s Superstore, The 44% 44 0.0% 0 0.8% 1 17.7% 27 2.1% 1 09% 0  0.0% 0 58% 12 0.0% 0 0.0% 0 43% 4
Causeway,

Staines-upon-Thames

Sainsbury’s Superstore, The 0.6% 6 0.0% 0 92% 6 0.0% 0 0.0% 0 04% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury Centre,

Chertsey

Sainsbury’s Superstore, 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Woking Shopping Centre,

Woking

Tesco Extra, Brooklands, 26% 26 2.0% 2 0.0% 0 0.0% 0 22% 1 0.8% 0 18.4% 9 0.0% 0 72% 13 1.1% 1 0.0% 0
Barnes Wallis Drive,

Weybridge

Tesco Extra, Escot Road, 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 8 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames

Tesco Extra, Station Road, 6.5% 65 32.0% 30 262% 17 0.0% 0 6.3% 2 312% 9 4.0% 2 0.0% 0 2.0% 4 11% 1 0.0% 0
Addlestone
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Tesco Extra, The Meadows
Centre, Sandhurst /
Camberley

Tesco Extra, Town Lane,
Stanwell, Staines /
Ashford

Tesco Superstore, Dedworth
Road, Windsor

Tesco Superstore, High
Street, Egham

Tesco Superstore, Warfield,
Bracknell

Tesco Superstore, Whitton
Road, Bracknell

Waitrose, Church Road,
Egham

Waitrose, Goldsworth Park,
Woking

Waitrose, Hersham,
Walton-on-Thames

Waitrose, High Street,
Weybridge

Waitrose, London Road,
Sunningdale

Waitrose, Station Approach,
West Byfleet

John Lewis, Holmers Farm
Way, Cressex Centre,
High Wycombe

Brooklands Shopping
Centre, Brooklands,
Weybridge

Lion Retail Park, Woking

The Paddock Retail Park,
Brooklands, Weybridge

Slough Retail Park, Bath
Road, Slough

Two Rivers Shopping
Centre,
Staines-upon-Thames

Addlestone Town Centre

Ascot Town Centre

Ashford Town Centre

Bracknell Town Centre

Brooklands Local Centre

Byfleet Village Centre

Camberley Town Centre

Total

0.1%

0.1%

0.3%

2.3%

0.5%

0.3%

1.2%

0.4%

0.1%

0.5%

0.4%

0.7%

0.2%

1.8%

0.1%
1.1%

0.0%

4.7%

1.1%
0.7%
0.1%
0.4%
0.2%
0.9%
0.1%
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0.0%
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0.0%
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0.0%

0.0%

0.0%
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0.0%
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0.0%
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0.0%
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0.0%

0.4%

0.0%

0.0%
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0.0%
0.4%
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0.0%
0.0%
0.0%
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0.0%
0.0%
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Zone 3

0.0%

0.0%

0.0%

14.3%

0.0%

0.0%

4.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

4.4%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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Zone 4

0.0%

0.0%

0.0%

2.1%

0.0%

0.0%

1.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

0.0%
0.0%

0.0%

2.7%

0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Zone S
0 0.0%
0 0.0%
0 0.0%
1 0.0%
0 23%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 09%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
1 0.0%
0 04%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%

[=ReleNel=R=R=]

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

6.0%

0.0%

3.2%

0.0%
4.1%

0.0%

0.0%

0.7%
0.0%
0.0%
0.0%
2.0%
0.7%
0.0%

SO~ OO O

Zone 7

0.0%

0.4%

0.0%

0.0%

0.0%

0.0%

1.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.4%

0.0%

19.0%

0.0%
0.0%
0.4%
0.0%
0.0%
0.0%
0.0%
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Zone 8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.5%

2.5%

0.0%

0.5%

0.5%

9.0%

0.0%
3.6%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
4.6%
0.0%

SO OO OO

Zone 9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

33%

0.0%

0.0%

0.0%

2.9%

0.0%

0.5%

0.5%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%
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Zone 10

1.0%

0.0%

3.4%

0.5%

52%

4.2%

1.4%

0.0%

0.0%

0.0%

4.3%

0.0%

0.9%

0.0%

0.0%
0.0%

0.5%

0.0%

0.0%
8.8%
0.0%
52%
0.0%
0.0%
0.0%

oo OO
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Central London / West End 0.8% 8 0.0% 0 22% 1 0.0% 0 27% 1 27% 1 0.0% 0 24% 5 0.0% 0 0.0% 0 0.0% 0

Chertsey Town Centre 0.2% 2 0.0% 0 24% 2 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cobham Village Centre 0.1% I 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0

Egham Town Centre 12% 12 0.0% 0 0.8% 1 62% 9 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2

Guildford Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0

Horsell Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0

Kingston Town Centre 1.0% 10 2.5% 2 2.6% 2 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 27% 5 1.1% 1 0.0% 0

New Haw Village Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ottershaw Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Reading Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0

Shepperton Village Centre 0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 37% 8 0.0% 0 0.0% 0 0.0% 0

Staines-upon-Thames Town 9.9% 100 6.9% 6 9.6% 6 272% 41 11.5% 3 3.8% 1 0.0% 0 17.7% 37 0.0% 0 0.0% 0 52% 4
Centre (includes Elmsleigh
Shopping Centre)

Sunningdale / Sunninghill 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1
Villages

Virginia Water Village 0.1% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Walton-on-Thames Town 13% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 04% 0 22% 5 4.6% 8 0.0% 0 0.0% 0
Centre

West Byfleet Village Centre  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Weybridge Town Centre 21% 21 3.0% 3 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.1% 18  0.0% 0 0.0% 0

Windsor Town Centre 1.3% 13 0.0% 0 0.0% 0 27% 4 31% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 99% 8

Woking Town Centre 53% 54 3.0% 3 25% 2 0.0% 0 0.0% 0 11.6% 3 12.6% 6 0.0% 0 4.6% 8 255% 30 19% 2

Abroad 0.1% 1 0.0% 0 0.0% 0 0.0% 0 L1% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0

Internet / delivery 27.0% 271 27.8% 26 248% 16 158% 24 47.0% 13 30.5% 9 248% 12 34.1% 71 298% 53 288% 34 151% 12

Co-op, The Broadway, New  0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.1% 2 0.0% 0 0.0% 0 29% 3 0.0% 0
Haw

Costco, Hanworth Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames

Costco, Templer Avenue, 0.2% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
Farnborough

Lidl, Whitehorse Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2
Croydon

Old Windsor Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0

Sheerwater Village Centre 0.1% 1 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Old Woking 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, West Byfleet

(Don't know / varies) 25% 25 1.0% 1 04% 0 1.7% 3 43% 1 0.0% 0 22% 1 0.0% 0 59% 11 27% 3 67% 5

(Don't do this type of 6.5% 66 7.8% 7 10.7% 7 4.8% 7 8.8% 2 2.5% 1 7.8% 4 57% 12 5.0% 9 4.8% 6 129% 10
shopping)

Weighted base: 1002 93 66 151 28 29 48 209 179 117 81

Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q21 Where do you normally do most of your household's shopping for medical goods (e.g. drugs, medicine), other pharmaceutical products (e.g. vitamins, plasters, thermometers, bandages, syringes); and
therapeutic appliances / equipment (e.g. spectacles, contact lenses, hearing aids, wheelchairs, etc.)?

Aldi, Birch Hill Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 24% 2
Bracknell

Aldi, Gogmore Lane, 0.6% 6 0.5% 0 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 2.0% 4 0.0% 0 0.0% 0
Chertsey

Asda, Albert Drive, 0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sheerwater, Woking

Asda, Lion Retail Park, 0.3% 3 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 27% 3 0.0% 0
Woking

Asda, Telford Drive, Slough ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Lidl, The Paddock Retail 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 2.0% 4 0.0% 0 0.0% 0
Park, Weybridge

Morrisons, Goldsworth 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 39% 5 0.0% 0
Road, Woking

Morrisons, Monument Hill, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Weybridge

Sainsbury’s Superstore, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Bagshot Road, Ringmead,
Bracknell

Sainsbury’s Superstore, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 04% 0  0.0% 0 0.0% 0 43% 5 0.0% 0

Knaphill, Woking

Sainsbury’s Superstore, The 24% 24 0.0% 0  0.0% 0 53% 8 3.1% 1 0.0% 0 0.0% 0 63% 13 0.0% 0 0.0% 0 25% 2
Causeway,

Staines-upon-Thames

Sainsbury’s Superstore, The 0.3% 3 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.4% 1 1.0% 2 0.0% 0 0.0% 0
Heart Shopping Centre,

Walton-on-Thames

Sainsbury’s Superstore, The 0.4% 4 05% 0 43% 3 0.0% 0 0.0% 0 12% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury Centre,

Chertsey

Tesco Extra, Brooklands, 1.7% 17 0.0% 0  0.0% 0 0.0% 0 22% 1 1.3% 0 11.2% 5 0.0% 0 51% 9 1.1% 1 0.0% 0
Barnes Wallis Drive,

Weybridge

Tesco Extra, Escot Road, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 5 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames

Tesco Extra, Station Road, 6.0% 60 43.8% 41 14.1% 9 0.0% 0 0.5% 0 30.3% 9 0.0% 0  0.0% 0 0.0% 0 1.1% 1 0.0% 0
Addlestone

Tesco Extra, Town Lane, 0.8% 8 0.0% 0 0.4% 0 0.4% 1 0.0% 0 0.0% 0 0.0% 0 32% 7 0.0% 0 0.0% 0 1.0% 1
Stanwell, Staines /

Ashford

Tesco Superstore, Dedworth ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.5% 0
Road, Windsor

Tesco Superstore, High 0.7% 7 0.0% 0 0.0% 0 41% 6 0.0% 0 04% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.5% 0
Street, Egham

Tesco Superstore, Warfield, 0.2% 2 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 24% 2
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Bracknell
Tesco Superstore, Whitton 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Road, Bracknell
Waitrose, London Road, 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sunningdale
Waitrose, Station Approach, 0.8% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 2.0% 4 29% 3 0.0% 0
West Byfleet
Brooklands Shopping 0.8% 8 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 35% 6 05% 1 0.0% 0
Centre, Brooklands,
Weybridge
Two Rivers Shopping 30% 30 0.0% 0  0.0% 0 0.0% 0 27% 1 0.0% 0 0.0% 0 139% 29 0.0% 0 0.0% 0 0.0% 0
Centre,
Staines-upon-Thames
Addlestone Town Centre 1.9% 19 158% 15 54% 4 0.0% 0 0.0% 0 27% 1 07% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ascot Town Centre 1.7% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 21.3% 17
Ashford Town Centre 0.1% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0
Bracknell Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2
Byfleet Village Centre 26% 26 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 147% 26 0.0% 0 0.0% 0
Camberley Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0
Central London / West End 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chertsey Town Centre 37% 38 1.0% 1 544% 36 0.0% 0 1.0% 0 13% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chobham Village Centre 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 54% 6 0.0% 0
Cobham Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Egham Town Centre 8.6% 8 0.0% 0 0.0% 0 512% 77 121% 3 0.0% 0 0.0% 0 1.8% 4 0.0% 0 0.0% 0 14% 1
Englefield Green Village 0.4% 4 0.0% 0 0.0% 0 29% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Guildford Town Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 3 0.0% 0
Horsell Village Centre 27% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 233% 27 0.0% 0
Kingston Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0
New Haw Village Centre 32% 32 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 449% 22 0.0% 0 52% 9 0.0% 0 0.0% 0
Ottershaw Village Centre 1.5% 15 3.5% 3 1.7% 1 0.0% 0 0.0% 0 37.7% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shepperton Village Centre 53% 53 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 253% 53 0.0% 0 0.0% 0 0.0% 0
Staines-upon-Thames Town 79% 79 45% 4 24% 2 13.6% 21 4.8% 1 2.6% 1 0.0% 0 222% 46 0.0% 0 0.0% 0 47% 4
Centre (includes Elmsleigh
Shopping Centre)
Sunningdale / Sunninghill 1.7% 17 0.0% 0  0.0% 0 22% 3 0.0% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 17.0% 14
Villages
Virginia Water Village 1.4% 14 0.0% 0  0.0% 0  04% 1 47.7% 13 0.9% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Walton-on-Thames Town 1.2% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 5 25% 5 2% 3 0.0% 0
Centre
West Byfleet Village Centre 1.9% 19 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 64% 3 0.0% 0 85% 15 0.5% 1 0.0% 0
Weybridge Town Centre 71% 71 2.0% 2 0.0% 0 0.0% 0 0.0% 0 04% 0 1.8% 1 0.0% 0 38.1% 68 0.0% 0 0.0% 0
Windsor Town Centre 1.1% 11 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.8% 10
Woking Town Centre 4.1% 41 1.0% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 1 71% 3 0.0% 0 1.0% 2 282% 33 14% 1
Internet / delivery 10.3% 103 12.2% 11 33% 2 13% 11 22.7% 6 9.9% 3 45% 2 183% 38 54% 10 9.8% 11 94% 8
Co-op, The Broadway, New 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Haw

Co-op, Thurlestone Parade, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0
High Street, Shepperton

Oatlands Village Centre 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 5 0.0% 0 0.0% 0

Old Windsor Village Centre 0.7% 7 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 84% 7

Pooley Green Road, Egham 0.7% 7 0.0% 0 0.0% 0 45% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sheerwater Village Centre 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 34% 4 0.0% 0

St Peter's Hospital, Guildford ~ 0.1% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, Lyne, Chertsey

Tesco Express, Old Woking 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, West Byfleet

Westlake Pharmacy, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0
Wheatsheaf Lane,
Staines-upon-Thames

Windlesham Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Don't know / varies) 1.7% 17 25% 2 31% 2 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 42% 8 4.6% 5 0.0% 0

(Don't do this type of 49% 50 113% 11 62% 4 77% 12 279% 1 3.8% 1 11.4% 5 24% 5 0.0% 0 22% 3 10.3% 8
shopping)

Weighted base: 1002 93 66 151 28 29 48 209 179 117 81

Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Q22 Where do you normally do most of your household's shopping on all other goods including jewellery & watches; glassware, china, tableware and household utensils and other personal effects (e.g.
travel goods, suitcases, prams, sunglasses)?

Aldi, Gogmore Lane, 0.0% 0 0.0% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chertsey
Asda, Albert Drive, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 3 0.0% 0

Sheerwater, Woking

M&S, Brooklands, Barnes 0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0  0.0% 0 0.5% 1 0.0% 0 0.0% 0
Wallis Drive, Weybridge

Morrisons, Goldsworth 0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.1% 1 0.0% 0
Road, Woking

Sainsbury’s Superstore, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Bridgeway, Cobham

Sainsbury’s Superstore, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Knaphill, Woking

Tesco Extra, Brooklands, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0
Barnes Wallis Drive,

Weybridge

Tesco Extra, Escot Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 2 0.0% 0 0.0% 0 0.0% 0
Sunbury-on-Thames

Tesco Extra, Station Road, 0.4% 4 1.5% 1 04% 0 0.0% 0 0.0% 0 4.6% 1 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Addlestone

Tesco Extra, Town Lane, 1.0% 10 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 10 0.0% 0 0.0% 0 0.0% 0
Stanwell, Staines /

Ashford

Tesco Superstore, Dedworth ~ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Road, Windsor

Tesco Superstore, High 0.4% 4  0.0% 0 0.0% 0 27% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, Egham

Waitrose, Wood Street, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0
Kingston

IKEA, Croydon 0.1% 1 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
IKEA, Reading 0.6% 6 1.0% 1 43% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0
John Lewis, Holmers Farm 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0
Way, Cressex Centre,

High Wycombe

Bourne Valley Garden 0.1% 1 0.0% 0 0.0% 0 04% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Woodham,

Addlestone

Brooklands Shopping 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.4% 0 0.0% 0 0.5% 1 0.0% 0 0.0% 0
Centre, Brooklands,

Weybridge

Lion Retail Park, Woking 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 2.0% 4 05% 1 0.0% 0
The Paddock Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brooklands, Weybridge

Two Rivers Shopping 1.5% 15 0.0% 0 0.8% 1 1.8% 3 0.0% 0 21% 1 0.0% 0 54% 11 0.0% 0 0.0% 0 0.0% 0
Centre,
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Staines-upon-Thames
Westfield London,

Shepherds Bush
Addlestone Town Centre
Ascot Town Centre
Bracknell Town Centre
Brooklands Local Centre

Central London / West End

Chertsey Town Centre
Cobham Village Centre
Egham Town Centre
Guildford Town Centre
Horsell Village Centre
Kingston Town Centre

New Haw Village Centre

Reading Town Centre

Staines-upon-Thames Town
Centre (includes Elmsleigh

Shopping Centre)

Sunningdale / Sunninghill

Villages
Virginia Water Village
Centre

Walton-on-Thames Town

Centre

West Byfleet Village Centre

Weybridge Town Centre
Windsor Town Centre
Woking Town Centre
Abroad

Internet / delivery
Brighton City Centre
Chichester Town Centre

Dovehouse Fine Antiques

Fair, Reigate Road,
Dorking
Gun Wharf Quays,
Portsmouth
Hillier Garden Centre,
London Road,
Sunningdale
Watford Town Centre
(Don't know / varies)
(Don't do this type of
shopping)
Weighted base:
Sample:

Total
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0.0%
0.1%
0.3%
0.1%
2.6%
0.2%
0.0%
1.0%
2.0%
0.3%
53%
0.1%
0.3%
9.3%

0.1%
0.0%
0.5%
0.0%
0.4%
1.1%

32%
0.5%

21.7%

0.4%
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0.1%
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37.7%
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42.1%

Zone S
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
3 4.0%
0 0.0%
0 0.0%
1 0.0%
0 48%
0 0.0%
0 3.6%
0 0.0%
0 0.0%
2 47%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 21%
1 0.0%
0 10.3%
0 0.0%
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q23 Have you changed any of your NON FOOD shopping habits as a result of the COVID-19 pandemic?

Yes 39.0% 391 357% 33 27.0% 18 35.5% 54 40.5% 11 39.7% 12 37.2% 18 43.8% 91 453% 81 344% 40 403% 33
No 61.0% 611 643% 60 73.0% 48 64.5% 97 59.5% 17 60.3% 18 62.8% 30 562% 117 54.7% 98 65.6% 77 59.7% 49
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100

Q24 How have your NON FOOD shopping habits changed as a result of the COVID-19 pandemic? [MR]
Those that said 'Yes'at Q23

Shop more online in general ~ 68.1% 266 52.1% 17 55.6% 10 854% 46 90.9% 10 74.2% 9 62.2% 11 72.5% 66 60.6% 49 71.8% 29 57.5% 19
Shop less frequently in 258% 101 26.4% 9 21.3% 4 9.7% 5 14.0% 2 20.4% 2 28.0% 5 245% 22 35.6% 29 28.0% 11 353% 12
general for non-food
goods
Shop less online in general 3.3% 13 7.0% 2 15.4% 3 0.0% 0 65% 1 0.0% 0 99% 2 0.0% 0 59% 5 1.5% 1 0.0% 0
Shop more locally 1.8% 7 42% 1 62% 1 0.0% 0 27% 0 21% 0  0.0% 0 1.0% 1 0.0% 0 8.0% 3 0.0% 0
Use click and collect more 1.5% 6 0.0% 0 1.5% 0 2.5% 1 1.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.1% 4
frequently
Spend less 0.6% 2 57% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0
Carry out more bulk 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 59% 2

non-food shopping
Use different physical shops ~ 0.4% 2 28% 1 15% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
generally for non-food

shopping

Use cheaper shops 0.4% 1 0.0% 0 7.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shop less in town centres 0.3% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 1 0.0% 0
Don’t browse in stores 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.1% 0
anymore

Shop more at retail parks 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Stay away from certain 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
places because they're

busy / higher risk of Covid

Shop more frequently in 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 57% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
general for non-food

goods

Shop at quieter / less busy 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0
times of the day
Buy more cleaning products  0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Don't know / varies) 22% 8 7.5% 2 0.0% 0 50% 3 0.0% 0 4.4% 1 53% 1 0.0% 0 23% 2 0.0% 0 0.0% 0
Weighted base: 391 33 18 54 11 12 18 91 81 40 33
Sample: 364 33 30 33 37 36 35 41 40 41 38
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Meanscore: [Number of visits per week]

Q25 How often do you or your household visit Egham Town Centre for shopping?

7 days a week 0.6% 6 0.0% 0  0.0% 0 3.6% 5 22% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
4-6 days a week 1.0% 10 0.0% 0  0.0% 0 6.1% 9 1.6% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2-3 days a week 54% 54 0.0% 0 0.0% 0 288% 43 85% 2 04% 0  0.0% 0 1.3% 3 25% 5 0.0% 0 05% 0
One day a week 6.5% 66 1.0% 1 04% 0 252% 38 83% 2 39% 1 0.0% 0 81% 17 0.0% 0 0.0% 0 7.4% 6
Every two weeks 3.0% 30 0.0% 0 3.4% 2 88% 13 16.0% 4 47% 1 04% 0 09% 2 1.0% 2 0.0% 0 6.0% 5
Monthly 51% 51 1.0% 1 1.7% 1 11.9% 18 18.1% 5 55% 2 1.8% 1 48% 10 2.0% 4 05% 1 11.3% 9
Once every two months 22% 22 05% 0 29% 2 3.6% 5 71.5% 2 1.3% 0 3.7% 2 27% 6 1.0% 2 05% I 28% 2
Three-four times a year 43% 43 2.0% 2 21% 1 23% 3 8.0% 2 59% 2 2.6% 1 6.7% 14 32% 6 29% 3 9.8% 8
Once a year 27% 27 35% 3 5.0% 3 04% I 37% 1 123% 4 23% 1 1.3% 3 31% 6 1.1% I 58% 5
Less often 35% 35 35% 3 2.6% 2 0.0% 0 2.6% 1 44% 1 33% 2 99% 21 0.0% 0 1.6% 2 53% 4
Never 65.1% 652 88.5% 83 81.1% 54 89% 13 21.4% 6 59.4% 17 85.9% 41 63.4% 132 872% 156 92.8% 109 502% 41
(Don’t know) 0.1% 1 0.0% 0  0.0% 0 04% I 1.1% 0  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Varies) 0.4% 4 0.0% 0 0.8% 1 0.0% 0 1.1% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.5% I 1.0% 1
Mean: 0.33 0.02 0.03 1.62 0.69 0.20 0.01 0.14 0.08 0.01 0.16
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q26 What do you like about Egham Town Centre? [MR]
Not those that said 'Never' at Q25

Close to home 20.7% 72 30.6% 3 0.0% 0 39.7% 55 17.4% 4 6.6% 1 25% 0 12% 1 0.0% 0 0.0% 0 21.6% 9
Good food stores 11.9% 42 0.0% 0 27.0% 3 14.0% 19 21.8% 5 11.5% 1 53% 0 8.6% 7 0.0% 0 0.0% 0 14.2% 6
Easy to park 71% 25 8.9% 1 89% 1 8.1% 11 87% 2 42% 0  0.0% 0 48% 4 8.0% 2 73% 1 75% 3
Good range of non-food 70% 25 0.0% 0 89% 1 6.8% 9 6.7% 1 51% 1 0.0% 0 5.0% 4  8.0% 2 73% 1 143% 6
shops
Good pubs, cafés or 6.8% 24 0.0% 0 132% 2 53% 7 4.0% 1 53% 1 0.0% 0 98% 7 8.0% 2 73% 1 89% 4
restaurants
Waitrose store 59% 21 42% 0 0.0% 0 25% 3 3.6% 1 0.0% 0  0.0% 0 20.6% 16  0.0% 0 0.0% 0 0.0% 0
Good charity shops 57% 20 89% 1 45% 1 62% 9 2.0% 0  0.0% 0 13.0% 1 1.2% 1 38% 1 14.6% 1 13.2% 5
Good range of independent 4.7% 17 0.0% 0  0.0% 0 63% 9 1.3% 0 1.0% 0 0.0% 0 6.1% 5 0.0% 0 73% 1 57% 2
shops
Close to friends or relatives 4.7% 16  0.0% 0 0.0% 0 05% 1 7.0% 2 11.5% 1 39.1% 3 0.0% 0 0.0% 0 73% 1 23.4% 9
Attractive environment / nice ~ 4.4% 15 89% 1 15.5% 2 28% 4 3.4% 1 2.0% 0 0.0% 0 73% 6 0.0% 0 15.5% 1 1.8% 1
place
Good facilities 4.2% 15 0.0% 0 0.0% 0 48% 7 88% 2 10.5% 1 0.0% 0 48% 4 0.0% 0 0.0% 0 27% 1
Quiet 3.9% 14 89% 1 0.0% 0 58% 8 1.4% 0 95% 1 0.0% 0 37% 3 0.0% 0 0.0% 0 09% 0
Compact 3.4% 12 0.0% 0 45% 1 38% 5 48% 1 1.0% 0 0.0% 0 50% 4 0.0% 0 0.0% 0 28% 1
Good pedestrianised areas 2.7% 9 42% 0 0.0% 0 25% 3 07% 0 0.0% 0  0.0% 0 12% 1 0.0% 0 47.9% 4 09% 0
Nice atmosphere / friendly 2.4% 9 0.0% 0  0.0% 0 43% 6 1.4% 0 11.5% 1 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0
people
Easy to get to by car 2.2% 8 0.0% 0 0.0% 0  0.0% 0 0.0% 0 53% 1 39.1% 3 0.0% 0 0.0% 0 0.0% 0 10.7% 4
Close to work 1.4% 5 42% 0 0.0% 0 28% 4 0.0% 0 53% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Traditional 1.3% 5 0.0% 0 0.0% 0 09% 1 34% 1 1.0% 0 53% 0 12% 1 0.0% 0 15.5% 1 0.0% 0
The market 0.9% 3 0.0% 0 0.0% 0 24% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easy to get to by bus 0.8% 3 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 13.0% 1 0.0% 0 0.0% 0 0.0% 0 47% 2
Iceland store 0.8% 3 21.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
Free car parking 0.8% 3 0.0% 0 0.0% 0 19% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Makes a change from other 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 2
places
Familiar / know where 0.5% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 47% 2
everything is
Traffic free shopping centre 0.4% 2 0.0% 0 0.0% 0 05% 1 07% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1
Can get everything youneed  0.4% 1 89% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
there
Safe and secure 0.4% 1 0.0% 0 0.0% 0 09% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M&Co store 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0
Tesco store 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easy to get to by bike 0.2% 1 0.0% 0 0.0% 0 0.0% 0 3.4% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good leisure centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nice and lively 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / very little) 24.7% 86 21.4% 2 22.0% 3 159% 22 192% 4 10.8% 1 27.0% 2 36.7% 28 80.2% 18 73% 1 12.4% 5
(Dont know) 3.7% 13 0.0% 0 21% 0 05% 1 49% 1 16.2% 2 0.0% 0 73% 6 8.0% 2 73% 1 28% 1
Weighted base: 350 11 12 138 22 12 7 76 23 8 41
Sample: 353 11 19 92 79 32 10 39 10 8 53
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Q27 What could be improved about Egham Town Centre that would make you visit more often? [MR]

More / better parking

More independent shops

More clothes shops

Free car parking

More national multiple shops
/ High Street shops

More / better non-food shops

A revamp / refurb

More / better food shops

Move it closer

More / better places for
eating out (e.g. cafes and
restaurants)

Less charity shops

More / better entertainment

More / better pedestrianised
streets

Less empty shops

Less traffic congestion /
better road layout

Better quality shops

More / better pubs / bars

More banks

Better access by road

More for children to do e.g.
soft play centre /
playground

Less building / construction

Better public transport

Protection from the weather
(ie. covered shopping
malls)

John Lewis store

Improved pavements

Less students

The tree outside the Tesco
store removed

Cleaner streets

Less busy / crowded

More advertising

More / better services

More green spaces

Improved road surfaces

More disabled parking

A cinema

Total

6.7%
5.9%
51%
4.4%
4.1%

2.7%
2.6%
1.9%
1.7%
1.3%

1.3%
1.1%
0.9%

0.6%
0.6%

0.6%
0.5%
0.5%
0.5%
0.4%

0.4%
0.4%
0.4%

0.3%
0.3%
0.3%
0.3%

0.3%
0.2%
0.2%
0.2%
0.1%
0.1%
0.1%
0.1%

B

B

(VS IRVE IRV E

—_——— W

Zone 1

7.7%
2.0%
1.0%
3.0%
0.0%

0.0%
0.5%
2.5%
0.0%
0.0%

0.0%
0.0%
0.0%

1.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
1.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
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0.0%
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Zone 2

7.6%
0.0%
0.8%
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0.0%

0.8%
0.0%
0.8%
0.8%
0.0%

0.0%
0.0%
0.8%

0.0%
0.0%

0.0%
0.0%
0.8%
0.0%
0.0%

0.0%
1.2%
0.0%

0.0%
0.0%
0.0%
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Zone 3

12.7%
16.7%
14.5%
11.8%

4.0%

6.1%
8.3%
6.9%
1.8%
3.9%

6.8%
5.0%
3.9%

0.0%
0.0%

2.2%
1.8%
2.2%
1.8%
2.3%

1.3%
0.0%
0.0%

2.3%
22%
0.8%
1.8%

1.3%
0.0%
0.0%
0.0%
0.0%
0.8%
0.0%
0.0%
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Zone 4

18.0%
9.7%
3.9%

13.3%
2.6%

13.5%
8.0%
3.1%
0.0%

10.0%

3.2%
0.0%
2.1%

0.0%
0.0%

0.0%
0.0%
1.5%
2.7%
0.0%

0.5%
0.5%
0.5%

0.0%
0.0%
0.5%
0.0%

1.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
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Zone 6

0.4%
3.7%
3.7%
0.4%
0.0%

5.6%
0.0%
0.0%
1.5%
3.8%

0.0%
2.0%
0.0%
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0.0%
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4.0%
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9.0%
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22%
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52%
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‘Weighted:
Total
More markets at weekends 0.1% 1
More information of what's 0.1% 1
there
More / better seats / flower 0.1% 1
displays
More fish and chip shops 0.1% 1
Less estate agents 0.0% 0
More security / better 0.0% 0
policing
More / better public 0.0% 0
conveniences
(Nothing) 40.0% 401
(Don’t know) 27.5% 276
Weighted base: 1002
Sample: 1002

Zone 1

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

48.8%
32.0%

Zone 2
0 0.0% 0
0 0.0% 0
0 0.0% 0
0 0.0% 0
0 0.0% 0
0 0.0% 0
0 0.0% 0
46 39.5% 26

30 442% 29

93 66
100 100

Zone 3

0.0%
0.0%

0.0%
0.4%
0.0%
0.0%
0.0%

16.9%
6.6%

0
26
10

151
100

Zone 4

0.0%
0.0%

2.7%
0.0%
1.1%
0.0%
0.5%

18.9%
15.4%

S o

S oo

0
5
4

28
101

Zone S

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

37.0%
30.4%

S oo

11
9

29
100

Zone 6
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.4% 0
0.0% 0

33.2% 16
47.2% 23
48

101

Q28 Would the introduction of a regular street market in Egham encourage you to visit the town centre more often?

Yes 349% 349
No 572% 574
(Don’t know) 7.9% 79
Weighted base: 1002
Sample: 1002

27.5%
62.4%
10.1%

Meanscore: [Number of visits per week]

26 26.9% 18
58 68.5% 45

9 4.6% 3
93 66
100 100

60.1%
32.9%
6.9%

91
50
10

151
100

51.9%
44.5%
3.6%

15
13
1

28
101

Q29 How often do you or your household visit Addlestone Town Centre for shopping?

7 days a week 0.2% 2
4-6 days a week 0.7% 7
2-3 days a week 54% 54
One day a week 82% 82
Every two weeks 41% 41
Monthly 72% 72
Once every two months 4.4% 44
Three - four times a year 9.4% 94
Once a year 52% 52
Less often 3.3% 33
Never 51.4% 515
(Don’t know) 0.4% 4
(Varies) 0.1% 1
Mean: 0.33
Weighted base: 1002
Sample: 1002

2.5%
1.4%
38.8%
32.2%
7.7%
72%
0.0%
0.5%
0.0%
0.5%
9.2%
0.0%
0.0%

2 0.0% 0

1 25% 2
36 7.4% 5
30 18.5% 12
7 16.7% 11

7 237% 16

0 41% 3

0 38% 3

0 75% 5

0 0.0% 0

9 14.5% 10

0 04% 0

0 0.8% 1
1.60 0.67
93 66
100 100

0.0%
0.0%
23%
1.3%
2.6%
7.5%
0.8%
12.3%
8.0%
3.9%
60.9%
0.4%
0.0%

—_ —_
O = = AN WoOo

0.0%
3.2%
1.5%
6.8%
43%
7.6%
43%
4.7%
5.3%
5.3%
56.1%
0.0%
1.0%

[N S R = =)

16

0.32

28
101

49.3%
41.7%
9.0%

0.4%
2.7%
16.3%
43.0%
8.0%
8.6%
6.7%
0.0%
0.4%
3.6%
10.3%
0.0%
0.0%

14
12
3

29
100

—

S OW = OO WD WL —O

=~
NS
© N

100

31.4% 15
60.3% 29
83% 4
48

101

00% 0
38% 2
48% 2
142% 7
77% 4
17.9% 9
157% 8
108% 5
22% 1
00% 0
23.0% 11
00% 0
00% 0
0.57

48

101

Zone 7

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

45.3%
19.5%

32.6%
60.7%
6.7%

0.0%
0.0%
0.0%
1.8%
1.3%
0.4%
0.4%
7.3%
6.8%
4.9%
77.0%
0.0%
0.0%

95
41

209
100

68
127
14

209
100

0.03

209
100

Zone 8

0.5%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

56.2%
30.8%

21.9%
69.4%
8.7%

0.0%
0.5%
1.0%
5.0%
4.5%
6.2%
9.8%
20.4%
4.9%
1.5%
46.2%
0.0%
0.0%

101
55

179
100

39
124
16

179
100

0.17

179
100

Zone 9

0.0%
0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

47.2%
43.3%

25.4%
62.6%
11.9%

0.0%
0.0%
0.0%
33%
1.1%
6.7%
7.6%
10.6%
7.1%
7.1%
53.8%
2.7%
0.0%

55
51

117
100

—_

[N}
S WWOPNOX—hOOO

0.08

117
100

Zone 10

0.0% 0
1.0% 1
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
25.9% 21
29.8% 24
81

100

41.7% 34
52.2% 42
6.1% 5
81

100

0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
6.8% 6
2.4% 2
2.8% 2
0.9% 1
3.0% 2
84.2% 68
0.0% 0
0.0% 0
0.03

81
100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q30 What do you like about Addlestone Town Centre? [MR]
Not those that said 'Never' at Q29

Good food stores 144% 70 82% 7 19.5% 11 12.2% 7 32.5% 4 33.0% 9 16.7% 6 19% 1 17.7% 17 11.9% 6 14.9% 2
Good facilities 13.7% 67 11.6% 10 24% 1 0.0% 0 1.2% 0 35% 1 10.5% 4 33.4% 16 265% 26 16.5% 9 0.0% 0
Close to home 133% 65 44.6% 38 19.4% 11 0.0% 0 23% 0 28.4% 7 10.9% 4 0.0% 0 1.8% 2 1.1% 1 14.9% 2
Good pubs, cafés or 103% 50 9.0% 8 43% 2 6.6% 4 49% 1 34% 1 87% 3 58% 3 15.0% 14 19.4% 11 28.0% 4
restaurants
Cinema 89% 43 16.4% 14  8.8% 5 11.1% 7 85% 1 59% 2 14.9% 6 0.0% 0 83% 8 3.5% 2 0.0% 0
Tesco store 6.0% 29 29% 2 26.5% 15 23% 1 25% 0 61% 2 6.7% 2 0.0% 0 09% I 99% 5 0.0% 0
Good range of non-food 50% 25 27% 2 1.9% 1 5.6% 3 35% 0 95% 2 62% 2 37% 2 6.6% 6 83% 5 0.0% 0
shops
Easy to park 45% 22 1.6% 1 1.9% 1 5.6% 3 3.6% 0 71% 2 44% 2 5.6% 3 47% 5 95% 5 0.0% 0
Good range of independent 44% 21 33% 3 0.0% 0 6.6% 4 3.6% 0 3.8% 1 8.4% 3 0.0% 0 6.5% 6 71% 4 0.0% 0
shops
Attractive environment / nice  4.3% 21  4.4% 4 73% 4 1.1% 1 0.0% 0 0.0% 0 83% 3 4.0% 2 38% 4 71% 4 0.0% 0
place
Nice atmosphere / friendly 3.5% 17 3.9% 3 3.0% 2 0.0% 0 1.2% 0 09% 0 25% 1 10.4% 5 0.0% 0 10.7% 6 0.0% 0
people
Easy to get to by car 2.4% 11 0.0% 0 05% 0 0.0% 0 6.0% 1 14.6% 4 71% 3 0.0% 0 0.0% 0 0.0% 0 30.8% 4
Close to work 2.2% 11 27% 2 2.6% 1 0.0% 0 12% 0 25% 1 49% 2 0.0% 0 47% 5 0.0% 0 0.0% 0
Good low price stores 1.6% 8 0.0% 0 0.0% 0 55% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 5 0.0% 0 0.0% 0
Close to friends or relatives 1.5% 7 0.0% 0 0.0% 0 0.0% 0 1.2% 0 49% 1 24% 1 1.9% 1 1.8% 2 1.1% 1 149% 2
Waitrose store 1.4% 7 0.0% 0 2.6% 1 45% 3 6.5% 1 1.0% 0  0.0% 0 19% 1 0.0% 0 1.1% 1 0.0% 0
Good charity shops 0.9% 4 05% 0 0.0% 0 0.0% 0 23% 0 05% 0 29% 1 0.0% 0 0.0% 0 1.1% 1 149% 2
The new centre / 0.8% 4 1.1% 1 24% 1 0.0% 0 0.0% 0 0.0% 0 43% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
regeneration /
improvements
Compact 0.6% 3 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0  0.0% 0 19% 1 0.0% 0 1.1% 1 0.0% 0
Can get everything youneed  0.5% 2 22% 2 05% 0 0.0% 0 0.0% 0 09% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
there
Traditional 0.4% 2 05% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 1.1% 1 0.0% 0
Makes a change from other 0.4% 2 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 14.9% 2
places
Low petrol prices 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 2 0.0% 0 0.0% 0
Easy to get to by bike 0.3% 1 0.0% 0  0.0% 0 0.0% 0 6.0% 1 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Quiet 0.3% 1 05% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0
Free car parking 0.3% 1 0.0% 0 05% 0 0.0% 0 12% 0  0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0
Safe and secure 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland store 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0
Easy to get to by bus 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Traffic free shopping centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / very little) 253% 123 16.5% 14 13.1% 7 51.2% 30 21.6% 3 10.0% 3 17.1% 6 429% 21 23.0% 22 26.3% 14 24.5% 3
(Dont know) 42% 20 0.0% 0 31% 2 10.1% 6 3.5% 0 25% 1 39% 1 1.9% 1 56% 5 71% 4  0.0% 0
Weighted base: 487 85 56 59 12 26 37 48 96 54 13
Sample: 537 94 80 34 45 85 77 21 55 36 10
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10
Q31 What could be improved about Addlestone Town Centre that would make you visit more often? [MR]
More / better parking 64% 64 3.5% 3 4.6% 3 04% 1 57% 2 6.1% 2 23% 1 6.5% 13 123% 22 14.0% 16 1.4% 1
More national multiple shops  5.2% 52 18.8% 18 2.5% 2 31% 5 1.5% 0 32% 1 07% 0 9.0% 19 3.5% 6 1.1% 1 0.0% 0
/ High Street shops
More clothes shops 49% 50 18.6% 17 58% 4 1.7% 3 0.0% 0 6.0% 2 93% 4 3.6% 8 4.6% 8 33% 4  0.0% 0
More independent shops 4.6% 46 14.5% 14 1.6% 1 04% 1 39% 1 95% 3 78% 4 5.0% 10 72% 13 0.0% 0 0.0% 0
A revamp / refurb 44% 44 6.6% 6 55% 4 3.1% 5 48% 1 12.4% 4 82% 4 3.6% 8 63% 11 05% 1 1.0% 1
More / better non-food shops  3.9% 39 12.7% 12 2.5% 2 62% 9 6.0% 2 29% 1 71% 3 27% 6 1.0% 2 22% 3 0.0% 0
Less takeaway restaurants 22% 22 11.1% 10 3.0% 2 0.0% 0 0.0% 0 21% 1 04% 0 04% 1 27% 5 27% 3 0.0% 0
More / better places for 1.8% 18  5.0% 5 0.0% 0 0.0% 0 6.1% 2 82% 2 48% 2 09% 2 1.0% 2 27% 3 0.0% 0
eating out (e.g. cafes and
restaurants)
Better access by road 1.6% 16 1.0% 1 25% 2 0.0% 0 0.5% 0  0.0% 0 0.0% 0  0.0% 0 3.0% 5 55% 6 24% 2
More / better pubs / bars 1.3% 13 52% 5 41% 3 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 27% 3 25% 2
More security / better 1.3% 13 0.0% 0  0.0% 0 41% 6 0.0% 0 0.8% 0 3.8% 2 24% 5 0.0% 0 0.0% 0 0.0% 0
policing
Less empty shops 1.2% 12 10.6% 10 0.0% 0 09% 1 0.0% 0 09% 0 04% 0 0.0% 0 0.0% 0 0.5% 1 0.0% 0
More / better food shops 1.2% 12 0.5% 0 04% 0 44% 7 27% 1 68% 2 1.8% 1 0.0% 0 05% 1 0.0% 0 0.0% 0
Less charity shops 1.1% 11 6.6% 6 0.0% 0 0.0% 0 0.0% 0 1.7% 1 1.1% 1 1.8% 4 0.0% 0 0.0% 0 0.0% 0
Free car parking 1.0% 10 0.5% 0 0.0% 0 23% 3 05% 0 2.6% 1 1.5% 1 0.0% 0 05% 1 0.0% 0 49% 4
Less traffic congestion / 0.8% 8 0.5% 0 35% 2 0.0% 0 0.5% 0 3.0% 1 0.0% 0  0.0% 0 1.0% 2 1.1% 1 1.9% 2
better road layout
Jewellery / food markets / 0.7% 7 0.0% 0 25% 2 22% 3 0.0% 0 17% 1 0.0% 0  04% 1 05% 1 0.0% 0 0.0% 0
other events
Cleaner streets 0.6% 6 25% 2 0.0% 0 23% 3 0.0% 0 04% 0 0.7% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
More / better entertainment 0.6% 6 2.5% 2 0.0% 0  0.0% 0 1.1% 0 23% 1 2.0% 1 0.0% 0 0.0% 0 0.0% 0 24% 2
More advertising 0.5% 5 0.0% 0 0.0% 0 22% 3 0.0% 0 0.0% 0  0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
More / better pedestrianised 0.5% 5 05% 0 0.0% 0 04% 1 0.0% 0 4.4% 1 0.0% 0 0.0% 0 0.5% 1 0.0% 0 24% 2
streets
More / better services 0.4% 4 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Make it more attractive 0.3% 3 0.0% 0 41% 3 0.0% 0 0.0% 0 04% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better quality shops 0.3% 3 0.0% 0 0.0% 0 09% 1 0.0% 0 21% 1 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better public transport 0.3% 3 0.0% 0 0.0% 0  0.0% 0 0.0% 0 2.6% 1 2.0% 1 04% 1 0.0% 0 0.0% 0 0.0% 0
Card Factory store 0.2% 2 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More open spaces 0.2% 2 2.0% 2 04% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Move it closer 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 04% 1 0.0% 0 1.1% 1 0.0% 0
Less busy / crowded 0.2% 2 2.0% 2 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More / better seats / flower 0.1% 1 05% 0  0.0% 0 0.0% 0 27% 1 0.8% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
displays
M&S store 0.1% 1 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More banks 0.1% 1 05% 0 04% 0 0.0% 0 0.5% 0 04% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Indoor market 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More for children to do e.g. 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
soft play centre /
playground
Make all of it look like the 0.1% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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new upgraded area

A railway bridge

Keep improving it

More disabled parking

Protection from the weather
(ie. covered shopping
malls)

Encourage more people to
visit

Less hairdressers

Less coffee shops

Improved road surfaces

Less bookmakers

Make it easier to access the
Waitrose store

More leisure facilities

More for elderly people to do

More / better public
conveniences

Better layout

(Nothing)

(Don’t know)

Weighted base:
Sample:

Total
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Q32 Would the introduction of a regular street market in Addlestone encourage you to visit the town centre more often?

Yes
No
(Don’t know)

Weighted base:
Sample:
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Meanscore: [Number of visits per week]

Q33 How often do you or your household visit Chertsey Town Centre for shopping?

7 days a week 1.2% 12 0.0% 0 14.7% 10 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2
4-6 days a week 1.3% 13 2.0% 2 13.6% 9 0.0% 0 0.0% 0 6.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2-3 days a week 29% 29 2.0% 2 334% 22 0.0% 0 48% 1 65% 2 2.0% 1 0.0% 0 0.0% 0 1.1% 1 0.0% 0
One day a week 48% 48 7.6% 7 20.3% 13 57% 9 10.2% 3 81% 2 2.0% 1 58% 12 0.0% 0 05% 1 0.0% 0
Every two weeks 4.1% 41 6.7% 6 57% 4 3.1% 5 7.0% 2 14.6% 4  43% 2 6.0% 13 25% 5 1.1% 1 0.0% 0
Monthly 64% 65 92% 9 62% 4 75% 11 10.1% 3 143% 4 9.4% 5 63% 13 7.5% 13 0.5% 1 24% 2
Once every two months 28% 28 5.1% 5 08% 1 43% 6 3.7% 1 3.4% 1 2.6% 1 22% 5 21% 4 27% 3 1.4% 1
Three - four times a year 63% 64 79% 7 0.0% 0 58% 9 6.7% 2 10.1% 3 53% 3 128% 27 1.5% 3 55% 6 53% 4
Once a year 33% 33 25% 2 12% 1 53% 8 43% 1 38% 1 7.0% 3 44% 9 1.0% 2 38% 5 09% 1
Less often 28% 28 5.6% 5 0.0% 0 2.6% 4 2.6% 1 44% 1 22% 1 1.8% 4 1.0% 2 62% 7 39% 3
Never 62.9% 631 505% 47 4.1% 3 61.8% 93 50.6% 14 24.0% 7 654% 31 60.7% 127 84.0% 150 785% 92 80.9% 66
(Don’t know) 0.3% 3 0.0% 0  0.0% 0 04% 1 0.0% 0 44% 1 0.0% 0  0.0% 0 0.5% 1 0.0% 0 0.0% 0
(Varies) 0.8% 8 1.0% 1 0.0% 0 35% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2
Mean: 0.32 0.30 2.79 0.11 0.30 0.73 0.13 0.12 0.04 0.05 0.18
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q34 What do you like about Chertsey Town Centre? [MR]
Not those that said 'Never' at Q33

Good food stores 163% 61 29.9% 14 152% 10 11.7% 7 21.7% 3 79% 2 9.6% 2 13.7% 11 38.0% 11 7.6% 2 0.0% 0
Good pubs, cafés or 12.0% 44 7.4% 3 10.7% 7 22.8% 13 17.3% 2 5.6% 1 16.3% 3 4.6% 4 31.5% 9 0.0% 0 12.3% 2
restaurants
Close to home 93% 35 2.1% 1 373% 24 1.1% 1 21% 0 14.4% 3 0.0% 0 5.6% 5 3.0% 1 0.0% 0 24% 0
Good range of independent 79% 29 3.9% 2 98% 6 10.3% 6 4.4% 1 64% 1 32% 1 9.1% 7 15.9% 5 0.0% 0 5.0% 1
shops
Easy to park 6.5% 24 64% 3 22% 1 33% 2 12.8% 2 63% 1 0.0% 0 14.0% 11 3.0% 1 10.0% 3 0.0% 0
Attractive environment / nice  5.8% 21  4.1% 2 8.6% 5 5.6% 3 1.0% 0 1.7% 0 0.0% 0 45% 4  94% 3 155% 4  0.0% 0
place
Traditional 57% 21 29% 1 3.0% 2 1.1% 1 21% 0 1.6% 0 9.6% 2 95% 8 94% 3 187% 5 0.0% 0
Good facilities 54% 20 10.1% 5 48% 3 45% 3 13.2% 2 17% 2 11.3% 2 3.4% 3 0.0% 0 52% 1 24% 0
Nice atmosphere / friendly 4.7% 17 1.0% 0 11.9% 8 0.0% 0 5.4% 1 44% 1 53% 1 84% 7 0.0% 0 0.0% 0 0.0% 0
people
Close to friends or relatives 4.4% 16 2.1% 1 65% 4 4.6% 3 54% 1 9.0% 2 10.6% 2 0.0% 0 0.0% 0 0.0% 0 255% 4
Good range of non-food 4.3% 16  7.0% 3 44% 3 1.1% 1 1.0% 0 5.6% 1 22% 0 57% 5 94% 3 0.0% 0 0.0% 0
shops
Quiet 3.3% 12 0.0% 0 6.6% 4 22% 1 42% 1 1.7% 0 0.0% 0 72% 6 0.0% 0 0.0% 0 0.0% 0
Aldi store 2.5% 9 21% 1 22% 1 45% 3 0.0% 0 0.0% 0 57% 1 0.0% 0 3.0% 1 10.3% 3 0.0% 0
Good leisure centre 1.8% 7 6.0% 3 22% 1 4.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury's store 1.4% 5 21% 1 04% 0 23% 1 0.0% 0 0.0% 0  0.0% 0 23% 2 0.0% 0 24% 1 0.0% 0
Easy to get to by car 1.2% 4 19% 1 0.0% 0  0.0% 0 0.0% 0 94% 2 0.0% 0 0.0% 0 0.0% 0 52% 1 0.0% 0
Compact 1.0% 4 0.0% 0 09% 1 1L.1% 1 1.0% 0 05% 0  0.0% 0 23% 2 0.0% 0 0.0% 0 24% 0
Good charity shops 1.0% 4 51% 2 0.0% 0  0.0% 0 4.4% 1 05% 0  0.0% 0  0.0% 0 0.0% 0 24% 1 0.0% 0
Makes a change from other 0.6% 2 0.0% 0  0.0% 0 23% 1 0.0% 0 0.0% 0 57% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
places
Familiar / know where 0.6% 2 0.0% 0 1L.7% 1 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 1
everything is
Traffic free shopping centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 21% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 52% 1 0.0% 0
Chertsey Museum 0.4% 1 0.0% 0 04% 0  0.0% 0 0.0% 0 0.0% 0 1.0% 0  0.0% 0 3.0% 1 0.0% 0 0.0% 0
Good playground for 0.3% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 57% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
children
Free car parking 0.2% 1 0.0% 0 04% 0 0.0% 0 0.0% 0 28% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Safe and secure 0.2% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 28% 1 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easy to get to by bike 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Close to other shops / 0.2% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 24% 1 0.0% 0
services
TK Maxx store 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0
Good pedestrianised areas 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Low petrol prices 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / very little) 22.2% 82 18.0% 8 12.5% 8 26.8% 15 25.6% 4 12.7% 3 63% 1 378% 31 9.1% 3 20.0% 5 30.3% 5
(Dont know) 52% 19 7.0% 3 0.0% 0 82% 5 0.0% 0 94% 2 12.0% 2 0.0% 0 6.1% 2 127% 3 14.7% 2
Weighted base: 372 46 63 58 14 22 17 82 29 25 16
Sample: 413 48 95 39 46 72 26 37 19 17 14
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q35 What could be improved about Chertsey Town Centre that would make you visit more often? [MR]

More / better parking 4.5% 45 7.1% 7 72% 5 43% 7 11.6% 3 08% 0 49% 2 44% 9 4.0% 7 39% 5 09% 1
More / better non-food shops ~ 3.9% 39  9.0% 8 163% 11 1.8% 3 78% 2 15% 2 44% 2 3.6% 8 0.5% 1 22% 3 0.0% 0
More clothes shops 32% 32 3.0% 3 160% 11 23% 3 05% 0 47% 1 52% 2 27% 6 1.0% 2 1.1% 1 24% 2
More independent shops 30% 30 2.0% 2 79% 5 3.0% 5 39% 1 53% 2 44% 2 45% 9 1.0% 2 22% 3 0.0% 0
More national multiple shops  2.7% 27 4.5% 4 5.0% 3 23% 3 1.6% 0 27% 1 04% 0 54% 11 1.0% 2 1.1% 1 0.0% 0
/ High Street shops
A revamp / refurb 26% 26 2.0% 2 45% 3 1.7% 3 53% 1 12.7% 4 37% 2 27% 6 2.0% 4 05% 1 24% 2
Free car parking 23% 23 25% 2 08% 1 4.0% 6 2.7% 1 1.7% 0 0.7% 0 49% 10 0.0% 0 0.0% 0 3.0% 2
More / better food shops 1.6% 16 2.0% 2 79% 5 18% 3 32% 1 63% 2 1.8% 1 0.0% 0 05% 1 1.6% 2 0.0% 0
More banks 1.4% 14 47% 4 21% 1 0.0% 0 0.5% 0 04% 0 0.0% 0 0.9% 2 379% 7 0.0% 0 0.0% 0
Less traffic congestion / 1.4% 14 0.0% 0  0.0% 0 0.0% 0 0.5% 0 04% 0 0.0% 0 09% 2 35% 6 51% 6 0.0% 0
better road layout
Better access by road 1.1% 11 0.0% 0 0.0% 0 32% 5 05% 0 0.0% 0 0.0% 0 0.0% 0 35% 6 0.0% 0 0.0% 0
More / better places for 0.9% 9 1.0% 1 04% 0 1.8% 3 94% 3 2.1% 1 0.0% 0  0.0% 0 1.0% 2 0.0% 0 0.0% 0
eating out (e.g. cafes and
restaurants)
Less charity shops 0.9% 9 0.0% 0 63% 4 0.0% 0 0.0% 0 04% 0 0.0% 0 1.8% 4 0.5% 1 0.0% 0 0.0% 0
More / better pedestrianised 0.8% 8 0.0% 0 44% 3 0.9% 1 0.0% 0 2.1% 1 0.0% 0  0.0% 0 0.0% 0 29% 3 0.0% 0
streets
Move it closer 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 7 0.0% 0 05% 1 0.0% 0
Less empty shops 0.7% 7 1.0% 1 22% 1 1.8% 3 0.0% 0 0.8% 0  0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
Less takeaway restaurants 0.7% 7 0.0% 0 47% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 1.8% 4 0.0% 0 0.0% 0 0.0% 0
More advertising 0.6% 6 0.0% 0 0.0% 0 22% 3 0.0% 0 0.0% 0  0.0% 0  0.0% 0 1.0% 2 05% 1 0.0% 0
Jewellery / food markets / 0.5% 5 05% 0 12% 1 22% 3 32% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
other events
Better quality shops 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 13% 3 05% 1 0.0% 0 0.0% 0
More / better services 0.4% 4 0.0% 0 29% 2 0.0% 0 0.0% 0 04% 0  0.0% 0 0.0% 0 05% 1 0.0% 0 1.0% 1
Better public transport 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 62% 2 2.0% 1 04% 1 0.0% 0 0.0% 0 0.0% 0
Better signposting 0.3% 3 0.0% 0 0.0% 0 23% 3 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More / better entertainment 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 38% 2 0.0% 0 05% 1 0.0% 0 0.0% 0
More / better pubs / bars 0.2% 2 0.0% 0 2.1% 1 0.0% 0 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less busy / crowded 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 2 0.0% 0 0.0% 0 0.0% 0
Improved pavements 0.2% 2 05% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shops / services open on 0.1% 1 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sundays
Cleaner streets 0.1% I 1.0% 1 0.0% 0 0.0% 0 0.0% 0 04% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
A cinema 0.1% 1 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More electric vehicle 0.1% 1 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
charging points
Lower prices 0.1% 1 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More security / better 0.1% 1 1.0% 1 04% 0 0.0% 0 0.0% 0 04% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
policing
Free parking 0.1% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
A larger playground for 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
children
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More / better seats / flower
displays

Protection from the weather
(ie. covered shopping
malls)

More information of what's
there

More disabled parking

Stop cars parking on double
yellow lines

More / better public
conveniences

Make it more attractive

(Nothing)

(Don’t know)

Weighted base:
Sample:
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0.0%
0.0%

0.8%
0.4%

38.4%
13.8%

(=N

0
11
4

29
100

Zone 6

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

41.2%
30.8%

0

0
20
15

48
101

Zone 7

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

51.4%
20.8%

Q36 Would the introduction of a regular street market in Chertsey encourage you to visit the town centre more often?

Yes
No
(Don't know)

Weighted base:
Sample:

33.2%
61.4%
5.4%

333
615
54

1002
1002

50.8%
42.8%
6.4%

47
40
6

93
100

71.6%
27.5%
0.8%

47
18
1

66
100

25.7%
71.2%
3.0%

39 38.7%
108 59.2%
5 22%

151
100

11
17
1

28
101

62.5%
33.0%
4.4%

18
10
1

29
100

38.6%
56.7%
4.7%

19
27
2

48
101

27.9%
66.3%
5.8%

107
43

209
100

58
138
12

209
100

Zone 8

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
55.3%
28.4%

32.0%
64.0%
4.0%

179
100

57

114

179
100

Zone 9

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
50.0%
29.3%

18.6%
69.8%
11.6%

59
34

117
100

22

14

117
100

Zone 10

1.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%
47.8%
42.7%

17.0%
75.2%
7.8%

(=N

39
35

81
100

14

61

81
100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10
Q37 Do you or your household visit the following leisure attractions? [MR/PR]
Bingo halls / casinos / 2.9% 29 6.7% 6 12% 1 22% 3 0.5% 0 0.4% 0 2.6% 1 3.6% 8 2.7% 5 43% 5 0.0% 0
bookmakers
Cinema 60.3% 604 67.5% 63 36.5% 24 64.2% 97 50.4% 14 57.5% 17 62.2% 30 624% 130 68.1% 122 58.3% 68 47.9% 39
Gym / health club / sports 353% 353 31.4% 29 28.2% 19 37.3% 56 34.2% 10 27.3% 8 24.4% 12 40.6% 85 41.9% 75 38.0% 45 19.0% 15
facility
Theatre / concert / music 49.6% 497 54.0% 50 28.8% 19 49.7% 75 36.5% 10 44.4% 13 39.2% 19 52.8% 110 61.8% 111 52.7% 62 34.8% 28
venue
Museum / gallery or place of 38.2% 383 38.9% 36 21.9% 14 44.5% 67 36.7% 10 28.9% 8 323% 16 34.3% 72 49.4% 88 40.1% 47 28.5% 23
historical / cultural interest
Pub / bar / nightclub 548% 549 462% 43 36.6% 24 52.6% 79 44.8% 13 429% 13 534% 26 62.2% 130 633% 113 57.9% 68 502% 41
Restaurant / café 80.8% 810 86.3% 81 55.7% 37 82.1% 124 76.5% 22 69.9% 20 67.3% 32 883% 184 91.1% 163 79.0% 93 66.7% 54
Family entertainment (e.g. 289% 289 339% 32 19.6% 13 433% 65 19.0% 5 23.4% 7 289% 14 344% 72 238% 43 23.6% 28 13.9% 11
tenpin bowling, skating
rink, etc.)
Outdoor leisure activities 1.3% 13 0.0% 0 2.1% 1 22% 3 53% 1 0.0% 0 2.0% 1 0.0% 0 3.6% 6 0.0% 0 0.0% 0
(Don't do any leisure 97% 98 9.8% 9 16.0% 11 11.7% 18 7.5% 2 94% 3 11.2% 5 86% 18 39% 7 135% 16 11.7% 9
activities)
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
Meanscore: [Number of visits per month]
Q38AHow often do you or members of your household normally visit bingo halls, casinos or bookmakers?
Those that said 'Bingo halls / casinos / bookmakers' at Q37
More than once a week 0.5% 0 0.0% 0 0.0% 0 0.0% 0 100.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a week 2.8% 1 72% 0 32.1% 0 0.0% 0 0.0% 0 100.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 29.6% 9 0.0% 0 67.9% 1 100.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 5 0.0% 0 0.0% 0
Once every two months 19.6% 6 153% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.9% 0 0.0% 0 0.0% 0 87.8% 4 0.0% 0
Once every six months 345% 10 77.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 71.1% 1 50.0% 4 0.0% 0 122% 1 0.0% 0
Once a year 12.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50.0% 4 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mean: 0.63 0.52 1.96 1.00 8.00 4.00 0.29 0.15 1.00 0.46 0.00
Weighted base: 29 6 1 3 0 0 1 8 5 5 0
Sample: 18 4 2 1 1 1 2 2 1 4 0
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Total

Zone 1

Zone 2

Zone 3

Zone 4

Q38BWhere do you or members of your household normally go for bingo halls, casinos or bookmakers?
Those that said 'Bingo halls / casinos / bookmakers' at Q37

Buzz Bingo, Air Park Way,  47.5% 14
Feltham

Addlestone Town Centre 32% 1

Chertsey Town Centre 0.9% 0

Guildford Town Centre 8.0% 2

Ottershaw Village Centre 0.4% 0

Virginia Water Village 0.5% 0
Centre

Weybridge Town Centre 18.0% 5

Woking Town Centre 4.2% 1

Brighton City Centre 3.0% 1

Buzz Bingo, High Street, 10.9% 3
Aldershot

Grosvenor Casino, Gunwharf  1.2% 0
Quays, Portsmouth

Mecca Bingo, Tamworth 2.1% 1
Road, Croydon

Weighted base: 29

Sample: 18

Meanscore: [Number of visits per month]

40.1%

15.3%
0.0%
37.5%
0.0%
0.0%

7.2%
0.0%
0.0%
0.0%
0.0%

0.0%

2 67.9% 1 100.0%
1 0.0% 0  0.0%
0 32.1% 0 0.0%
2 0.0% 0  0.0%
0  0.0% 0 0.0%
0  0.0% 0 0.0%
0  0.0% 0 0.0%
0  0.0% 0 0.0%
0  0.0% 0 0.0%
0 0.0% 0  0.0%
0 0.0% 0 0.0%
0 0.0% 0 0.0%
6 1

4 2

w

S oo OO

(=R R

(=]

0.0%

0.0%
0.0%
0.0%
0.0%
100.3%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

Q39AHow often do you or members of your household normally go to the cinema?

Those that said 'Cinema’ at Q37

More than once a week 0.1% 1
Once a week 2.3% 14
Once a fortnight 5.9% 35
Once a month 26.5% 160
Once every two months 28.7% 174
Once every six months 22.3% 135
Once a year 9.0% 54
(Don't know / varies) 5.3% 32
Mean: 0.72
Weighted base: 604
Sample: 515

0.0%
0.7%
10.0%
29.9%
25.6%
19.0%
4.4%
10.4%

0 0.0% 0
0 23% 1
6 69% 2
19 29.5% 7
16 35.0% 8
12 17.2% 4
3 8.0% 2
7 1.1% 0
0.78 0.75
63 24
54 41

0.6%
6.1%
7.0%
23.3%
33.3%
27.7%
0.0%
2.0%

0.0%
3.0%
2.1%
18.9%
33.8%
27.5%
7.3%
7.4%

Zone S Zone 6 Zone 7
0 0.0% 0 0.0% 0 100.0%
0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0%
0 100.4% 0  0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0%
0 0.0% 0  0.0% 0 0.0%
0 0.0% 0 71.1% 1 0.0%
0 0.0% 0  0.0% 0  0.0%
0 0.0% 0 28.9% 0 0.0%
0 0.0% 0  0.0% 0 0.0%
0 0 1
1 1
0 0.0% 0 0.0% 0 0.0%
0 14% 0  0.0% 0 28%
0 13.6% 2 91% 3 29%
3 257% 4 20.9% 6 32.8%
5 24.8% 4 34.6% 10 22.6%
4 233% 4 17.3% 5 26.5%
1 44% 1 14.0% 4 87%
1 67% 1 41% 1 3.6%
0.63 0.82 0.64
14 17 30
53 50 55

Zone 8

oo

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

[=ReloNel—/

100.0%
0.0%
0.0%
0.0%

(=N R

0 0.0%

0 0.0%

0 0.0%
4 0.0%
4 45%
43 272%
29 26.8%
35 22.0%
11 17.3%
5 22%

S oo OO

SO O W

Zone 9

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
24.4%
0.0%
63.4%

0.0%

12.2%

0.0%
1.8%
1.9%
27.7%
32.0%
11.1%
8.3%
17.1%

(=)

S oo OO

WO = O

(=)

w

Zone 10
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0
0
0.0% 0
4.0% 2
12.4% 5
9.0% 3
34.5% 13
24.5% 10
13.7% 5
1.9% 1
0.75
39
48
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q39BWhere do you or members of your household normally go to the cinema?
Those that said 'Cinema’ at Q37

Cineworld, Bracknell 2.4% 14 0.0% 0 0.0% 0 3.6% 3 6.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25.8% 10

Cineworld, Feltham 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 3.8% 5 0.0% 0 0.0% 0 0.0% 0

Empire Cinema, Slough 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Everyman Esher, High 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Street, Esher

Everyman Walton, 52% 31 0.0% 0 0.0% 0 0.0% 0 0.0% 0 55% 1 24% 1 42% 5 16.6% 20 59% 4 0.0% 0

Walton-on-Thames
Nova Cinema, Woking (aka 78% 47 3.0% 2 23% 1 0.0% 0 1.0% 0 59% 1 11.9% 4  0.0% 0 89% 11 429% 29 0.0% 0
Ambassadors Cinema)

Odeon, Bracknell 0.8% 5 0.0% 0 0.0% 0 0.0% 0 5.6% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.0% 4

Odeon, Guildford 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Light Cinema, 32.8% 198 72.9% 46 57.6% 14 10.2% 10 22.2% 3 73.4% 12 62.3% 19 13.0% 17 51.1% 62 19.7% 13 4.0% 2
Addlestone

Vue Cinema, Camberley 1.1% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 85% 6 28% 1

Vue Cinema, Two Rivers 39.5% 239 14.4% 9 34.4% 8 85.5% 83 57.5% 8 14.5% 2 10.8% 3 709% 92 12.6% 15 14.4% 10 18.4% 7
Shopping Centre, Staines

Addlestone Town Centre 1.9% 12 4.5% 3 57% 1 0.6% 1 0.0% 0 07% 0 0.0% 0 0.0% 0 55% 7 0.0% 0 0.0% 0

Bracknell Town Centre 0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 99% 4

Camberley Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1

Central London / West End 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 3.0% 4 09% 1 0.0% 0

High Wycombe Town 0.1% 0 0.0% 0 0.0% 0 0.0% 0 21% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Reading Town Centre 0.1% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 09% 0

Shepperton Village Centre 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 5 0.0% 0 0.0% 0 0.0% 0

Slough Town Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 2

Staines-upon-Thames Town 0.7% 4 1.5% 1 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.6% 0 0.7% 1 0.0% 0 0.0% 0 49% 2
Centre

Walton-on-Thames Town 0.1% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Woking Town Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 27% 2 0.0% 0

Cineworld, Brighton 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Keswick Alhambra Cinema, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 21% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Keswick

Odeon, Wimbledon 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 5 0.0% 0 0.0% 0 0.0% 0

Showcase, Winnersh, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 2
Reading

Abroad 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 1 0.0% 0 1.5% 2 0.0% 0 0.0% 0

(Don't know / varies) 1.8% 11 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 2 0.0% 0 0.0% 0 5.0% 3 9.8% 4

Weighted base: 604 63 24 97 14 17 30 130 122 68 39

Sample: 515 54 41 49 53 50 55 57 58 50 48
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Meanscore: [Number of visits per month]

Q40AHow often do you or members of your household normally visit a gym / healthclub / sports facility?
Those that said 'Gym / health club / sports facility' at Q37

More than once a week 66.1% 234 79.4% 23 64.7% 12 .49.6% 28 90.7% 9 61.7% 5 59.3% 7 60.1% 51 79.5% 60 66.7% 30 62.0% 10
Once a week 182% 64 10.9% 3 122% 2 19.3% 11 6.1% 1 29.1% 2 332% 4 255% 22 10.8% 8 16.9% 8 24.8% 4
Once a fortnight 3.6% 13 0.0% 0 78% 1 24% 1 0.0% 0 0.0% 0 0.0% 0 33% 3 49% 4 29% 1 13.2% 2
Once a month 3.0% 10 0.0% 0 152% 3 73% 4 0.0% 0 47% 0 0.0% 0 0.0% 0 25% 2 29% 1 0.0% 0
Once every two months 2.1% 8 32% 1 0.0% 0 94% 5 32% 0 1.5% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0
Once every six months 1.2% 4 0.0% 0 0.0% 0 58% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% I 0.0% 0 0.0% 0
Once a year 1.4% 5 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 3 12% I 29% 1 0.0% 0
(Don't know / varies) 4.4% 16  6.5% 2 0.0% 0 62% 3 0.0% 0 3.0% 0 7.5% 1 6.7% 6 0.0% 0 77% 3 0.0% 0
Mean: 6.42 7.28 5.97 5.24 7.52 6.34 6.56 6.33 6.92 6.61 6.21
Weighted base: 353 29 19 56 10 8 12 85 75 45 15
Sample: 259 24 19 28 28 23 23 33 34 30 17
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8

Q40BWhere do you or members of your household normally go to visit a gym / health club / sports facility?
Those that said 'Gym / health club / sports facility' at Q37

Addlestone Leisure Centre, 1.9% 7 65% 2 14% 0 0.0% 0 0.0% 0 7.8% 1 0.0% 0 45% 4 0.0%
School Lane, Addlestone
(Addlestone Health &
Fitness - Achieve
Lifestyle)

Anytime Fitness Addlestone,  0.7% 2 8.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Addlestone One,
Addlestone

Audley Club at Cooper's 0.2% 1 0.0% 0 0.0% 0 0.0% 0 63% 1 0.0% 0 0.0% 0 0.0% 0 0.0%
Hill, Englefield Green,
Egham

Bannatyne Health Club & 2.9% 10 32% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.5% 1 0.0% 0 11.3%
Spa (Weybridge Health
Club), Weybridge

David Lloyd, Brooklands, 8.0% 28 32% 1 0.0% 0 47% 3 0.0% 0 1.5% 0 0.0% 0  0.0% 0 31.9%
Weybridge

David Lloyd, Westfield 1.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 1 0.0% 0 12%
Avenue, Old Woking

Egham Leisure Centre, 120% 43 6.5% 2 7.8% 1 584% 33 31.1% 3 21.5% 2 0.0% 0 0.0% 0 0.0%
Vicarage Road, Egham
(Egham Orbit - Achieve
Lifestyle)

Fat Al's Gym, Ferry Lane, 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0%
Shepperton

Fresh Gym, Govett Avenue, 1.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 78% 7 0.0%
Shepperton

Fullbrook Sports Centre, 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 92% 1 0.0% 0 0.0%
Selsdon Road, New Haw

Locker 27 Athletic 1.6% 6 16.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.5% 1 0.0% 0 0.0%
Development, Homm
Moor Lane, Addlestone

Nuffield Health Fitness & 1.5% 5 0.0% 0 0.0% 0 0.0% 0 1.5% 0 0.0% 0 0.0% 0 59% 5 0.0%
Wellbeing Gym,
Sunbury-on-Thames

Nuffield Health Fitness & 4.2% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 0 20.1% 2 0.0% 0 10.8%
Wellbeing Gym, West
Byfleet

Pure Gym, Two Rivers 3.8% 14 0.0% 0 73% 1 12.0% 7 0.0% 0 0.0% 0 7.5% 1 0.0% 0 6.0%
Shopping Centre,
Staines-upon-Thames

Pure Gym, 0.5% 2 32% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0%
Walton-on-Thames

River Bourne Health Club, 57% 20 29.0% 9 37.3% 7 11% 1 7.7% 1 21.7% 2 45% 1 1.1% 1 0.0%
Chertsey

24

Zone 9

0.0%

0.0%

0.0%

0.0%

1.4%

10.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

9.1%

0.0%

0.0%

0.0%

Zone 10

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

10.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
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Spelthorne Leisure Centre,
Knowle Green,
Staines-upon-Thames

St George's Hill Lawn
Tennis Club, Weybridge

Sunbury Leisure Centre,
Nursery Road,
Sunbury-on-Thames

The Runnymede on Thames
Hotel and Spa, Egham

The Thames Club,
Wheatsheaf Lane,
Staines-upon-Thames

Windsor Leisure Centre,
Clewer Mead, Windsor

Woking Leisure Centre,
Woking Park

Addlestone Town Centre

Ascot Town Centre

Bracknell Town Centre

Chertsey Town Centre

Chobham Village Centre

Egham Town Centre

Horsell Village Centre

Kingston Town Centre

Knaphill Village Centre

Ottershaw Village Centre

Staines-upon-Thames Town
Centre

Thorpe Village Centre

Virginia Water Village
Centre

West Byfleet Village Centre

Weybridge Town Centre

Woking Town Centre

Addlestone Community
Centre, Addlestone

Ashford Golf Club,
Sandyhurst Lane, Ashford

Burnham Beeches Golf Club,
Burnham

Byfleet Lawn Tennis Club,
Pyrford Road, West
Byfleet

Chertsey Bowling Club,
Guildford Street, Chertsey

David Lloyd, Earley,
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Reading

Eastwood Leisure Centre, 3.1% 11 6.5% 0.0% 0.0% 0.0% 0 0.0% 0 92% 0.0% 0 98% 1.4% 1 0.0% 0
Sheerwater

Elmbridge Xcel Leisure 1.3% 5 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 1.1% 1 49% 0.0% 0 0.0% 0
Complex,
Walton-on-Thames

Fairmont Spa & Wellness, 0.2% 1 0.0% 0.0% 0.0% 6.3% 1 0.0% 0 0.0% 0.0% 0 0.0% 0.0% 0 0.0% 0
Englefield Green

Foxhills Golf Club & Resort,  0.7% 2 0.0% 0.0% 0.0% 10.9% 1 64% 1 0.0% 0.0% 0 12% 0.0% 0 0.0% 0
Ottershaw

Fresh Image Training, 1.3% 5 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 5.5% 5 0.0% 0.0% 0 0.0% 0
Kingston Road, Staines

Gogmore Farm Park, 0.4% 1 0.0% 7.8% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0.0% 0 0.0% 0
Chertsey

Guildford Lido, Lido Road, 0.5% 2 65% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0.0% 0 0.0% 0
Guildford

HITZone Chertsey, Chertsey ~ 0.2% 1 0.0% 3.0% 0.0% 0.0% 0 0.0% 0  0.0% 0.0% 0 0.0% 0.0% 0 0.0% 0

Hoebridge Golf Centre, Old 0.1% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 3.1% 0.0% 0 0.0% 0.0% 0 0.0% 0
Woking

Holiday Inn, Felix Lane, 32% 11 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 13.3% 11 0.0% 0.0% 0 0.0% 0
Shepperton

Macdonald Berystede Hotel 1.0% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0.0% 0 22.5% 3
& Spa, Sunninghill

Nuffield Health Fitness & 0.9% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 7.2% 3 0.0% 0
Wellbeing Gym, Guildford

Papercourt Sailing Club, 0.2% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 1.4% 1 0.0% 0
Polesden Lane, Ripley

Pure Gym, Horsell Moor, 3.6% 13 0.0% 0.0% 0.0% 0.0% 0 7.8% 1 0.0% 0.0% 0 0.0% 27.4% 12 0.0% 0
Woking

Royal Ascot Golf Club, 0.0% 0 0.0% 0.0% 0.0% 1.5% 0 0.0% 0 0.0% 0.0% 0 0.0% 0.0% 0 0.0% 0
Winkfield Road, Ascot

Silvermere Golf & Leisure, 0.8% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0 3.6% 0.0% 0 0.0% 0
Redhill Road, Cobham

St George's Hill Golf Club, 0.5% 2 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0 25% 0.0% 0 0.0% 0
Golf Club Road,
Weybridge

Staines Boat Club, Riverside  2.6% 9 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 11.0% 9 0.0% 0.0% 0 0.0% 0
Drive,
Staines-upon-Thames

Studio45 Fitness Byfleet, 1.0% 4 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0 49% 0.0% 0 0.0% 0
Sanway Road, Byfleet

Sunningdale Golf Club, 0.6% 2 0.0% 0.0% 1.1% 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0.0% 0 10.1% 2
Ridgemount Road, Ascot

Surrey Sports Park, Richard 0.9% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 7.2% 3 0.0% 0
Meyjes Road, Guildford

Tom Hall Fitness, Park 0.1% 0 0.0% 0.0% 0.0% 3.2% 0 0.0% 0 0.0% 0.0% 0 0.0% 0.0% 0 0.0% 0

Street, Bagshot
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Watford Town Centre 0.1% 0 1.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wentworth Club, Wentworth ~ 0.5% 2 0.0% 0  0.0% 0 0.0% 0 12.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 0
Drive, Virginia Water
White Lodge Centre, 0.1% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Holloway Hill, Chertsey
Windlesham Golf Club, 0.0% 0 0.0% 0  0.0% 0 0.0% 0 1.5% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Grove End, Bagshot
Woking Sportsbox, Egley 0.3% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 28% 1 0.0% 0
Road, Woking
You Fit Shepperton, Felix 0.3% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0
Lane, Shepperton
(Don't know / varies) 1.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.6% 1 1.1% 1 0.0% 0 77% 3 24% 0
Weighted base: 353 29 19 56 10 8 12 85 75 45 15
Sample: 259 24 19 28 28 23 23 33 34 30 17
Meanscore: [Number of visits per month]
Q41AHow often do you or members of your household normally visit a theatre, watch a concert or watch live music?
Those that said 'Theatre / concert / music venue' at Q37
More than once a week 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0
Once a week 0.4% 2 0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 1.1% 5 1.9% 1 58% 1 0.8% 1 3.0% 0  0.0% 0 09% 0 0.0% 0 0.0% 0 1.0% 1 55% 2
Once a month 102% 51 9.5% 5 57% 1 10.8% 8 72% 1 11.6% 2 13.5% 3 153% 17 82% 9 31% 2 15.0% 4
Once every two months 26.9% 134 25.0% 13 22.0% 4 354% 27 363% 4 31.0% 4 65% 1 12.0% 13 255% 28 478% 30 37.9% 11
Once every six months 33.7% 168 35.8% 18 37.5% 7 344% 26 31.4% 3 28.8% 4 55.7% 10 37.7% 42 39.7% 44 14.7% 9 16.4% 5
Once a year 22.4% 111 222% 11 26.0% 5 99% 7 19.4% 2 18.0% 2 20.6% 4 31.5% 35 243% 27 18.6% 11 22.4% 6
(Don't know / varies) 51% 25 55% 3 29% 1 87% 7 14% 0 10.6% 1 28% 1 1.7% 2 1.6% 2 14.7% 9 28% 1
Mean: 0.40 0.37 0.40 0.42 0.46 0.39 0.33 0.40 0.38 0.40 0.52
Weighted base: 497 50 19 75 10 13 19 110 111 62 28
Sample: 458 46 35 43 47 44 45 47 58 48 45
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Q41BWhere do you or members of your household normally go to visit a theatre / concert / music venue?
Those that said 'Theatre / concert / music venue' at Q37

G Live, Guildford 0.3% 1 0.0% 0 0.0% 0 0.0% 0 3.0% 0 0.0% 0 09% 0 0.0% 0 08% 1 0.0% 0 0.0% 0

New Victoria Theatre, 27.1% 135 40.7% 21 37.7% 7 13.3% 10 10.0% 1 45.8% 6 322% 6 17.7% 20 247% 27 589% 36 2.6% 1
Woking Shopping Centre,
Woking

Rhoda McGaw Theatre, 0.9% 5 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 4 1.0% I 0.0% 0
Woking Shopping Centre,
Woking

Richmond Theatre, Little 2.4% 12 1.9% 1 28% 1 53% 4 0.0% 0 0.0% 0 0.0% 0 0.8% I 49% 5 0.0% 0 0.0% 0
Green, Richmond

Rose Theatre, 0.1% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kingston-upon-Thames

The Camberley Theatre, 0.3% 2 1.9% 1 14% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 0
Camberley

Theatre Royal, Windsor 52% 26 0.0% 0 14% 0 44% 3 258% 3 29% 0 0.0% 0 6.0% 7 33% 4 0.0% 0 31.9% 9

Yvonne Arnaud Theatre, 2.0% 10 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 1.8% 0 1.7% 2 44% 5 41% 3 0.0% 0
Guildford

Addlestone Town Centre 0.2% I 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ascot Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 48% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bracknell Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 13% 0

Central London / West End ~ 50.4% 250 47.3% 24 454% 9 604% 45 57.1% 6 35.1% 5 39.6% 7 69.5% 77 479% 53 17.0% 10 52.2% 15

Guildford Town Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 1 0.0% 0 08% I 1.0% 1 0.0% 0

Staines-upon-Thames Town 0.1% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Weybridge Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0

Windsor Town Centre 0.9% 5 0.0% 0 0.0% 0 0.8% 1 14% 0 0.0% 0 0.0% 0 34% 4 0.0% 0 0.0% 0 0.0% 0

Woking Town Centre 2.9% 15 1.9% 1 0.0% 0 44% 3 0.0% 0 0.0% 0 87% 2 0.0% 0 24% 3 73% 5 55% 2

Addlestone Community 0.1% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Addlestone

Brighton City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Chichester City Centre 0.3% 1 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Chichester Festival Theatre, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0
Chichester

Riverhouse Barn, Manor 0.1% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Walton-on-Thames

Southbank Centre, Belvedere ~ 0.1% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, London

The Ambassador Theatre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Woking

The Lightbox, Chobham 0.1% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Woking

The Mill at Sonning, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 0
Sonning Eye, Reading

The O2, Peninsula Square, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

London
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Wokingham Theatre, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 0
Wokingham
(Don't know / varies) 52% 26 1.8% 1 8.6% 2 79% 6 0.0% 0 11.5% 1 6.6% 1 08% 1 59% 7 10.7% 7 2.6% 1
Weighted base: 497 50 19 75 10 13 19 110 111 62 28
Sample: 458 46 35 43 47 44 45 47 58 48 45
Meanscore: [Number of visits per month]
Q42AHow often do you or members of your household normally visit a museum, gallery, or other place of historical / cultural interest?
Those that said 'Museum / gallery or place of historical / cultural interest’ at Q37

More than once a week 0.7% 3 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0  0.0% 0 27% 2 0.0% 0 0.0% 0 0.0% 0
Once a week 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 14% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 1.3% 5 0.0% 0 1.8% 0 09% 1 1.4% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 2.8% 1 67% 2
Once a month 9.2% 35 24.8% 9 0.0% 0 20.7% 14 11.6% 1 22.6% 2 71% 1 13% 1 3.1% 3 39% 2 11.4% 3
Once every two months 182% 70 5.1% 2 26.5% 4 10.7% 7 17.3% 2 73% 1 4.6% 1 197% 14 224% 20 249% 12 34.8% 8
Once every six months 43.9% 168 47.0% 17 43.5% 6 43.0% 29 41.9% 4 30.6% 3 33.0% 5 49.6% 36 46.8% 41 42.7% 20 29.3% 7
Once a year 19.0% 73 15.4% 6 24.3% 4 201% 13 23.5% 2 29.3% 2 48.6% 8 193% 14 172% 15 122% 6 12.9% 3
(Don't know / varies) 77% 29  1.7% 3 39% 1 37% 3 43% 0 89% 1 67% 1 63% 4 10.6% 9 13.5% 6 4.8% 1
Mean: 0.40 0.42 0.29 0.48 0.35 0.45 0.22 0.50 0.28 0.37 0.52
Weighted base: 383 36 14 67 10 8 16 72 88 47 23
Sample: 367 38 32 39 41 29 34 36 48 40 30
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Q42BWhere do you or members of your household normally go to visit a museum, gallery, or other place of historical / cultural interest?
Those that said "Museum / gallery or place of historical / cultural interest' at Q37

Brooklands Museum 2.5% 10 2.5% 1 0.0% 0 0.0% 0 14% 0 0.0% 0 13.8% 2 27% 2 51% 5 0.0% 0 0.0% 0
(Motoring & Aviation
Museum), Weybridge

Chertsey Museum, Windsor 4.4% 17 99% 4 22.5% 3 09% 1 2.8% 0 73% 1 57% 1 0.0% 0 84% 7 0.0% 0 0.0% 0
Street, Chertsey

Egham Museum, High 0.2% 1 0.0% 0 0.0% 0 09% 1 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, Egham

Guildford Museum, Quarry 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Street, Guildford

Kingston Museum, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0
Wheatfield Way, Kingston

London Bus Museum, 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 1 0.0% 0 0.0% 0 28% 1 0.0% 0
Weybridge

Surrey History Centre, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 14% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Goldsworth Road, Woking

The Lightbox, Chobham 3.4% 13 2.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 57% 1 65% 5 1.0% 1 122% 6 0.0% 0
Road, Woking

Windsor & Royal Borough 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 0
Museum, Windsor

Brooklands Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End ~ 76.8% 294 71.9% 26 72.1% 10 87.5% 59 81.2% 8 71.7% 6 54.0% 8 778% 56 80.5% 71 63.0% 30 82.0% 19

Chertsey Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 79% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staines-upon-Thames Town 0.4% 2 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0
Centre

Woking Town Centre 0.3% 1 12% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0

Abroad 1.8% 7 0.0% 0 1.8% 0 19% 1 42% 0 1.4% 0 3.4% 1 27% 2 1.0% 1 28% 1 1.6% 0

Hereford City Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0

Milestones Museum, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0
Churchill Way West,
Basingstoke

Milton Keynes Town Centre ~ 0.1% 0 12% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Oxford City Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 1

Polesden Lacey, Great 0.1% 0 0.0% 0 1.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bookham, Leatherhead

Preston City Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Royal Air Force Museum 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0 0.0% 0
London, Hendon, London

(Don't know / varies) 75% 29 10.7% 4 1.8% 0 78% 5 77% 1 10.2% 1 92% 1 7.8% 6 1.0% 1 153% 7 11.5% 3

Weighted base: 383 36 14 67 10 8 16 72 88 47 23

Sample: 367 38 32 39 41 29 34 36 48 40 30
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Meanscore: [Number of visits per month]

Q43AHow often do you or members of your household normally go to a pub / bar / nightclub?
Those that said 'Pub / bar / nightclub' at Q37

More than once a week 9.1% 50 11.9% 5 17.5% 4 11.5% 9 71% 1 79% 1 3.4% 1 1.5% 2 16.9% 19 47% 3 11.6% 5
Once a week 26.4% 145 34.4% 15 18.0% 4 31.8% 25 41.6% 5 27.1% 3 22.9% 6 335% 43 14.5% 16 24.4% 17 23.1% 9
Once a fortnight 20.5% 113 15.8% 7 192% 5 11.1% 9 13.0% 2 12.4% 2 21.0% 5 189% 25 258% 29 327% 22 18.9% 8
Once a month 25.8% 142 14.1% 6 20.3% 5 23.7% 19 19.4% 2 30.1% 4 31.1% 8 36.9% 48 242% 27 19.9% 13 21.5% 9
Once every two months 11.3% 62 20.6% 9 9.0% 2 13.7% 11 59% 1 133% 2 16.9% 4 7.8% 10 7.9% 9 13.6% 9 12.4% 5
Once every six months 1.7% 9 22% 1 57% 1 0.0% 0 23% 0 2.0% 0 3.4% 1 0.7% 1 43% 5 0.0% 0 0.0% 0
Once a year 0.9% 5 1.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 09% 1 78% 3
(Don't know / varies) 43% 24 0.0% 0 8.0% 2 82% 7 10.7% 1 72% 1 1.3% 0 0.7% I 6.6% 7 3% 3 47% 2
Mean: 2.63 2.89 3.00 2.96 3.05 251 2.04 2.26 292 2.37 2.63
Weighted base: 549 43 24 79 13 13 26 130 113 68 41
Sample: 462 36 45 40 39 43 53 59 54 48 45
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By Zone Wtd [B]

Runnymede Household Survey

Weighted: for Lambert Smith Hampton
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7
Q43BWhere do you or members of your household normally go for pubs / bars / nightclubs?
Those that said 'Pub / bar / nightclub' at Q37
Addlestone Town Centre 2.0% 11 21.2% 9 34% 1 0.0% 0 59% 1 0.0% 0 0.0% 0 0.0%
Ascot Town Centre 2.7% 15 0.0% 0 1.1% 0 0.0% 0 63% 1 0.0% 0 0.0% 0  0.0%
Ashford Town Centre 0.4% 2 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0%
Byfleet Village Centre 36% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Camberley Town Centre 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0%
Central London / West End 73% 40 0.0% 0 1.1% 0 0.0% 0 0.0% 0 73% 1 28% 1 19.0%
Chertsey Town Centre 50% 27 142% 6 55.0% 13 44% 3 0.0% 0 11.9% 1 1.4% 0 21%
Chobham Village Centre 1.9% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 37% 1 0.0%
Cobham Village Centre 0.5% 3 22% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.7% 0  0.0%
Egham Town Centre 87% 48 0.0% 0 1.1% 0 56.0% 44 72% 1 1.9% 0  0.0% 0 1.5%
Englefield Green Village 1.1% 6 0.0% 0 1.1% 0 4.4% 3 72% 1 2.0% 0 0.0% 0 0.7%
Centre
Guildford Town Centre 1.9% 11 0.0% 0 57% 1 0.0% 0 0.0% 0 0.0% 0 28% 1 0.0%
High Wycombe Town 0.1% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0%
Centre
Horsell Village Centre 3.2% 18 0.0% 0 1.1% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0%
Kingston Town Centre 0.9% 5 58% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 1 0.0%
New Haw Village Centre 2.1% 12 32% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 40.1% 10 0.0%
Ottershaw Village Centre 1.0% 6 1.0% 0 23% 1 0.0% 0 0.0% 0 34.6% 4 0.7% 0 0.0%
Shepperton Village Centre 47% 26 1.0% 0 3.4% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 18.9%
Staines-upon-Thames Town 84% 46 0.0% 0 3.4% 1 13.5% 11 1.1% 0 1.0% 0  0.0% 0 26.6%
Centre
Sunningdale / Sunninghill 1.1% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Villages
Thorpe Village Centre 0.5% 3 22% 1 0.0% 0 08% 1 0.0% 0 0.0% 0  0.0% 0 0.7%
Virginia Water Village 1.1% 6 0.0% 0 0.0% 0 1.7% 1 35.4% 4  0.0% 0 0.0% 0 0.0%
Centre
Walton-on-Thames Town 1.7% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 43%
Centre
West Byfleet Village Centre 2.4% 13 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.4% 1 0.0%
Weybridge Town Centre 102% 56 122% 5 91% 2 0.0% 0 0.0% 0 153% 2 78% 2 0.0%
Windsor Town Centre 3.0% 16  0.0% 0 1.1% 0 52% 4 71% 1 0.0% 0 0.0% 0 3.6%
Woking Town Centre 49% 27 22% 1 1L.1% 0 1.7% 1 0.0% 0 2.0% 0 13.3% 3 0.0%
Woodham Village Centre 2.0% 11 22% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 0 82% 2 0.0%
Abroad 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0  0.0% 0 0.0% 0 0.0%
Burrowhill Local Centre, 0.2% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0%
Chobham
Charlton Village Local 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7%
Centre
Cheapside Local Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0%
Farnham Town Centre 0.1% 1 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0%
Jolly Farmer, Prince's Road, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0%
Weybridge
Kingfisher Chertsey, 0.2% 1 0.0% 0 0.0% 0  0.0% 0 24% 0 0.0% 0  0.0% 0 0.7%
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Zone 9 Zone 10
0.0% 0 0.0% 0
0.0% 0 33.3% 14
0.0% 0 47% 2
0.0% 0 0.0% 0
5.0% 3 0.0% 0
0.0% 0 59% 2
0.0% 0 0.0% 0
14.1% 10 0.0% 0
0.0% 0 0.0% 0
0.0% 0 0.0% 0
0.0% 0 09% 0
9.7% 7 0.0% 0
0.0% 0 09% 0
25.7% 17 0.0% 0
0.0% 0 0.0% 0
0.0% 0 0.0% 0
0.0% 0 0.0% 0
0.0% 0 0.0% 0
0.0% 0 0.0% 0
0.0% 0 14.2% 6
0.0% 0 09% 0
0.0% 0 0.0% 0
0.0% 0 0.0% 0
5.0% 3 0.0% 0
0.0% 0 0.0% 0
0.0% 0 16.0% 7
28.2% 19 0.0% 0
0.0% 0 09% 0
0.0% 0 0.0% 0
1.9% 1 0.0% 0
0.0% 0 0.0% 0
0.0% 0 3.7% 2
0.0% 0 0.0% 0
0.0% 0 0.0% 0
0.0% 0 0.0% 0
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Chertsey Bridge Road,
Chertsey

Kings Fairway, Fordbridge 0.1% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Ashford

Laleham Village Centre 1.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 73% 9 0.0% 0 0.0% 0 0.0% 0

Lyne Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mayford Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0

Nags Head Inn Woking, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 09% 1 0.0% 0
Bagshot Road, Knaphill

Old Windsor Village Centre 1.2% 7 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.7% 6

Penton Park Social Club, 0.0% 0 0.0% 0 1.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Penton Park, Chertsey

Petersfield Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 09% 1 0.0% 0

Richmond Town Centre 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 29% 4 0.0% 0 0.0% 0 0.0% 0

Ripley Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0

Row Town Local Centre, 0.5% 3 6.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Addlestone

Royal Oak, Aldershot Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pirbright

Sutton Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Bridge Hotel, Chertsey, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0
Bridge Road, Chertsey

The Duke of Edinburgh, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 0
Woodside, Winkfield

The Jovial Sailor, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0
Portsmouth Road Ripley

The Rose & Crown, Green 0.3% 2 1.0% 0 0.0% 0 0.0% 0 84% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Thorpe Green

Upper Halliford Village 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 2 0.0% 0 0.0% 0 0.0% 0
Centre

Whiteley Village Local 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0
Centre

Windlesham Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 24% 0 1.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Don't know / varies) 94% 52 21.6% 9 68% 2 11.6% 9 14.3% 2 172% 2 11.8% 3 81% 11 72% 8 7.6% 5 1.9% 1

Weighted base: 549 43 24 79 13 13 26 130 113 68 41

Sample: 462 36 45 40 39 43 53 59 54 48 45
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Meanscore: [Number of visits per month]

Q44AHow often do you or members of your household normally visit cafes and restaurants?
Those that said 'Restaurant / café' at Q37

More than once a week 12.1% 98 16.0% 13 7.4% 3 14.8% 18 13.1% 3 48% 1 10.4% 3 10.7% 20 16.8% 27 54% 5 94% 5
Once a week 253% 205 21.9% 18 24.0% 9 233% 29 23.6% 5 15.5% 3 27.4% 9 205% 38 259% 42 334% 31 402% 22
Once a fortnight 22.5% 182 17.7% 14 29.6% 11 243% 30 24.4% 5 3L.7% 6 21.7% 7 277% 51 18.4% 30 13.3% 12 27.5% 15
Once a month 22.6% 183 26.9% 22 12.6% 5 17.7% 22 20.7% 4 32.6% 7 21.6% 7 332% 61 18.9% 31 222% 21 7.6% 4
Once every two months 84% 68 4.5% 4 16.8% 6 10.6% 13 11.9% 3 73% 1 91% 3 24% 4 11.0% 18 11.0% 10 9.7% 5
Once every six months 2.4% 19 23% 2 22% 1 25% 3 28% 1 1.8% 0 54% 2 1.5% 3 35% 6 13% I 21% 1
Once a year 0.8% 7 3.5% 3 14% 1 05% 1 07% 0 12% 0 1.1% 0  0.0% 0 0.5% 1 0.7% 1 0.7% 0
(Don't know / varies) 59% 47 712% 6 6.0% 2 63% 8 2.7% 1 50% 1 33% 1 4.0% 7 51% 8 12.7% 12 2.8% 2
Mean: 2.88 3.03 251 3.03 2.83 2.11 2.72 2.69 3.16 2.65 3.13
Weighted base: 810 81 37 124 22 20 32 184 163 93 54
Sample: 773 78 70 71 81 69 72 89 86 71 74
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10

Q44BWhere do you or members of your household normally go for cafes and restaurants?
Those that said 'Restaurant / café' at Q37

Addlestone Town Centre 4.1% 34 333% 27 37% 1 0.0% 0 3.5% 1 37% 1 93% 3 0.0% 0 0.5% 1 0.0% 0 0.0% 0
Ascot Town Centre 1.2% 10 0.6% 0 0.0% 0 2.1% 3 5.0% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.6% 6
Ashford Town Centre 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bracknell Town Centre 0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 94% 5
Brooklands Local Centre 0.1% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Byfleet Village Centre 1.9% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 94% 15 0.0% 0 0.0% 0
Camberley Town Centre 0.3% 2 29% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Central London / West End 57% 46 0.6% 0 0.7% 0 6.0% 7 83% 2 3.9% 1 49% 2 83% 15 71% 12 1.4% 1 10.3% 6
Chertsey Town Centre 34% 28 1.7% 1 36.2% 13 3.8% 5 41% 1 7.8% 2 0.0% 0 3.0% 6 0.0% 0 0.0% 0 0.0% 0
Chobham Village Centre 1.6% 13 0.0% 0 1.4% 1 0.0% 0 0.7% 0 3.6% 1 0.0% 0 0.0% 0 22% 4 89% 8 0.0% 0
Cobham Village Centre 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1 05% 0 0.0% 0 3.0% 5 0.0% 0 0.0% 0
Egham Town Centre 72% 58 0.0% 0 29% 1 412% 51 62% 1 42% 1 0.0% 0 1.5% 3 0.0% 0 0.0% 0 2.0% 1
Englefield Green Village 1.5% 12 0.0% 0 1.5% 1 88% 11 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Guildford Town Centre 1.3% 11 0.6% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 72% 2 0.0% 0 1.1% 2 64% 6 0.0% 0
Horsell Village Centre 2.0% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.5% 1 16.5% 15 0.0% 0
Kingston Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 27% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
New Haw Village Centre 0.4% 4 0.0% 0 37% 1 0.0% 0 0.0% 0 0.0% 0 6.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ottershaw Village Centre 0.5% 4 0.0% 0 1.5% 1 0.0% 0 0.0% 0 155% 3 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shepperton Village Centre 53% 43 1.2% 1 22% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 0 22.1% 41 0.0% 0 0.0% 0 0.0% 0
Slough Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Staines-upon-Thames Town  12.7% 103  2.3% 2 89% 3 17.6% 22 2.7% 1 1.8% 0 3.3% 1 37.6% 69 1.1% 2 0.0% 0 5.6% 3
Centre
Sunbury-on-Thames Town 0.1% 1 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Sunningdale / Sunninghill 1.5% 12 0.0% 0 0.0% 0 1.0% 1 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 17.4% 9
Villages
Thorpe Village Centre 0.3% 2 0.0% 0 0.7% 0 0.5% 1 1.3% 0 0.0% 0  0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0
Virginia Water Village 1.4% 12 0.0% 0 0.7% 0 1.1% 1 42.3% 9 12% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1
Centre
Walton-on-Thames Town 2.3% 19 47% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 6 57% 9 0.0% 0 0.0% 0
Centre
West Byfleet Village Centre 3.6% 29 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 11.9% 4 0.0% 0 122% 20 5.8% 5 0.0% 0
Weybridge Town Centre 79% 64 13.0% 10 7.4% 3 1.1% 1 0.0% 0 78% 2 65% 2 1.0% 2 271% 44 0.0% 0 0.0% 0
Windsor Town Centre 27% 22 0.0% 0 07% 0 1.5% 2 3.4% 1 0.0% 0 22% 1 41% 7 0.0% 0 0.0% 0 20.2% 11
Woking Town Centre 71% 58 7.8% 6 29% 1 0.0% 0 0.0% 0 12.4% 3 10.1% 3 0.0% 0 6.7% 11 365% 34 0.0% 0
Woodham Village Centre 0.6% 5 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 1 0.0% 0 22% 4 0.0% 0 0.0% 0
Abroad 0.2% 2 0.0% 0 3.0% 1 05% 1 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bagshot Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Bourne Valley Garden 0.6% 5 4.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.5% 1 07% 1 0.0% 0
Centre, Woodham Park
Road, Row Town
Bristol City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1
Burrowhill Local Centre, 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Chobham

Cheapside Local Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0

Chichester City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 07% 1 0.0% 0

Downside Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0

Fairmont Windsor Park 0.1% 1 0.0% 0 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hotel, Bishopsgate Road,
Englefield Green

Goldsworth Park Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.7% 1 0.0% 0
Denton Way, Woking

Great Fosters Hotel, Stroude ~ 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 22% 4 0.0% 0 0.0% 0
Road, Egham

Henley-on-Thames Town 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.7% 0
Centre

Holiday Inn, Felix Lane, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0
Shepperton

Holyport Village Centre 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.7% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0

Kingfisher Chertsey, 0.1% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chertsey Bridge Road,
Chertsey

Laleham Village Centre 0.9% 7 0.0% 0 0.7% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 3.0% 6 0.0% 0 0.0% 0 0.0% 0

Loch Fyne Restaurant Ascot,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Windsor Road, Woodside

Longacres Garden Centre, 0.1% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
London Road, Bagshot

Longacres Garden Centre, 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 5 0.0% 0 0.0% 0
Nutty Lane, Shepperton

Mayford Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0

Old Windsor Village Centre 1.5% 2 0.0% 0 0.0% 0 2.6% 3 35% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.1% 8

Putney Local Centre, London  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pyrford Village Centre 0.1% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

RHS Garden Wisley, Wisley, 0.1% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Woking

Richmond Town Centre 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 28% 5 0.0% 0 0.0% 0

Ripley Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Row Town Local Centre, 0.2% 2 23% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Addlestone

Send Village Centre 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Squire's Garden Centre, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0
Littlewick Road, Woking

Squire's Garden Centre, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 2 0.0% 0 0.0% 0 0.0% 0
Upper Halliford,
Shepperton

Stoughton Local Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0

The Rose & Crown, Green 0.1% 1 0.0% 0 1.5% 1 0.0% 0 14% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Thorpe Green

Upper Halliford Village 0.1% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre
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Weston-super-Mare Town 0.1% 1 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre
Weybridge Garden Centre, 0.5% 4 4.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.5% 1 0.0% 0 0.0% 0

New Haw Road,

Weybridge
Windlesham Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Winkfield Village Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
(Don't know / varies) 13.9% 112 16.0% 13 14.9% 5 10.6% 13 11.3% 2 30.0% 6 24.9% 8 144% 27 108% 18 19.1% 18 4.1% 2
Weighted base: 810 81 37 124 22 20 32 184 163 93 54
Sample: 773 78 70 77 81 69 72 89 86 77 74
Meanscore: [Number of visits per month]
Q45AHow often do you or members of your household normally visit family entertainment locations?
Those that said 'Family entertainment' at Q37

More than once a week 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0
Once a week 3.0% 9 0.0% 0 2.0% 0 10.4% 7 0.0% 0 92% 1 63% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 56% 16 7.9% 2 0.0% 0 8.1% 5 0.0% 0 0.0% 0 52% 1 53% 4 0.0% 0 14.6% 4 0.0% 0
Once a month 28.1% 81 24.2% 8  0.0% 0 19.8% 13 33.9% 2 25.0% 2 20.9% 3 43.6% 31 50.4% 21 22% 1 6.9% 1
Once every two months 19.1% 55 364% 12 33.2% 4 209% 14 0.0% 0 9.1% 1 15.7% 2 0.0% 0 285% 12 33.4% 9 13.7% 2
Once every six months 182% 53 11.9% 4 36.9% 5 28.8% 19 20.6% 1 20.6% 1 19.5% 3 53% 4 8.6% 4 25.8% 7 48.7% 6
Once a year 18.7% 54 15.2% 5 21.5% 3 5.0% 3 45.5% 2 36.1% 2 20.9% 3 38.0% 27 6.3% 3 11.6% 3 20.6% 2
(Don't know / varies) 7.0% 20 4.4% 1 63% 1 7.0% 5 0.0% 0 0.0% 0 11.5% 2 7.8% 6 4.1% 2 12.4% 3 10.1% 1
Mean: 0.74 0.65 0.37 1.01 0.43 0.74 0.80 0.64 0.87 0.62 0.28
Weighted base: 289 32 13 65 5 7 14 72 43 28 11
Sample: 163 18 15 24 12 15 21 20 16 13 9
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Q45BWhere do you or members of your household normally go for family entertainment?
Those that said 'Family entertainment' at Q37

Airport Bowl, Harlington, 2.8% 8 0.0% 0  0.0% 0 53% 3 0.0% 0 0.0% 0 0.0% 0 65% 5 0.0% 0 0.0% 0 0.0% 0
Hayes

Guildford Spectrum, 94% 27 3.0% 1 8.6% 1 0.0% 0 0.0% 0 11.1% 1 19.5% 3 0.0% 0 355% 15 24.0% 7 0.0% 0
Parkway, Guildford

Hollywood Bowl, The Point,  4.2% 12 0.0% 0 0.0% 0 14.8% 10 19.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.7% 2
Bracknell

Legoland Windsor Resort, 1.4% 4  0.0% 0  0.0% 0 0.0% 0 14.9% 1 19.5% 1 68% 1 0.0% 0 2.0% I 0.0% 0 0.0% 0
Windsor

Tenpin Feltham, Leisure 14.6% 42 0.0% 0  0.0% 0 257% 17  0.0% 0 0.0% 0  0.0% 0 30.7% 22 0.0% 0 12.4% 3 0.0% 0
West, Fletham

Tenpin Kingston, The 0.3% 1 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 2.0% 1 0.0% 0 0.0% 0
Rotunda, Kingston

The Big Apple, Crown 16.1% 47 25.8% 8 45.5% 6 13.5% 9 57% 0 37% 0 14.5% 2 7.0% 5 34.8% 15 47% 1 0.0% 0
Square, Woking

Thorpe Park Resort, Staines 1.5% 4 0.0% 0  0.0% 0 0.0% 0 28.8% 2 28.0% 2 63% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Chertsey

Windsor On Ice, Alexandra 0.9% 3 0.0% 0  0.0% 0 41% 3 0.0% 0 0.0% 0  0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Windsor

Woking Leisure Centre, 0.1% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Woking Park

Addlestone Town Centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bracknell Town Centre 2.6% 7 0.0% 0 0.0% 0 0.0% 0 57% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 62.4% 7

Camberley Town Centre 22% 6 0.0% 0 0.0% 0 94% 6 57% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central London / West End 3.4% 10 7.9% 2 10.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 65% 5 0.0% 0 22% 1 69% 1

Egham Town Centre 1.1% 3 0.0% 0 0.0% 0 4.1% 3 11.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Guildford Town Centre 1.9% 6 74% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 13% I 2.0% 1 47% 1 0.0% 0

Kingston Town Centre 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 43% 2 0.0% 0 0.0% 0

Ottershaw Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 37% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Slough Town Centre 0.1% 0 0.0% 0 0.0% 0  0.0% 0 57% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staines-upon-Thames Town 1.9% 5 0.0% 0  0.0% 0 41% 3 27% 0 0.0% 0 0.0% 0 2.6% 2 0.0% 0 0.0% 0 69% 1
Centre

Virginia Water Village 1.6% 5 6.0% 2 0.0% 0 41% 3 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Windsor Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0 2.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Woking Town Centre 5.6% 16 17.1% 5 15.6% 2 0.0% 0 0.0% 0 22.4% 2 12% 0 0.0% 0 43% 2 18.5% 5 0.0% 0

Abroad 0.1% 0 0.0% 0 2.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bristol City Centre 0.2% 0 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Chobham Adventure Farm, 0.1% 0 0.0% 0 2.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bagshot Road, Chobham

Egham Bowls Club, 0.2% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Manorcrofts Road, Egham

Hampton Court Palace, 0.8% 2 6.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Molesey, East Molesey

Hollywood Bowl, Kingston 1.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 63% 1 0.0% 0 8.6% 4 0.0% 0 0.0% 0
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Road, Tolworth
Leisure West Complex, 0.7% 2
Browells Lane, Feltham
Telford Town Centre 0.3% 1
Topgolf Surrey, Moated 3.1% 9
Farm Drive, Addlestone
(Don't know / varies) 20.2% 58
Weighted base: 289
Sample: 163

Zone 1

0.0%

0.0%
7.4%

18.2%

Meanscore: [Number of visits per month]

Zone 2
0 0.0% 0
0 0.0%
2 11.3% 1
6 43% 1
32 13
18 15

Zone 3

0.0%

0.0%
2.0%

12.1%

Zone 4
0 0.0%
0 0.0%
1 0.0%
8 0.0%
65
24

Zone S Zone 6

0 0.0% 0 0.0% 0

0 0.0% 0 63%
0 0.0% 0 0.0%

S -

Zone 7

2.6%

0.0%
5.3%

0 1.8% 0 30.0% 4 37.5%

5 7 14

Q46AHow often do you or members of your household normally do outdoor leisure activities?

Those that said 'Other activity' at Q37

More than once a week 80.3% 11
Once a week 0.0% 0
Once a fortnight 0.0% 0
Once a month 0.0% 0
Once every two months 0.0% 0
Once every six months 19.7% 3
Once a year 0.0% 0
(Don't know / varies) 0.0% 0
Mean: 6.46
Weighted base: 13
Sample: 15

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0 100.0% 1
0 0.0% 0
0 0.0% 0
0 0.0% 0
0 0.0% 0
0 0.0% 0
0 0.0% 0
0  0.0% 0

0.00 8.00
0 1
0

19.2%
0.0%
0.0%
0.0%
0.0%

80.8%
0.0%
0.0%

1 100.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
3 0.0%
0 0.0%
0 0.0%
1.70
3
2

1 0.0% 0 100.0% 1
0 0.0% 0 0.0% 0
0  0.0% 0 0.0% 0
0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0

8.00 0.00 8.00
1 0 1
7 0

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

27
72

Zone 8

0.0%

0.0%
0.0%

6.3%

100.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

(=)

43

S OO OO OO

S0
=)
o S

Zone 9

0.0%

0.0%
0.0%

33.4%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0

9
28

[(=NeelleleN el —x=)

0.00

Zone 10
0.0% 0
0.0% 0
0.0% 0
10.1% 1
11
9
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.00
0
0
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Q46BWhere do you or members of your household normally go for outdoor leisure activities (e.g. running, walking, cycling, outdoor adventure activities, etc.)?
Those that said 'Other activity' at Q37

Byfleet Village Centre 13.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.8% 2 0.0% 0 0.0% 0

New Haw Village Centre 7.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

West Byfleet Village Centre ~ 6.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.6% I 0.0% 0 0.0% 0

Weybridge Town Centre 27.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 57.6% 4 0.0% 0 0.0% 0

Black Park Country Park, 19.7% 3 0.0% 0 0.0% 0 80.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Slough

Gogmore Farm Park, 10.2% 1 0.0% 0 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chertsey

Staines Boat Club, Riverside  2.3% 0 0.0% 0 0.0% 0 0.0% 0 20.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Drive, Staines

The Savill Garden, Wick 4.7% 1 0.0% 0 0.0% 0 19.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lane, Englefield Green

Walton Rowing Club, 2.3% 0 0.0% 0 0.0% 0 0.0% 0 20.5% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sunbury Lane,
Walton-on-Thames

Windsor Great Park, 6.5% 1 0.0% 0 0.0% 0 0.0% 0 59.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Windsor

Weighted base: 13 0 1 3 1 0 1 0 6 0 0

Sample: 15 0 1 2 7 0 1 0 4 0 0

009A22 NEMS market research



By Zone Wtd [B]

‘Weighted:

Runnymede Household Survey
for Lambert Smith Hampton

Page 104

January 2022

Q47 What improvements could be made to Runnymede Borough's leisure offer that would make you visit or partake in leisure activities more often? [MR]

Swimming pool (indoor)

Cheaper prices

Ten-pin bowling

More leisure facilities /
activities for children

More local sports &
recreation facilities

Cinema (multi-screen)

Ice rink

More leisure facilities /
activities for teenagers

Better shopping facilities

Theatres

Better cycle paths / areas

More / better car parking

Swimming pool (outdoor)

Leisure / sports centre

More leisure facilities /
activities for the elderly

More quality restaurants

More / better parks / green
spaces

More leisure facilities /
activities for families

Outdoor festivals / events

Improved public transport

Free parking at leisure
venues

Food / farmers markets

More leisure facilities /
activities for disabled
people

Live music venues

More / better advertising of
what's on / available

More / better pubs / bars

Indoor soft play areas

Current leisure facilities
updated / improved

More / better cultural
facilities

More / better health clubs /
gyms (indoor)

Cinema (art house)

More pavement cafes

Total

6.3%
4.5%
4.0%
2.7%

2.5%

2.4%
22%
1.9%

1.8%
1.7%
1.6%
1.6%
1.6%
1.6%
1.5%

1.5%
1.4%

1.4%
1.3%
1.0%
0.9%
0.8%
0.8%
0.8%
0.8%
0.7%
0.7%
0.7%
0.7%
0.6%

0.5%
0.5%

14

13
10

Zone 1

15.6%
0.0%
0.0%
3.0%

5.7%

0.0%
0.5%
4.7%

0.0%
1.0%
0.0%
0.0%
1.0%
1.4%
3.9%

0.5%
2.7%

4.1%
0.0%
0.0%
0.0%
0.0%
0.0%
3.1%
0.0%
0.0%
2.0%
0.0%
2.0%
0.0%

0.0%
0.0%

1
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N O
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Zone 2

5.9%
6.7%
1.7%
0.4%

4.3%

3.8%
0.0%
3.8%

0.0%
0.8%
2.2%
0.0%
2.5%
2.1%
0.4%

0.0%
2.6%

0.0%
0.0%
1.7%
0.0%
0.0%
0.0%
0.8%
0.0%
22%
4.5%
0.0%
0.0%
0.0%

0.0%
0.0%
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Zone 3

0.8%
16.1%
5.7%
7.8%

2.3%

22%
0.0%
3.2%

2.3%
43%
1.3%
1.8%
0.0%
0.0%
4.2%

3.9%
2.3%

0.0%
0.0%
0.0%
1.8%
0.0%
4.6%
0.4%
0.0%
0.0%
0.0%
4.1%
0.0%
0.0%

0.9%
0.4%

1
24
9
12

w

Ao O W I W W
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Zone 4

3.7%
3.2%
2.2%
2.8%

0.5%

1.1%
1.1%
0.5%

2.8%
1.1%
4.2%
6.9%
0.0%
3.7%
2.1%

1.1%
3.7%

5.5%
0.0%
0.5%
2.7%
8.3%
0.5%
0.0%
1.1%
1.1%
2.8%
0.0%
0.0%
0.0%

2.8%
0.0%

1
1
1
1

S

[\S) (=) (=} —_—O N = O = (=}

(=]
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Zone S

11.7%
2.5%
4.3%
6.3%

4.3%

4.4%
23%
0.4%

0.0%
2.7%
0.4%
2.6%
0.0%
43%
1.2%

2.3%
0.4%

2.3%
0.0%
0.4%
0.0%
2.1%
0.0%
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0.0%
0.0%

1.0%
2.4%
1.0%
3.9%
2.5%
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Improved access by foot and
cycle

Indoor trampoline parks

Skateboarding / skate park

More private leisure centres

Laser tag

Casinos

More / better disabled access

More / better policing

More / better signposting and
information

Street carnivals

More walking clubs / guided
walks

Outdoor gyms

More / better walking routes

Dance facilities

Climbing centres

More day centres /
community centres

Museums

More exercise classes
available

More street cleaning

Concert halls

Crazy golf

More adult education classes

Improvements in the built
environment

More martial arts classes

Karting

Escape rooms

More antique fairs

Improved security / CCTV

Art galleries

More dog walking areas

Warm swimming pools

Paddle tennis courts

Better access by road

More social activities
available for single people

Wildlife sanctuaries

More leisure facilities /
activities for women only

More / better libraries

More Chrismas fairs

Paddling clubs

Total

0.4%

0.4%
0.4%
0.4%
0.4%
0.4%
0.3%
0.3%
0.3%

0.3%
0.2%

0.2%
0.2%
0.2%
0.1%
0.1%

0.1%
0.1%

0.1%
0.1%
0.1%
0.1%
0.1%

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.0%
0.0%
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8 Zone 9 Zone 10
(Nothing) 48.5% 486 56.7% 53 49.5% 33 32.9% 50 34.4% 10 36.9% 11 39.1% 19 50.8% 106 60.0% 107 57.1% 67 38.2% 31
(Don’t know) 11.5% 115 7.8% 7 11.8% 8 15.6% 24 11.1% 3 7.6% 2 85% 4 6.7% 14 10.0% 18 15.9% 19 20.0% 16
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
GEN Gender of respondent:
Male 36.3% 363 31.2% 29 36.6% 24 37.1% 56 33.2% 9 44.0% 13 43.1% 21 31.6% 66 27.1% 48 47.3% 55 50.8% 41
Female 63.7% 639 68.8% 64 63.4% 42 62.9% 95 66.8% 19 56.0% 16 56.9% 27 684% 143 72.9% 130 52.7% 62 49.2% 40
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
AGE Can | ask how old you are please?
18-24 6.4% 64  5.0% 5 41% 3 43% 7 53% 1 10.7% 3 12.8% 6 6.7% 14 5.0% 9 55% 6 11.8% 10
25-34 11.6% 117  7.5% 7 22.8% 15 87% 13 10.6% 3 15.0% 4 20.2% 10 11.2% 23 7.6% 14 13.7% 16 14.1% 12
35-44 17.7% 177 16.0% 15 24.4% 16 23.1% 35 14.2% 4 27.4% 8 25.5% 12 14.3% 30 16.2% 29 11.7% 14 17.6% 14
45-54 21.1% 211 22.3% 21 11.8% 8 28.1% 42 15.1% 4 12.1% 4 14.9% 7 29.0% 61 20.5% 37 13.3% 16 15.3% 12
55-64 18.4% 185 22.3% 21 17.7% 12 14.1% 21 23.7% 7 12.2% 4 10.4% 5 16.4% 34 23.6% 42 233% 27 14.4% 12
65+ 24.8% 249 26.9% 25 19.2% 13 21.7% 33 31.1% 9 22.6% 7 16.2% 8 22.4% 47 27.2% 49 32.6% 38 26.8% 22
(Refused) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
QUOTA Zone
Zone 1 9.3% 93 100.0% 93  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0  0.0% 0
Zone 2 6.6% 66 0.0% 0 100.0% 66 0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0
Zone 3 15.1% 151  0.0% 0 0.0% 0100.0% 151 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 4 2.8% 28 0.0% 0 0.0% 0 0.0% 0 100.0% 28 0.0% 0  0.0% 0 0.0% 0 0.0% 0  0.0% 0  0.0% 0
Zone 5 2.9% 29 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 29 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 6 4.8% 48  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 48 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 7 20.8% 209 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 209 0.0% 0  0.0% 0  0.0% 0
Zone 8 17.9% 179  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 179 0.0% 0 0.0% 0
Zone 9 11.7% 117  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 117 0.0% 0
Zone 10 8.1% 81 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 81
Weighted base: 1002 93 66 151 28 29 48 209 179 117 81
Sample: 1002 100 100 100 101 100 101 100 100 100 100
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PC Postcode Sector

GU21 4
GU21 5
GU24 8
GU25 4
KT130
KT138
KT139
KT14 6
KT14 7
KT151
KT152
KT153
KT16 0
KT16 8
KT16 9
SL42

SL50

SL57

TWI170
TW17 8
TWI179
TWI8 1
TWI82
TWI8 3
TWI18 4
TW200
TW20 8
TW209

Weighted base:
Sample:

Total

6.7%
3.4%
1.6%
2.8%
3.1%
2.7%
3.6%
3.1%
5.4%
5.2%
4.1%
4.8%
2.9%
2.6%
4.0%
3.8%
1.5%
2.8%
2.9%
2.9%
1.3%
4.9%
5.8%
2.4%
3.1%
4.0%
4.0%
4.6%

Zone 1

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
56.3%
43.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
39.2%
60.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

B
SO D DD O DD DD DN O

(=}

—_
(=N
S N

Zone 3 Zone 4 Zone S Zone 6 Zone 7 Zone 8
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0  0.0%
0.0% 0 100.0% 28  0.0% 0 0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.6%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.9%
0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 20.1%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.2%
0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 30.3%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0 100.0% 48  0.0% 0 0.0%
0.0% 0 0.0% 0 100.0% 29 0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.1% 30 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.9% 29 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 62% 13 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.3% 49  0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 27.6% 58  0.0%
16.2% 24 0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.8% 31 0.0%
26.8% 40  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
26.7% 40  0.0% 0 0.0% 0  0.0% 0 0.0% 0 0.0%
30.4% 46  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
151 28 29 48 209
100 101 100 101 100

Zone 9
0 57.0%
0 29.4%
0 13.6%
0 0.0%
31 0.0%
27  0.0%
36 0.0%
31 0.0%
54 0.0%
0 0.0%
0  0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0  0.0%
0 0.0%
0  0.0%
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0 0.0%
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